
  

 

 

Show Code: #05-23 
Show Date: Weekend of June 4-5, 2005    
Disc One/Hour One 

 
Opening Billboard:  None 
Seg. 1  Track 1   Theme: 70’s One Hit Wonders 
Content:       #10 “HOMESICK” - Mercyme 
     “DO YOU BELIEVE IN US?” – Jon Secada 
     THEME: “I LOVE THE NIGHTLIFE” – Alicia Bridges 
 
Commercials:      :30 RE/MAX/Resident  
    :30 MGM/Be Cool  
    :60 GM/Corporate   
Outcue:     “…slash MPG.” 
Segment Time: 13:35 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “IN MY DAUGHTER’S EYES” – Martina McBride 
     EXT: “MORE THAN A WOMAN” – The Bee Gees 
    THEME: “MR. BIG STUFF” – Jean Knight 
    “ONE MORE TRY” - George Michael 
 
Commercials:         :30 MGM/Be Cool  

:30 Bounty  
    :60 GM/Corporate  
Outcue:     “…slash MPG.” 
Segment time: 18:31 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “LONELY NO MORE” – Rob Thomas  
     “YOU KEEP ME HANGIN’ ON” – Kim Wilde 
     THEME: “DANCING IN THE MOONLIGHT” – King Harvest 
     #7 “SHE WILL BE LOVED” – Maroon 5 
 
Commercials:         :30 Frontline  
    :30 National Assn.  
Outcue:     “…National Realtors Associations.” 
Segment time: 16:35 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I HAVE NOTHING” – Whitney Houston  
Outcue:    “…by Whitney Houston.”   NO JINGLE 
Segment time: 4:49 
Hour 1 Total Time: 58:30 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #05-23 
Show Date: Weekend of June 4-5, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

#6 “GIVE A LITTLE BIT” - The Goo Goo Dolls  
    LDD: “BABY, BABY” - AMY GRANT 
    THEME: “FOOLED AROUND AND FELL IN LOVE” – Elvin Bishop 
    “LIVE TO TELL” – Madonna 
 
Commercials:        :30 Bounty  
    :30 Purina/Fancy Feast    
    :60 Relpax  
Outcue:      “…in Shape magazine.” 
Segment time: 18:47 
Local Break 2:00 
Seg. 6  Track 2 
Content:            BB: National Assn. of  Realtors 

#5 “LIVE LIKE YOU WERE DYING” – Tim McGraw  
    Book Of Records: “LET IT BE” – The Beatles 
    “THE BEST” – Tina Turner 
    THEME: “SMOKE FROM A DISTANT FIRE” – The Sanford-Townsend Band   
 
Commercials:        :30 National Assn.      

:30 Bounty  
:60 GM/Corporate    

Outcue:      “…slash MPG.” 
Segment time: 19:57 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “DAUGHTERS” – John Mayer 
     THEME: “POP MUZIK” - M 
     “I’M WITH YOU” – Avril Lavigne 
     
Commercials:        :30 RE/MAX/Resident  
    :30 MGM/Be Cool   
Outcue:      “…feature not rated.” 
Segment time: 13:58 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “LIVIN’ LA VIDA LOCA” – Ricky Martin 
Outcue:     “…by Ricky Martin.”   NO JINGLE 
Segment time: 4:17 
Hour 2 Total Time: 61:59 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #05-23 
Show Date: Weekend of June 4-5, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “HEAVEN” – Los Lonely Boys 
     THEME: “MY MARIA” – B.W. Stevenson 
     “MY LOVE” – Lionel Richie 
      
Commercials:        :30 Frontline  
    :30 Charmin  
    :60 GM/Corporate   
Outcue:     “...slash MPG.” 
Segment time: 12:40 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “YOU CAN’T HURRY LOVE” – The Supremes 
    “LEATHER AND LACE” – Stevie Nicks f/Don Henley 
    THEME: “UNDERCOVER ANGEL” – Alan O’Day   
      
Commercials:   :30 MGM/Be Cool  
    :30 Bounty   
    :60 Relpax  
Outcue:      “…in Shape magazine” 
Segment time: 12:45 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HOME” – Michael Buble 
     THEME: “RING MY BELL” – Anita Ward 
     “SOMEDAY” – Sugar Ray 
    
Commercials:        :30 RE/MAX/Resident  
    :30 MGM/Be Cool    
Outcue:     “…feature not rated.” 
Segment time: 13:59 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I TRY” – Macy Gray 
Outcue:     “…by Macy Gray.”   NO JINGLE 
Segment time: 3:58 
Seg. 13 Track 5 
Content:     THEME: “HOT CHILD IN THE CITY” – Nick Gilder 

# 1 “BREAKAWAY” – Kelly Clarkson 
Close Billboard:   None 
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 10:36 Theme Out: 11:06 

 
Hour 3 Total Time: 58:58 
Total Show Time: 2:59:27 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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