
  

 

 

Show Code: #05-22 
Show Date: Weekend of May 28-29, 2005    
Disc One/Hour One 

 
Opening Billboard:  :05 Clorox Home Care 
Seg. 1  Track 1   Theme: In Honor Of Memorial Day 
Content:       #10 “IN MY DAUGHTER’S EYES” – Martina McBride 
    “I’LL REMEMBER” - Madonna 
     THEME: “SHADOW DANCING” – Andy Gibb 
 
Commercials:      :30 Clorox Home Care  
    :30 Pepto Bismol  
    :60 GM/Corporate   
Outcue:     “…slash MPG.” 
Segment Time: 14:55 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “HOMESICK” - Mercyme 
     EXT: “FIELDS OF GOLD” - Sting 
    THEME: “SELF CONTROL” – Laura Branigan 
    “IN A LITTLE WHILE” – Uncle Kracker 
 
Commercials:         :30 RE/MAX/Resident   

:30 Bounty  
    :60 Hotwire  
Outcue:     “…change and availability.” 
Segment time: 18:50 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “LONELY NO MORE” – Rob Thomas 
     “MORE, MORE, MORE” – Andrea True Connection 
     THEME: “JUST LIKE STARTING OVER” – John Lennon 
     #7 “SHE WILL BE LOVED” – Maroon 5 
 
Commercials:         :30 National Assn.  
    :30 Charmin  
Outcue:     “…cha, cha, Charmin.” (sung) 
Segment time: 16:48 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “WHEN I NEED YOU” – Leo Sayer   
Outcue:    “…by Leo Sayer.”   NO JINGLE 
Segment time: 3:58 
Hour 1 Total Time: 59:31 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #05-22 
Show Date: Weekend of May 28-29, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            BB: National Assn. of  Realtors 

Insert Local ID over :06 jingle bed 
#6 “GIVE A LITTLE BIT” – The Goo Goo Dolls 

    LDD: “EYE OF THE TIGER” - Survivor 
    THEME: “WATERFALLS” – TLC 
    “CLOCKS” - Coldplay 
     
Commercials:        :30 Bounty  
    :30 Frontline  
    :30 Cool Whip  

:30 Geico Auto Insurance  
Outcue:      “...947 auto.” 
Segment time: 21:26 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “DAUGHTERS” – John Mayer  
    “STOP DRAGGIN’ MY HEART AROUND” – Stevie Nicks f/Tom Petty 
    THEME: “GEORGIA ON MY MIND” – Ray Charles  
 
Commercials:        :30 National Assn.      

:30 National Cattle  
:60 Hotwire  

Outcue:      “…change and availability.” 
Segment time: 13:56 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “LIVE LIKE YOU WERE DYING” – Tim McGraw 
     EXT: “GET HERE” – Oleta Adams 
     THEME: “MERCY, MERCY ME/I WANT YOU” – Robert Palmer 
     “TELL IT TO MY HEART” - Taylor Dayne 
 
Commercials:        :30 RE/MAX/Resident  
    :30 Bounty   
Outcue:      “…picker upper, Bounty.” (sung) 
Segment time: 17:34 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “LET YOUR LOVE FLOW” – The Bellamy Brothers 
Outcue:     “…the Bellamy Brothers.”   NO JINGLE 
Segment time: 2:56 
Hour 2 Total Time: 60:52 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #05-22 
Show Date: Weekend of May 28-29, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “HEAVEN” – Los Lonely Boys 
     THEME: “ME & BOBBY McGEE” – Janis Joplin 
      
Commercials:        :30 National Cattle  
    :30 Charmin  
    :30 Frontline  
    :30 Bounty  
Outcue:     “...picker upper, Bounty.” (sung) 
Segment time: 11:03 
Local Break 2:00 
Seg. 10 Track 2 
Content:     “ORIGINAL SIN” – Elton John 
     EXT: “SUMMER OF ‘69” – Bryan Adams 
     THEME: “MY SWEET LORD” – George Harrison   
 
Commercials:   :30 Pepto Bismol  
    :30 Clorox Home Care    
    :60 GM/Corporate  
Outcue:      “…slash MPG.” 
Segment time: 15:21 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HOME” – Michael Buble 
     THEME: “YESTERDAY ONCE MORE” – The Carpenters  
     “EASY LOVER” – Philip Bailey f/Phil Collins 
    
Commercials:        :30 RE/MAX/Resident  
    :30 Cool Whip    
Outcue:     “…year, Cool Whip.” 
Segment time: 14:11 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “PARTY FOR TWO” – Shania Twain f/Mark McGrath 
Outcue:     “…Party For Two.”   NO JINGLE 
Segment time: 3:40 
Seg. 13 Track 5 
Content:    BB #1 Song: RE/MAX 
    THEME: “NEVER, NEVER GONNA GIVE YA UP” – Barry White 

# 1 “BREAKAWAY” – Kelly Clarkson 
Close Billboard:   None 
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 10:38 Theme Out: 11:08 

 
Hour 3 Total Time: 59:53 
Total Show Time: 3:00:16 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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