
  

 

 

Show Code: #05-35 
Show Date: Weekend of August 27-28, 2005    
Disc One/Hour One 

 
Opening Billboard:  :05 Wal-Mart   
Seg. 1  Track 1 
    Theme:  Same Title, Different Song 
Content:       #10 “LIVE LIKE YOU WERE DYING” – Tim McGraw 
    THEME: “BEST OF MY LOVE” – The Emotions 
    THEME: “BEST OF MY LOVE” – The Eagles 
 
Commercials:      :30 Wal-Mart Photo   
    :30 Glade Scented C  
    :60 Consolidated Re  
Outcue:     “…two fun sun.” 
Segment Time: 15:16 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             Book Of Records: American Egg Board  

#9 “SHE WILL BE LOVED” – Maroon 5 
    EXT/BOR: “WHEN DOVES CRY” - Prince 
    THEME: “I NEED YOU” – Marc Anthony 
    THEME: “I NEED YOU” - America 
     
Commercials:         :30 RE/MAX/Residential Home Sales  

:30 Scholastic School Supplies   
    :60 American Medical 
Outcue:     “…patients like you.” 
Segment time: 18:24 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “GIVE A LITTLE BIT” – The Goo Goo Dolls 
     THEME: “BELIEVE” - Elton John 
     THEME: “BELIEVE” - Cher 
     #7 “WE BELONG TOGETHER” – Mariah Carey 
 
Commercials:         :30 Sudafed 30mg  
    :30 American Egg Board  
Outcue:     “…America’s egg farmers.” 
Segment time: 16:43 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “BUILD ME UP BUTTERCUP” - Foundations 
Outcue:    “…Me Up, Buttercup.”   NO JINGLE 
Segment time: 3:08 
Hour 1 Total Time: 58:31 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 

AMERICAN 

'◄l(l);il[I] 
WITH CASEY KASEM 

ea----- -
15260 VENTUR.",. BOULEVARD 

5TI-IFLOOR. 
SHERMAN OAKS. CALil'ORNIA 91403-5339 

TTILEPTTONF (818) 377- 5'.lOO 
FA X (8 7 8) :'\77- 53:n 

Website: http:/ / w'\"'v"W.pre1niereradio.c-on1. 



  

 

 

Show Code: #05-35 
Show Date: Weekend of August 27-28, 2005  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

#6 “BREATHE (2 A.M.)” – Anna Nalick 
    LDD: “RIGHT HERE WAITING” – Richard Marx 
    THEME: “SARA” – Starship 
    THEME: “SARA” – Fleetwood Mac 
     
Commercials:        :30 RE/MAX/Residential Home Sales  
    :30 NHTSA/Drink,Drink  
    :60 Consolidated Re  
Outcue:      “…two fun sun.” 
Segment time: 21:32 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “HEAVEN” – Los Lonely Boys 
    EXT: “HEAVEN” – Bryan Adams 
    “GROOVY KIND OF LOVE” – Phil Collins  
 
Commercials:        :30 Charmin Ultra     

:30 Expedia  
:30 Glade Scented C  
:30 Wal-Mart Photo  

Outcue:      “…my life easier.” 
Segment time: 14:12 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “INCOMPLETE” – The Backstreet Boys 
     THEME: “LADY” – The Little River Band  
     THEME: “LADY” – The Commodores 
    “YOUNG TURKS” – Rod Stewart 
 
Commercials:        :30 Scholastic School Supplies  
    :30 Sudafed 30mg  
Outcue:      “…dose of pseudoephedrine.” 
Segment time: 17:30 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “BABY WHAT A BIG SURPRISE” - Chicago 
Outcue:     “…Chicago from 1977.”   NO JINGLE 
Segment time: 2:56 
Hour 2 Total Time: 61:10 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #05-35 
Show Date: Weekend of August 27-28, 2005  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “BREAKAWAY” – Kelly Clarkson 
     THEME: “CHERISH” – Madonna 
     THEME: “CHERISH” – Kool And The Gang 
      
Commercials:        :30 RE/MAX/Residential Home Sales  
    :30 American Egg Board  
    :60 American Medica  
Outcue:     “...patients like you. 
Segment time: 14:06 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “WHAT ABOUT LOVE” - Heart 
    EXT: “TRUE” – Spandau Ballet 
    THEME: “TRUE” – Ryan Cabrera 
 
Commercials:   :30 Expedia  
    :30 Glade Scented C  
    :60 Consolidated Re  
Outcue:      “…two fun sun.” 
Segment time: 14:18 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HOME” – Michael Buble 
     THEME: “I’LL BE THERE FOR YOU” – The Rembrandts 
     THEME: “I’LL BE THERE FOR YOU” – Bon Jovi 
      
Commercials:        :30 Glade Scented C  
    :30 Charmin Ultra  
Outcue:     “…cha Ultra Charmin.” 
Segment time: 12:30 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “BREATHE” – Faith HIll 
Outcue:     “…#1 smash, Breathe.”   NO JINGLE 
Segment time: 4:10 
Seg. 13 Track 5 
Content:    BB #1 Song: RE/MAX 
    “CAN’T FIGHT THIS FEELING” – REO Speedwagon 

# 1 “LONELY NO MORE” – Rob Thomas 
Close Billboard:   Charmin 
Outcue:     “…cha, cha Charmin!” 
Segment Time: 10:48 Theme out: 11:16 

 
Hour 3 Total Time: 60:52 
Total Show Time: 3:00:33 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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