
  

 

 

Show Code: #06-29 
Show Date: Weekend of July 15-16, 2006   
Disc One/Hour One 

 
Opening Billboard:  None 
Seg. 1  Track 1 
Content:       THEME: 1976 
    #10 “MAKING MEMORIES OF US” – Keith Urban 
    “A NEW DAY HAS COME” – Celine Dion 
     THEME: “MORE THAN A FEELING” - Boston 
 
Commercials:      :30 RE/MAX/Resident  
    :30 Sara Lee/Ball P 
    :60 Eharmony.com 
Outcue:     “…log on today.” 
Segment Time: 15:15 
Local Break: 2:00 
Seg. 2  Track 2     Book Of Records: Ball Park Franks 
Content:             #9 “WHEN DID YOU FALL (IN LOVE WITH ME)” – Chris Rice 
     EXT: “LIKE A PRAYER” – Madonna  
    THEME: “IF YOU LEAVE ME NOW” – Chicago  
    “DREAMING OF YOU” - Selena 
 
Commercials:         :30 Match.com 

:30 PetCareRx.com 
    :30 Vagisil 
    :30 National Assoc. 
Outcue:     “…important to me.” 
 
Segment time: 20:25 
Local Break 2:00 
Seg 3 Track 3               
Content:              “IN MY LIFE” – The Beatles 
    #8 “WHAT’S LEFT OF ME” – Nick Lachey  
     THEME: “RHIANNON” – Fleetwood Mac 
     #7 “SAVE THE LAST DANCE FOR ME” – Michael Buble  
 
Commercials:         :30 Sara Lee/Ball P 
    :30 Match.com 
Outcue:     “…site for love.” 
Segment time: 16:37 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “CAN YOU FEEL THE LOVE TONIGHT” – Elton John  
Outcue:    “…by Elton John.”   NO JINGLE 
Segment time: 4:02 
Hour 1 Total Time: 61:19 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #06-29 
Show Date: Weekend of July 15-16, 2006  
Disc Two/Hour Two 

 
Seg. 5  Track 1   Insert Local ID over :06 jingle bed 
Content:            “NO MORE CLOUDY DAYS” – The Eagles  

#6 “EVER THE SAME” – Rob Thomas  
    THEME: “RIGHT BACK WHERE WE STARTED” – Maxine Nightingale  
    “EVERY TIME YOU GO AWAY” – Paul Young  
 
Commercials:        :30 RE/MAX/Resident 
    :30 Sara Lee/Ball P 
    :30 Match.com 
    :30 PetCareRx.com 
Outcue:      “…PetCareRx today.” 
Segment time: 18:23 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “BECAUSE OF YOU” – Kelly Clarkson 
    “THE FLAME” – Cheap Trick 
    THEME: “(SHAKE, SHAKE, SHAKE) SHAKE YOUR BOOTY” – K-C & The Sunshine Band 
 
Commercials:        :30 Sara Lee/Ball P     

:30 National Assoc. 
:60 Eharmony.com 

Outcue:      “…Eharmony dot com.” 
Segment time: 14:24 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “YOU AND ME” – Lifehouse  
     EXT: “UNWELL” – Matchbox Twenty  
     THEME: “BABY, I LOVE YOUR WAY” (LIVE) – Peter Frampton  
    “AS I LAY ME DOWN” – Sophie B. Hawkins 
     
Commercials:        :30 RE/MAX/Resident 
    :30 Match.com 
Outcue:      “…site for love.” 
Segment time: 17:53 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “PHOTOGRAPH” - Nickelback 
Outcue:     “…Year with Photograph.”   NO JINGLE 
Segment time: 4:03 
Hour 2 Total Time: 59:43 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Code: #06-29 
Show Date: Weekend of July 15-16, 2006  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “IF YOU DON’T KNOW ME BY NOW” – Simply Red 

 LDD: “MY HEART WILL GO ON” – Celine Dion 
 #3 “YOU’RE BEAUTIFUL” – James Blunt 

     THEME: “YOU ARE THE WOMAN” – Firefall  
      
Commercials:        :30 Sara Lee/Ball P 
    :30 National Assoc. 
    :60 GM/OnStar Syste 
Outcue:     “…Onstar dot com.” 
Segment time: 18:16 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “ALWAYS ON YOUR SIDE” – Sheryl Crow & Sting  
    BB: Classic Love Song “THANKYOU” – Dido 
    THEME: “GET CLOSER” – Seals & Crofts  
 
Commercials:   :30 RE/MAX/Resident 
    :30 Match.com 
    :30 PetCareRx.com 
    :30 Sara Lee/Ball P 
Outcue:      “…tame the hunger.” 
Segment time: 14:30 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “UNWRITTEN” – Natasha Bedingfield  
     THEME: “TURN THE BEAT AROUND” – Vickie Sue Robinson 
      
Commercials:        :30 Match.com 
    :30 Sara Lee/Ball P  
Outcue:     “…tame the hunger.” 
Segment time:  
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “TRUE COLORS” – Phil Collins  
Outcue:     “…hit True Colors.”   NO JINGLE 
Segment time: 3:37 
Seg. 13 Track 5 
Content:    THEME: “SARA SMILE” – Hall & Oates  

# 1 “BAD DAY” – Daniel Powter 
Close Billboard:   RE/MAX 
Outcue:     “…agents, outstanding results.” 
Segment Time: 9:15 Theme Out: 9:44 

 
Hour 3 Total Time: 59:26 
Total Show Time: 3:00:28 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
 


