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Website: http://www_premisreradio.com

Show Code: #04- 23
Show Date: Weekend of June 5-6, 2004

Disc One/Hour One

Seg. 1 Track 1
Theme: Songs That Peaked at #2
Open Billboards:
:05 National Association of Realtors
Content: #10 CALLING ALL ANGELS - Train
“EMOTION” — Samantha Sang
“WAKE ME UP BEFORE YOU GO GO” — Wham!

Commercials: :30 National Association of Realtors
:30 Kraft/Oscar Mayer
:60 GM/On Star System
Outcue: “...there, always ready.”
Segment Time: 15:08
Local Break: 2:00

Seg. 2 Track 2
Content: #9 “FOREVER AND FOR ALWAYS” — Shania Twain
“MAMBO #5” — Lou Bega
“SHOW ME THE MEANING OF BEING LONELY” — The Backstreet Boys

Commercials: :30 American Egg Board
:30 Century 21 Real Estate
:30 Imodium
:30 Jaguar
:30 Lil Drug Store

Outcue: “...rid of warts.”

Segment time: 16:42
Local Break 1:30

Seg 3 Track 3
Content: #8 “DRIFT AWAY” - Uncle Kracker
LDD: “MY IMMORTAL” - Evanescence
“EVERLASTING LOVE” — Carl Carlton
Commercials: :30 MintASure
:30 American Egg Board
:30 National Association of Realtors
:30 Harper Collins
:30 United Healthcare
Outcue: “...just makes sense.”

Segment time: 16:00
Local Break 1:30

Seg. 4 Track 4

Content: “1-2-3” — Gloria Estefan & Miami Sound Machine
Outcue: Jingle out
Segment time: 4:14

Insert local ID over :06 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Show Code: #04- 23

Show Date: Weekend of June 5-6, 2004

Disc Two/Hour Two

Seg. 5 Track 1
Content:

Commercials:

QOutcue:

Segment time: 14:02
Local Break 2:00

#7 LOVE'S DEVINE - Seal
“USED TO BE MY GIRL” — O'Jays
“THAT'S THE WAY IT IS” — Celine Dion

:60 Relpax

:30 Century 21 Real Estate
:30 American Egg Board
“.... American Egg Board.”

Seg. 6 Track 2
Content:

Commercials:

QOutcue:

Segment time: 14:20
Local Break 1:30

#6 “AIN'T NO MOUNTAIN HIGH ENOUGH” — Michael McDonald
“MAYBE I'M AMAZED” — Paul McCartney
“NEVER GONNA GIVE YOU UP” - Rick Astley

:30 Lil Drug Store

:30 National Association of Realtors
:30 Kraft/Oscar Mayer

:60 GM/On Star System

“...there, always ready.”

Seg. 7 Track 3
Contents:

Commercials:

QOutcue:

Segment time: 14:37
Local Break 1:30

#5 “YOU RAISE ME UP” — Josh Groban
“FALLIN — Alicia Keys
“DANCE WITH ME” - Orleans

:30 Imodium

:30 Jaguar

:30 American Egg Board

:30 National Association of Realtors
:30 MintAsure

“...the toothpaste aisle.”

Seg. 8 Track 4
Content:
QOutcue:

Segment Time: 4:20

“THE RHYTHM OF MY HEART” — Rod Stewart
Jingle out

Insert local ID over :06 jingle bed

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE
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Seg. 9 Track 1

Content: #4 “THIS ONE’S FOR THE GIRLS” — Martina McBride
“I CAN'T MAKE YOU LOVE ME” — Bonnie Raitt
“EVERYBODY WANTS TO RULE THE WORLD” — Tears for Fears

Commercials: :30 American Egg Board
:30 National Association of Realtors
:30 Nicorette
:30 Lil Drug Store

Outcue: “...rid of warts.”

Segment time: 15:34
Local Break 2:00

Seg. 10 Track 2
Content: #3 “100 YEARS” - Five for Fighting
“JUST ANOTHER DAY” — Jon Secada

“KEEP ON LOVING YOU” — REO Speedwagon

Commercials: :60 Go Rv’ing

:30 United Healthcare

:30 MintAsure

:30 National Association of Realtors
Outcue: “...National Realtors Association. ”

Segment time: 15:29
Local Break 1:30

Seg. 11 Track 3

Content: #2 “WHITE FLAG” - Dido
LDD: “UNWELL” — Matchbox Twenty
“INVISIBLE TOUCH” — Genesis

Commercials: :60 GM/On Star System
:30 Lil Drug Store
:30 Kraft/Oscar Mayer
:30 Century 21 Real Estate
Outcue: “.. owned and operated. ”

Segment time: 16:22
Local Break 1:30

Seg. 12 Track 4

Content: “HARD TO SAY I'M SORRY” — Chicago

#1 “THE FIRST CUT IS THE DEEPEST” — Sheryl Crow
Close Billboards: Century 21 Real Estate
Outcue: “...TM Century Hit Discs.”

Segment Time: 10:29 Theme out at 10:55

Track 5 & 6 — American Top 10 Show Promos
END OF DISC THREE



