
  

 
Show Code: #06- 39 
Show Date: Weekend of September 23-24, 2006  
Disc One/Hour One 

 
Opening Billboard:  :05 Check ‘N’ Go 
Seg. 1  Track 1 
Content:       THEME: ‘80s New Wave 
    #10 “WHAT HURTS THE MOST” – Rascal Flatts 
    “BEST OF MY LOVE” – The Emotions  
     THEME: “ALWAYS SOMETHING THERE TO REMIND ME” – Naked Eyes 
 
Commercials:      :30 Check ‘N’ Go 
    :30 Match.com 
    :60 Overstock.com 
Outcue:     “…about the “O”. 
Segment Time: 14:14  
Local Break: 2:00 
Seg. 2  Track 2   
Content:             #9 “THE RIDDLE (YOU & I)” – Five For Fighting  
     BB: Classic Love Song “SMOOTH” – Santana f/ Rob Thomas 
    THEME: “ONLY THE LONELY” – The Motels  
    “SHE’S GONE” – Hall & Oates  
     
Commercials:         :30 RE/MAX/Resident 

:30 VW/Certified Pr 
    :60 Rozerem 
Outcue:     “…mermaid, gargoyles, dragons.” 
 
Segment time: 18:03 
Local Break 2:00 
Seg 3 Track 3               
Content:             “TIME” – Hootie & The Blowfish   

 #8 “WHO SAYS YOU CAN’T GO HOME” – Bon Jovi  
     THEME: “TRUE” – Spandau Ballet 
     #7 “BECAUSE OF YOU” – Kelly Clarkson 
 
Commercials:         :30 National Assoc. 
    :30 Overstock.com 
Outcue:     “…about the “O”. 
Segment time:  20:15 
Local Break 1:00 
Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “WHENEVER I CALL YOU FRIEND” – Kenny Loggins  
Outcue:    “…Nicks on harmony.”   NO JINGLE 
Segment time: 4:00 
Hour 1 Total Time: 61:32 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 
Show Code: #06- 39 
Show Date: Weekend of September 23-24, 2006  
Disc Two/Hour Two 

 
Seg. 5  Track 1   Insert Local ID over :06 jingle bed 
Content:            “CIRCLE OF LIFE” – Elton John  

#6 “BLACK HORSE & THE CHERRY TREE” – K.T. Tunstall  
    THEME: “I MELT WITH YOU” – Modern English  
    “GOOD TIMES” – Chic  
     
Commercials:        :30 Match.com 
    :30 VW/Certified Pr 
    :60 Overstock.com 
Outcue:      “…about the “O”. 
Segment time: 19:46 
Local Break 2:00 
Seg. 6  Track 2 
Content:            #5 “EVER THE SAME” – Rob Thomas 
    THEME: “TAINTED LOVE/WHERE DID OUR LOVE GO” – Soft Cell 
     “YOU CAN’T HURRY LOVE” – The Supremes  
 
Commercials:        :30 National Assoc.     

:30 Match.com 
:60 Rozerem  

Outcue:      “…babies, singing babies.” 
Segment time: 14:01 
Local Break 2:00 
Seg. 7 Track 3 
Contents:            #4 “YOU’RE BEAUTIFUL” – James Blunt 
     EXT: “DRIVE” – The Cars 
     THEME: “BRASS IN POCKET (I’M SPECIAL)” – The Pretenders 
    “LOVIN’, TOUCHIN’, SQUEEZIN’” – Journey  
 
Commercials:        :30 RE/MAX/Resident 
    :30 Western Union 
Outcue:      “…details and restrictions.” 
Segment time:  16:57 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “THERE SHE GOES” – Sixpence None The Richer 
Outcue:     “…None The Richer.”   NO JINGLE 
Segment time: 2:53 
Hour 2 Total Time: 58:37 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 
Show Code: #06- 39 
Show Date: Weekend of September 23-24, 2006  
Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “I CAN ONLY IMAGINE” – Mercy Me 
     LDD: “YOU MAKE ME FEEL BRAND NEW” – The Stylistics 

#3 “WHAT’S LEFT OF ME” – Nick Lachey 
    THEME: “HUMAN” – The Human League  
      
Commercials:        :30 VW/Certified Pr 
    :30 National Assoc. 
    :60 Rozerem  
Outcue:     “…mermaids, gargoyles, dragons.” 
Segment time: 20:48 
Local Break 2:00 
Seg. 10 Track 2 
Content:    “IT’S ALL COMING BACK TO ME NOW” – Celine Dion 
    EXT: “WE BELONG TOGETHER” – Mariah Carey  
     
Commercials:   :30 RE/MAX/Resident 
    :30 VW/Certified Pr 
    :60 Overstock.com 
Outcue:      “…about the “O”. 
Segment time: 11:58 
Local Break 2:00 
Segment 11 Track 3 
Content:             #2 “BAD DAY” – Daniel Powter 
     THEME: “SWEET DREAMS (ARE MADE OF THIS)” – Eurythmics  
      
Commercials:        :30 Check ‘N’ Go 
    :30 Match.com   
Outcue:     “…site for details.” 
 
Segment time: 8:56 
Local Break 1:00 
Seg. 12 Track 4 

***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “WHEN IT’S OVER” – Sugar Ray  
Outcue:     “…self titled CD.”   NO JINGLE 
Segment time: 3:40 
Seg. 13 Track 5 
Content:    THEME: “CALL ME” - Blondie 

# 1 “UNWRITTEN” – Natasha Bedingfield  
Close Billboard:   RE/MAX 
Outcue:     “…agents, outstanding results.” 
Segment Time: 9:52 Theme Out: 10:18 

 
Hour 3 Total Time: 60:14 
Total Show Time: 3:00:23 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
 


