
  

 

 

Show Code: #05-24 
Show Date: Weekend of June 11-12, 2005    
Disc One/Hour One 

 
Opening Billboard:  :05  Clorox Home Care  
Seg. 1  Track 1 
    Theme:  Big Hits From 1983 
Content:       #10 “IN MY DAUGHTER’S EYES” – Martina McBride 
    “AFTERNOON DELIGHT” – Starland Vocal Band 
     THEME: “I’M STILL STANDING”  - Elton John  
 
Commercials:      :30 RE/MAX/Resident  
    :30 Clorox Home Care  
    :60 GM/Corporate  
Outcue:     “…slash MPG.” 
Segment Time: 12:57 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “HOMESICK” - Mercyme 
     EXT: “I WILL LOVE AGAIN” – Lara Fabian 
    THEME: “SWEET DREAMS (ARE MADE OF THIS)” - Eurythmics 
    “AS LONG AS YOU LOVE ME” – The Backstreet Boys 
 
Commercials:         :30 Bounty  

:30 Payless/Womens Sandals 
    :30 National Assn.  
    :30 Kraft/Oreo Cookie  
Outcue:     “…void where prohibited.” 
Segment time: 17:37 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “SHE WILL BE LOVED” – Maroon 5 
     “WISHING ON A STAR” – Rose Royce 
     THEME: “DOWN UNDER” – Men At Work 
     #7 “GIVE A LITTLE BIT” – The Goo Goo Dolls 
 
Commercials:         :30 Charmin  
    :30 Pepto Bismol  
Outcue:     “…Pepto’s gone cherry.” (music out) 
Segment time: 17:35 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “ALWAYS” – Atlantic Starr 
Outcue:    “…by Atlantic Starr.”   NO JINGLE 
Segment time: 5:01 
Hour 1 Total Time: 58:10 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #05-24 
Show Date: Weekend of June 11-12, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

#6 “LONELY NO MORE” – Rob Thomas 
    LDD: “TRUE” – Ryan Cabrera 
    THEME: “SHE WORKS HARD FOR THE MONEY” – Donna Summer 
    “FOLLOW YOU, FOLLOW ME” – Genesis 
 
Commercials:        :30 Geico Auto Insurance  
    :30 Bounty  
    :60 GM/Corporate  
Outcue:      “…slash MPG.” 
Segment time: 17:48 
Local Break 2:00 
Seg. 6  Track 2 
Content:            BB:  National Assn. of Realtors 

#5 “DAUGHTERS” – John Mayer 
     EXT/Book Of Records: “REACH OUT, I’LL BE THERE” – Four Tops 
    “ALL YOU WANTED” – Michelle Branch 
    THEME: “ALL NIGHT LONG” – Lionel Richie 
 
Commercials:        :30 National Assn.      

:30 Kraft/Oreo Cookie  
:60 GM/Corporate   

Outcue:      “…slash MPG.” 
Segment time: 18:00 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “LIVE LIKE YOU WERE DYING” – Tim McGraw 
     THEME: “FLASHDANCE…WHAT A FEELING” – Irene Cara 
     “SILLY LOVE SONGS” – Paul McCartney & Wings 
 
Commercials:        :30 RE/MAX/Resident  
    :30 Purina/Fancy Feast  
Outcue:      “…Gourmet Gold.”  (music fades) 
Segment time: 16:01 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I DON’T WANNA CRY” – Mariah Carey 
Outcue:     “…by Mariah Carey.”   NO JINGLE 
Segment time: 4:20 
Hour 2 Total Time: 61:09 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #05-24 
Show Date: Weekend of June 11-12, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “HEAVEN” - Los Lonely Boys 
     THEME: “TOTAL ECLIPSE OF THE HEART” – Bonnie Tyler 
     “BABY, WHAT A BIG SURPRISE” - Chicago 
 
Commercials:        :30 Bounty  
    :30 Kraft/Oreo Cookie  
    :30 Pepto Bismol  
    :30 Payless/Women Sandals 
Outcue:     “...catch it now.” 
Segment time: 14:07 
Local Break 2:00 
Seg. 10 Track 2 
Content:     “BEAUTIFUL” – Christina Aguilera 
     EXT: “BEAUTIFUL IN MY EYES” – Joshua Kadison 
     THEME: “ISLANDS IN THE STREAM” – Kenny Rogers w/Dolly Parton  
 
Commercials:   :30 Clorox Home Care  
    :30 Charmin  
    :60  GM/Corporate  
Outcue:      “…slash MPG.”  
Segment time: 15:16 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HOME” – Michael Buble 
     THEME: “ALLENTOWN” – Billy Joel 
     “I KNOW” – Dionne Farris 
    
Commercials:        :30 RE/MAX/Resident  
    :30 Bounty    
Outcue:     “…picker upper, Bounty.” 
Segment time: 12:57 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “AT LAST” – Etta James 
Outcue:     “…Miller, At Last.”   NO JINGLE 
Segment time: 3:18 
Seg. 13 Track 5 
Content:    BB #1 Song: RE/MAX 

THEME: “EVERY BREATH YOU TAKE.” – The Police 
# 1 “BREAKAWAY” – Kelly Clarkson 

Close Billboard:   None 
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 9:53 Theme Out: 10:22 

 
Hour 3 Total Time: 60:31 
Total Show Time: 2:59:50 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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