
  

 

 

Show Code: #06-03 
Show Date: Weekend of January 14-15, 2006    
Disc One/Hour One 

 
Opening Billboard:  None 
Seg. 1  Track 1 
    THEME: Big Hits by ‘70s Bands 
Content:       #10 “INCOMPLETE” – The Backstreet Boys 
    “LOOK THROUGH MY EYES” – Phil Collins 
     THEME: “S.O.S.” - Abba 
 
Commercials:   :30 Charmin Cultra 
    :30 Tylenol Flu 
    :60 American Red Cr     
Outcue:     “…cross dot org.” 
Segment Time: 14:36 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “ONE LOVE” – Hootie & The Blowfish 
     EXT: “WHEREVER YOU WILL GO” – The Calling 
    THEME: “DREAMS” – Fleetwood Mac 
    “JUST LIKE STARTING OVER” – John Lennon 
     
Commercials:   :30 Puffs 
    :30 Charmin Ultra 
    :60 Operation HOPE 
Outcue:     “…Hope dot org.” 
Segment time: 19:00 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “YOU’RE BEAUTIFUL” – James Blunt 
     “TAKE A BOW” – Madonna 
     THEME: “SHINING STAR” – Earth, Wind & Fire 
     #7 “LISTEN TO YOUR HEART” – D.H.T. 
 
Commercials:   :30 Tylenol Flu 
    :30 General Mills/H 
Outcue:     “…my plate clean.” 
Segment time: 17:28 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I CAN’T GO FOR THAT (NO CAN DO)” – Hall & Oates  
Outcue:    “…by Hall & Oates.”   NO JINGLE 
Segment time: 3:46 
Hour 1 Total Time: 59:50 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #06-03 
Show Date: Weekend of January 14-15, 2006 
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

#6 “WE BELONG TOGETHER” – Mariah Carey 
    LDD: “FOREVER YOUNG” – Rod Stewart 
    THEME: “JUST YOU ‘N’ ME” – Chicago 
    “CRY” – Faith Hill 
     
Commercials:   :30 Match.com 
    :30 Puffs 
    :60 American Red Cr 
Outcue:      “…Hines Family Philanthropies.” 
Segment time: 19:01 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “BREATHE (2 AM) – Anna Nalick 
    “SO EMOTIONAL” – Whitney Houston 
    THEME: “BLACK WATER” – The Doobie Brothers 
   
Commercials:   :30 Charmin Ultra 
    :30 Tylenol Flu 
    :60 Operation HOPE 
Outcue:      “…Hope dot org.” 
 
Segment time: 15:11 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “NO MORE CLOUDY DAYS” – The Eagles 
     EXT: “JESSIE’S GIRL” – Rick Springfield 
     THEME: “EASY” – The Commodores 
     “TELL IT TO MY HEART” – Taylor Dayne 
      
Commercials:   :30 General Mills/H 
    :30 Charmin Ultra 
Outcue:      “…Ultra Charmin.” (SUNG) 
Segment time: 17:29 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I’M YOUR ANGEL” – Celine Dion & R. Kelly 
Outcue:     “…and R. Kelly.”   NO JINGLE 
Segment time: 4:35 
Hour 2 Total Time: 61:16 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #06-03 
Show Date: Weekend of January 14-15, 2006 
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             #3 “YOU AND ME” – Lifehouse  
    THEME: “I NEED YOU” – America  
    “YOU KEEP ME HANGIN’ ON” – Kim Wilde 
 
Commercials:   :30 Puffs 
    :30 Charmin Ultra 
    :60 Operation HOPE 
Outcue:     “...Hope dot org.” 
 
Segment time: 12:46 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “I HEARD IT THROUGH THE GRAPEVINE” – Marvin Gaye 
    EXT: “FIELDS OF GOLD” – Sting  
    THEME:  “MIRACLES” – Jefferson Starship 
 
Commercials:   :30 Tylenol Flu 
    :30 Puffs 
    :60 American Red Cr 
Outcue:      “…Cross dot org.” 
 
Segment time: 14:55 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “HOME” – Michael Bublé 
     THEME: “TAKE IT TO THE LIMIT” – The Eagles 
     “SHAKE YOU DOWN” – Greggory Abbot 
      
Commercials:   :30 Charmin Ultra 
    :30 Match.com 
Outcue:     “…com for details.” 
Segment time: 11:40 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I TURN TO YOU” – Christina Aguilera 
Outcue:     “…‘Turn To You’.”   NO JINGLE 
Segment time: 4:09 
Seg. 13 Track 5   #1 BB: Tylenol 
Content:    THEME: “BAND ON THE RUN” – Paul McCartney & Wings 

# 1 “LONELY NO MORE” – Rob Thomas 
Close Billboard:   None 
Outcue:     “…where it is.” 
Segment Time: 10:36   THEME END:  11:11 

 
Hour 3 Total Time: 59:06 
Total Show Time:  3:00:12 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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