
  

 
Show Code: #06-09 
Show Date: Weekend of February 25-26, 2006    
Disc One/Hour One 

 
Opening Billboard:  None 
Seg. 1  Track 1 
    THEME: Artists who scored at least 5 hits from 1 album.  
Content:       #10 “WINDOW TO MY HEART” – Jon Secada 
     “AIN’T NO MOUNTAIN HIGH ENOUGH” – Michael McDonald 
     THEME: “TIME AFTER TIME” – Cyndi Lauper  
 
Commercials:      :30 RE/MAX/Resident 
    :30 Applebee’s 
    :60 Step Up/Merck P  
Outcue:     “….connection dot org.” 
Segment Time: 13:33 
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “MAKING MEMORIES OF US” – Keith Urban 
     EXT: “THE HEART OF THE MATTER” – Don Henley 
    THEME: “LIKE A PRAYER” – Madonna  
     “LEAN ON ME” – Bill Withers 
 
Commercials:         :30 Western Union 

:30 Kohl’s/KCK 
    :60 National Disast 
Outcue:     “….search dog USA.” 
 
Segment time:19:18 
Local Break 2:00 
Seg 3 Track 3               
Content:              #8 “WE BELONG TOGETHER” – Mariah Carey 
     “I COULD” – Kimberley Locke 
     THEME: “I’LL NEVER BREAK YOUR HEART” – The Backstreet Boys  
     #7 “BREATHE (2 A.M.)” – Anna Nalick 
 
Commercials:         :30 Applebee’s 
    :30 Western Union 
Outcue:     “…location for details.” 
Segment time: 18:15  
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “ROCK STEADY” – The Whispers   
Outcue:    “…hit, Rock Steady.”   NO JINGLE 
Segment time: 3:53 
Hour 1 Total Time: 59:59 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #06-09 
Show Date: Weekend of February 25-26, 2006  
Disc Two/Hour Two 

 
Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“WE’VE GOT TONITE” – Bob Seger & the Silver Bullet Band 
#6 “NO MORE CLOUDY DAYS” – The Eagles 

    THEME: “I’M EVERY WOMAN” – Whitney Houston 
     
Commercials:        :30 Kohl’s/KCK 
    :30 Western Union 
    :60 Eharmony.com 
Outcue:      “….dot com today.” 
Segment time: 17:00 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “HOME” – Michael Buble 
    “YOU MAKE ME FEEL LIKE A NATURAL WOMAN” – Celine Dion 
    THEME: “BILLIE JEAN” – Michael Jackson   
                                                          “IT’S MY LIFE” – No Doubt 
 
Commercials:        :30 RE/MAX/Resident     

:30 Applebee’s   
:60 Step Up/Merck P 

Outcue:      “…..Connection dot org.” 
Segment time: 18:14 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “BECAUSE OF YOU” – Kelly Clarkson 
     EXT: “JOANNA” – Kool and The Gang  
     THEME: “FAITH” – George Michael 
     “AIN’T TOO PROUD TO BEG” – The Temptations 
 
Commercials:        :30 Applebee’s 
    :30 ONDCP/Anti-Drug 
Outcue:      “…drug control policy.” 
Segment time: 16:12  
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “SUNDOWN” – Gordon Lightfoot  
Outcue:     “…by Gordon Lightfoot”   NO JINGLE 
Segment time: 3:31 
Hour 2 Total Time: 59:57 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #06-09 
Show Date: Weekend of February 25-26, 2006  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:             “THIS ONE’S FOR THE GIRLS” – Martina McBride 

 LDD: “THERE YOU’LL BE” – Faith Hill 
     #3 “LONELY NO MORE” – Rob Thomas 
     THEME: “I’M ON FIRE” – Bruce Springsteen 
 
Commercials:        :30 Applebee’s   
    :30 Kohl’s/KCK   
    :60 National Disast   
Outcue:     “….search dog USA.” 
Segment time: 18:02 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “I WILL SURVIVE” – Gloria Gaynor 
    EXT: “TOUCH OF GREY” – Grateful Dead 
    THEME: “IRONIC” – Alanis Morissette   
 
Commercials:   :30 Western Union  
    :30 ONDCP/Anti-Drug   
    :60 Eharmony.com   
Outcue:      “….love for me.” (sung) 
Segment time: 14:52 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “YOU’RE BEAUTIFUL” – James Blunt 
     THEME: “STRAIGHT UP” – Paula Abdul 
         
Commercials:        :30 RE/MAX/Resident  
    :30 Applebee’s   
Outcue:     “…at participating locations.” 
Segment time: 8:52 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “LOVIN’, TOUCHIN’, SQUEEZIN’” - Journey  
Outcue:     “…Lovin’, Touchin’, Squeezin’.”   NO JINGLE 
Segment time: 4:01 
Seg. 13 Track 5 
Content:     
    THEME: “COME BACK TO ME” – Janet Jackson 

# 1 “YOU AND ME” – LIFEHOUSE  
Close Billboard:   None 
Outcue:     “…..where it is.” 
Segment Time: 9:21 Theme Out: 9:55 

 
Hour 3 Total Time: 60:08 
Total Show Time: 3:00:04 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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