
  

 

 

Show Code: #05-25 
Show Date: Weekend of June 18-19, 2005    
Disc One/Hour One 

 
Opening Billboard:  :05 Clorox   
Seg. 1  Track 1 
    Theme:  Fathers Day 
Content:       #10  “TRUE” – Ryan Cabrera  
    “OVER MY HEAD” – Fleetwood Mac 
     THEME: “MY FATHER’S EYES” – Eric Clapton  
 
Commercials:      :30 Clorox Home Care 
    :30 Kraft/Oreo Cookie 
    :30 National Assn. of 
    :30 Charmin 
Outcue:     “… cha cha Charmin.” 
Segment Time: 14:`13 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “HOMESICK” - Mercyme 
     EXT: “LEADER OF THE BAND” – Dan Fogelberg  
    “BETTE DAVIS EYES” – Bette Davis Eyes  
    THEME: “CAROLINA IN MY MIND” – James Taylor  
 
Commercials:         :30 RE/MAX/Residential 
    :30 Pepto Bismol 
    :30 Bounty 
    :30 Carrier Air Condi 
Outcue:     “… dealer for details.” 
Segment time: 18:57 
Local Break 2:00 
Seg 3 Track 3                BB: Book Of Records: National Assn. Of 
Content:              “LOTTA LOVE” – Nicolette Larson 

 #8 “SHE WILL BE LOVED” – Maroon 5 
     THEME: “SAY YOU, SAY ME” – Lionel Richie  
     #7 “GIVE A LITTLE BIT” – The Goo Goo Dolls 
 
Commercials:         :30 Kraft/Oreo Cookie 
    :30 Sears Auto Center 
Outcue:     “…great price.” 
Segment time: 17:52 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “THAT’S THE WAY LOVE GOES” – Janel Jackson 
Outcue:    “….by Janet Jackson.”   NO JINGLE 
Segment time: 4:25 
Hour 1 Total Time:  60:27 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #05-25 
Show Date: Weekend of June 18-19, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

#6 “DAUGHTERS” – John Mayer   
    LDD: “THE REASON” – Hoobastank   
    THEME: “YOU’LL BE IN MY HEART” – Genesis   
    “FIRE” – The Pointer Sisters  
 
Commercials:        :30 Sudafed 30 mg 
    :30 Carrier Air Condi 
    :60 Jason Jennings/The 
Outcue:      “… CEO read.” 
Segment time: 20:06 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “LIVE LIKE YOU WERE DYING” – Tim McGraw   
     “AS I LAY ME DOWN” – Sophie B. Hawkins 
    THEME: “FATHER AND DAUGHTER” – Paul Simon  
 
Commercials:        :30 National Assn. of    

:30  Charmin 
:30 Kraft/Oreo Cookie 
:30 Sears Auto Center 
 

Outcue:      “… great price”. 
Segment time: 15:01 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “LONELY NO MORE” – Rob Thomas   
     EXTRA:  “HEART OF GLASS” – Blondie   
     THEME: “UNFORGETTABLE” – Natalie Cole/Nat King Cole  
    “I’M A BELIEVER” – Smash Mouth 
 
Commercials:        :30  RE/MAX/Residentia 
    :30 Bounty 
Outcue:      “… picker upper Bounty”. 
Segment time: 16:07 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “LOVE IS A BATTLEFIELD” – Pat Benatar  
Outcue:     “….is a battlefield.”   NO JINGLE 
Segment time: 4:08 
Hour 2 Total Time: 60:22 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Code: #05-25 
Show Date: Weekend of June 18-19, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “HEAVEN” - Los Lonely Boys 
     THEME: “JUST THE WAY YOU ARE” – Billy Joel  
     “FUNKYTOWN” – Lipps Inc.  
 
Commercials:        :30 Jason Jennings/Th 
    :30 Bounty 
    :30 Sears Auto Center 
    :30 Pepto Bismol 
Outcue:     “...Pepto’s gone cherry.” 
Segment time: 12:44 
Local Break 2:00 
Seg. 10 Track 2 
Content:     “SUMMER BREEZE” ‘04” – Seals and Crofts  
     EXT: “ONLY TIME” – Enya   
     THEME: “ISN’T SHE LOVELY” – Stevie Wonder  
 
Commercials:   :30 Kraft/Oreo Cookie 
    :30 Sudafed 30 mg 
    :30  Clorox Home Care 
    :30 Bounty 
Outcue:      “…picker upper Bounty.” 
Segment time: 14:54 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “BREAKAWAY” – Kelly Clarkson   
     THEME: “HOLD ON THE NIGHTS” – Richard Marx  
     “BEST THING THAT EVER HAPPENED TO ME” - Gladys Knight & The Pips  
 
Commercials:        :30  RE/MAX/Residentia 
    :30  Carrier Air Condi  
Outcue:     “… dealer for details.” 
Segment time: 14:17 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “NO SUCH THING” – John Mayer  
Outcue:     “…by John Mayer”.   NO JINGLE 
Segment time: 4:00 
Seg. 13 Track 5 
Content:    BB: #1 Song/RE/MAX 

THEME: “FOREVER YOUNG” – Rod Stewart 
# 1 “HOME” – Michael Buble  

Close Billboard:   Carrier Air Condi 
Outcue:     “…TM Century Hit Discs.” 
Segment Time: 8:50 Theme Out: 9:14 

 
Hour 3 Total Time: 59:45 
Total Show Time: 3:00:34 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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