
 
 

!! NOTICE !! 
As of June 14, 2004 

 
The FTP sever will have a new Directory 
Structure. 
 
We will be moving the existing show 
directories into 6 Top Level Category 
folders.  From here you will select the 
category and find your show.   
 
This means sorting through fewer 
listings to find the show you are looking 
for!!   
 
The New Categories will be:  
→ Countdowns 
→ Features 
→ Imaging-Production 
→ International-Countdowns 
→ Special-Programs 
→ Talk 

 
If your downloads are scheduled, please login 
beforehand to make the adjustments needed in 
your task manager.  
 
Send Questions to: 
FTP@PremiereRadio.com 



  

 

 

Show Code: #04-20 
Show Date: Weekend of May 15-16, 2004  
Disc One/Hour One 

 
Seg. 1  Track 1 
    Theme:  Canadians 
Open Billboards:     
    :05 National Association of Realtors  
Content:       #10  “LOVE'S DIVINE” – Seal  
    “CAN’T GET ENOUGH OF YOUR LOVE BABE” – Barry White 
    “THAT DON’T IMPRESS ME MUCH” – Shania Twain 
      
      
       
Commercials:      :30 National Association of Realtors  
    :30 United Healthcare 
    :60 GM/On Star System  
Outcue:     “…there, always ready.” 
Segment Time: 14:58 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “CALLING ALL ANGELS” – Train  
                  “IF” – Bread 
    “ALWAYS SOMETHING THERE TO REMIND ME” – Naked Eyes 
      
Commercials:         :30 MintAsure 
    :30 Century 21 Real E 
    :30 Toyota/Parts & Se 
    :30 Sudafed 30 mg 
    :30 Kraft/Maxwell House 
Outcue:     “…last drop, Maxwell House.” 
Segment time: 14:15 
Local Break 1:30 
Seg 3 Track 3               
Content:              #8 “UNWELL” – Matchbox Twenty  
     “FATHER FIGURE” – George Michael 
     “COMPLICATED” – Avril Lavigne 
       
Commercials:         :30  Toyota/Parts & Se  
    :30 Kraft/Maxwell House  
    :30 Lendingtree.com 
    :60 Val-A-Tear Mender 
     
Outcue:     “…know it works.” 
Segment time: 16:16 
Local Break 1:30 
Seg. 4  Track 4   

 
Content:              “YOU’RE SO VAIN” – Carly Simon 
    “BECAUSE YOU LOVED ME” – Celine Dion 
Outcue:     Jingle out  
Segment  time: 9:20         

Insert local ID over :06 jingle bed 
 

END OF DISC ONE  ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #04-20 
Show Date: Weekend of May 15-16, 2004 
Disc Two/Hour Two 

 
Seg. 5  Track 1 
Content:             #7 “AIN'T NO MOUNTAIN HIGH ENOUGH” – Michael McDonald  
      “WE ARE FAMILY” – Sister Sledge 
     “IF YOU COULD READ MY MIND” – Gordon Lightfoot  
       
Commercials:        :30 Kraft/Maxwell House  
    :30 Jaguar 
    :30 Century 21 Real E  
    :30 MintAsure  
Outcue:      “….toothpaste aisle.” 
Segment time: 12:52 
Local Break 2:00 
Seg. 6  Track 2 
Content:             #6 “THIS ONE'S FOR THE GIRLS” – Martina McBride  
     “SEPTEMBER” – EARTH, Wind & Fire 
     “STILL THE ONE” – Orleans  
      
Commercials:        :60  Eharmony.com  

:30 United Healthcare  
    :30  Toyota/Parts & Se  
    :30  National Association of Realtors  
     
Outcue:      “…National Realtors Association.” 
Segment time: 15:55 
Local Break 1:30 
Seg. 7 Track 3 
Contents:            #5 “FOREVER AND FOR ALWAYS” – Shania Twain  
     LDD “THE GRESATEST LOVE OF ALL” – Whitney Houston  
     “HAVE YOU EVER REALLY LOVED A WOMAN” – Bryan Adams 
          
Commercials:        :60 GM/On Star System  
    :30 Sudafed 30 mg  
    :30 National Association of Realtors  
    :30 Kraft/Maxwell House  
     
Outcue:      “…last drop Maxwell House.” 
Segment time: 17:04 
Local Break 1:30 
Seg. 8 Track 4 
Content:             “LET’S STAY TOGETHER” – Al Green 
    “ANGEL” – Sarah McLachlan   
Outcue:     Jingle out  
Segment Time: 8:08 

Insert local ID over :06 jingle bed 

END OF DISC TWO  -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #04-20 
Show Date: Weekend of May 15-16, 2004 
Disc Three/Hour Three 

 

Seg. 9 Track 1 
Content:             #4  “YOU RAISE ME UP” – Josh Groban  
                  “ROCKET MAN” – Elton John 
     “ALMOST PARADISE” – Mike Reno/Ann Wilson 
      
 
Commercials:        :60 Go RV’ing  
    :30 National Association of Realtors  
    :30 Toyota/Parts & Se  
     
Outcue:     “..com slash owners.” 
Segment time: 14:56 
Local Break 2:00 
Seg. 10 Track 2 
Content:             #3 “THE FIRST CUT IS THE DEEPEST” – Sheryl Crow  
     “I’LL HAVE TO SAY I LOVE YOU IN A SONG” – Jim Croce 
     “BROWN EYED GIRL” – Van Morrison 
      
                  
Commercials:        :60 GM/On Star System  
    :30 Kraft/Maxwell House  
    :30 National Association of Realtors  

:30 Sudafed 30 mg  
 

Outcue:     “…psuedoefedrin.” 
Segment time: 13:19 
Local Break 1:30 
Seg. 11 Track 3 
Content:             #2   “100 YEARS” – Five For Fighting  
     LDD – “SECOND CHANCE” – 38 Special 
     “BLACK VELVET” – Alannah Myles 
 
Commercials:        :60 Val-A-Tear Mender  
    :30 Jaguar  
    :30 Kraft/Maxwell House  
    :30 Century 21 Real E  
     
Outcue:      “...owned and operated.” 
Segment time: 17:25 
Local Break 1:30 
Seg. 12 Track 4 
Content:     “HEAVEN MUST BE MISSING AN ANGEL” – Tavares  

  #1   “WHITE FLAG”- Dido  
Close Billboards:   :05 Century 21 Real Estate 
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 10:43 Theme out @ 11:40 

 
Track 5 & 6 – American Top 10 Show Promos 
END OF DISC THREE 
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