
  

 

 

Show Code: #05-21 
Show Date: Weekend of May 21-22, 2005    
Disc One/Hour One 

 
Opening Billboard:  None 
Seg. 1  Track 1 
    Theme: Hits From Biggest Soundtracks 
Content:       #10 “IN MY DAUGHTER’S EYES” – Martina McBride 
    “THAT’S ALL” - Genesis 
     THEME: “HOPELESSLY DEVOTED TO YOU” – Olivia Newton-John 
 
Commercials:      :30 RE/MAX/Resident  
    :30 MenoCheck  
    :30 Bounty  
    :30 National Cattle  
Outcue:     “…check off dollars.” 
Segment Time: 13:50 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “YOU’LL THINK OF ME” – Keith Urban 
     EXT: “BABY, I LOVE YOUR WAY (LIVE)” – Peter Frampton 
    THEME: “ALMOST PARADISE” – Mike Reno & Ann WIlson 
    “BAND ON THE RUN” – Paul McCartney & Wings 
 
Commercials:         :30 Bounty  

:30 Clorox Home Care  
    :60 Relpax  
Outcue:     “…in Shape magazine.” 
Segment time: 19:36 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “LONELY NO MORE” – Rob Thomas 
     “JUST FOR YOU”  - Lionel Richie 
     THEME: “TAKE MY BREATH AWAY” - Berlin 
     #7 “GIVE A LITTLE BIT” – The Goo Goo Dolls 
 
Commercials:         :30 Pepto Bismol  
    :30 Sears Auto C/Go  
Outcue:     “…life, great price.” 
Segment time: 16:47 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “THE CLOSER I GET TO YOU” – Roberta Flack f/Donny Hathaway  
Outcue:    “…late Donny Hathaway.”   NO JINGLE 
Segment time: 4:40 
Hour 1 Total Time: 59:53 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #05-21 
Show Date: Weekend of May 21-22, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

#6 “SHE WILL BE LOVED” – Maroon 5 
    LDD: “AFTER ALL THESE YEARS” – Jim Brickman f/Anne Cochrane 
    THEME: “CAN YOU FEEL THE LOVE TONIGHT” – Elton John 
    “FORGET ME NOTS” – Patrice Rushen 
 
Commercials:        :30 Charmin  
    :30 Sudafed 30mg  
    :30 MenoCheck  
    :30 Cool Whip  
Outcue:      “...yeah, Cool Whip.” 
Segment time: 21:56 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “LIVE LIKE YOU WERE DYING” – Tim McGraw 
    THEME: “MY HEART WILL GO ON” – Celine Dion   
 
Commercials:        :30 RE/MAX/Resident      

:30 Pepto Bismol  
:30  Sears Auto C/Go  
:30 Bounty  

Outcue:      “…picker upper, Bounty.” 
Segment time: 11:08 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “HEAVEN” – Los Lonley Boys 
     EXT: “MARGARITAVILLE” – Jimmy Buffet 
     THEME: “HUNGRY EYES” – Eric Carmen 
     “TURN THE BEAT AROUND” – Vickie Sue Robinson 
 
Commercials:        :30 MenoCheck  
    :30 National Cattle  
Outcue:      “…check off dollars.” 
Segment time: 17:24 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “GIRLS JUST WANNA HAVE FUN” – Cyndi Lauper 
Outcue:     “…Wanna Have Fun.”   NO JINGLE 
Segment time: 3:41 
Hour 2 Total Time: 59:09 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #05-21 
Show Date: Weekend of May 21-22, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “DAUGHTERS” – John Mayer 
     THEME: “AGAINST THE WIND” – Bob Seger & The Silver Bullet Band 
     “HEAVEN MUST HAVE SENT YOU” – Bonnie Pointer 
 
Commercials:        :30 Sears Auto C/Go  
    :30 Clorox Home Care  
    :60 Relpax  
Outcue:     “...in Shape magazine.” 
Segment time: 15:03 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “THERE SHE GOES” – Sixpence None The Richer 
    EXT: “MAKE IT WITH YOU” - Bread 
    THEME: “PURPLE RAIN” - Prince  
 
Commercials:   :30 Cool Whip  
    :30 Charmin  
    :30 Sudafed 30mg  
    :30 MenoCheck    
Outcue:      “…MenoCheck dot com.” 
Segment time: 12:59 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HOME” – Michael Buble 
     THEME: “NIGHT FEVER” – The Bee Gees 
     “DON’T WANNA LOSE YOU” – Gloria Estefan 
    
Commercials:        :30 RE/MAX/Resident  
    :30 Bounty    
Outcue:     “…picker upper, Bounty.” 
Segment time: 12:39 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “THE WAY YOU MOVE” – Kenny G. f/Earth, Wind & Fire 
Outcue:     “…Way You Move.”   NO JINGLE 
Segment time: 3:34 
Seg. 13 Track 5 
Content:     THEME: “I WILL ALWAYS LOVE YOU” – Whitney Houston 

# 1 “BREAKAWAY” – Kelly Clarkson 
Close Billboard:   None 
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 11:20 Theme Out: 11:50 

 
Hour 3 Total Time: 60:35 
Total Show Time: 2:59:37 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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