
  

 

 

Show Code: #05-12 
Show Date: Weekend of March 19-20, 2005    
Disc One/Hour One 

 
Opening Billboard:  None 
Seg. 1  Track 1   Theme: Songs that ask a question  
Content:       #10 “GIVE A LITTLE BIT” – The Goo Goo Dolls 
    “THE LIVING YEARS”  - Mike + the Mechanics 
    Theme: “HOW DO I LIVE” – LeAnn Rimes    
      
Commercials:      :30 Weight Watchers   
    :30 Tyson Foods/Chick    
    :30 Sudafed 30mg  
    :30 Cool Whip    
Outcue:     “…yeah, Cool Whip.” (sung) 
Segment Time: 15:11 
Local Break: 2:00 
Seg. 2  Track 2   
Content:              #9 “HOME” – Michael Buble   
     “SHE’S LIKE THE WIND” – Patrick Swayze 
     Theme: “HAVE YOU EVER REALLY LOVED A WOMAN?” – Bryan Adams 
     “MANIC MONDAY” – The Bangles 
 
Commercials:         :30 Toys R Us   
    :30 Pepto Bismol     
    :60 Relpax   
Outcue:     “…in Fitness Magazine.” 
Segment time: 18:41  
Local Break 2:00 
Seg 3 Track 3               
Content:             #8 “I’LL BE AROUND” – Hall & Oates  
                  “DREAMS” – Fleetwood Mac 
    Theme: “WHERE DID OUR LOVE GO?” – The Supremes 
    #7 “YOU’LL THINK OF ME” – Keith Urban 
 
Commercials:         :30 Cool Whip   
    :30 Children's Tylenol    
Outcue:     “…use as directed.” 
Segment time: 16:19 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I JUST WANT TO BE YOUR EVERYTHING” – Andy Gibb 
Outcue:    “…be your everything.”   NO JINGLE 
Segment time: 3:44 
Hour 1 Total Time: 58:55 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #05-12  
Show Date: Weekend of March 19-20, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1   Insert local ID over :06 jingle bed 
Content:             #6 “SHE WILL BE LOVED” – Maroon 5 
     LDD: “THE REASON” – Hoobastank 
    “WONDERFUL TONIGHT” – Eric Clapton 
    Theme: “ HOW WILL I KNOW?” – Whitney Houston   
 
Commercials:        :30 Weight Watchers  
    :30 National Assn. of  
    :30 Pepto Bismol  
    :30 Tyson Foods/Chick     
Outcue:      “…powered by Tyson.” 
Segment time: 19:47 
Local Break 2:00 
Seg. 6  Track 2 
Content:            Book Of Records: National Association of Realtors 

               #5 “LIVE LIKE YOU WERE DYING” – Tim McGraw 
    Book Of Records/EXT: “LIKE A PRAYER” - Madonna  
    “SOAK UP THE SUN” – Sheryl Crow 
    Theme: “HOW DEEP IS YOUR LOVE?”  - The Bee Gees 
 
Commercials:        :30 Children's Tylenol        

:30 Cool Whip    
:30 Tyson Foods/Chick  
:30 Geico Auto Insurance  

Outcue:      “…Geico dot com.” 
Segment time: 19:37 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “IN MY DAUGHTER’S EYES” – Martina McBride 
     Theme: “DO YOU REALLY WANT TO HURT ME?” – Culture Club 
      “TORN” – Natalie Imbruglia   
 
Commercials:        :30 Sudafed 30mg  
    :30  Weight Watchers     
Outcue:      “…for details.” 
Segment time: 12:09 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “ON THE RADIO” – Donna Summer 
Outcue:     “…on the radio.”   NO JINGLE 
Segment time: 4:17 
Hour 2 Total Time: 60:50 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #05-12  
Show Date: Weekend of March 19-20, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “DAUGHTERS” – John Mayer    
     Theme: “WHO’S CRYING NOW” – Journey 
     “MAMBO NO.5” – Lou Bega 
 
Commercials:        :30 Pepto Bismol   
    :30 Simple Green  
    :60 Relpax    
Outcue:     “...in Fitness Magazine.” 
Segment time: 15:08 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “RED, RED WINE” – UB40 
                  “I’M A BELIEVER” – Smash Mouth 
    Theme: “WHAT BECOMES OF THE BROKEN HEARTED” – Paul Young 
 
Commercials:   :30 National Assn. of  
    :30 Sudafed 30mg  
    :30 Cool Whip  
    :30 Weight Watchers  
Outcue:     “…for details.”  
Segment time: 15:03 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HEAVEN” – Los Lonely Boys   
     Theme: “HAVE I TOLD YOU LATELY (THAT I LOVE YOU)” – Van Morrison 
                   “HURTS SO GOOD” – John Mellencamp 
 
Commercials:        :30 Tyson Foods/Chick     
    :30 Children's Tylenol        
Outcue:     “…use as directed.” 
Segment time: 12:56 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “YESTERDAY” - The Beatles 
Outcue:     “…pop hit, Yesterday.”   NO JINGLE 
Segment time: 2:19 
Seg. 13 Track 5 
Content:    BB #1 Song: Tyson 

Theme: “HOW CAN I FALL” - Breathe 
#1 “BREAKAWAY” – Kelly Clarkson  

Close Billboard:   None   
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 10:11  Theme Out: 10:42 

 
Hour 3 Total Time: 60:37 
Total Show Time: 3:00:22 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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