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Show Date: Weekend of April 21-22, 2007

Disc One/Hour One

Opening Billboard:
Seg. 1 Track 1

Content:

Commercials:

Outcue:

Segment Time: 14:34
Local Break: 2:00

None

THEME: Songs About The Weather

#10 “HAVE YOU EVER SEEN THE RAIN" — Rod Stewart
“100 YEARS” - Five For Fighting

THEME: “WALKING ON SUNSHINE” - Katrina & The Waves

:30 Bounty Mach 4
:30 Lee Jeans/Women
:60 Lendingtree.com

“...out way ahead.”

Seg. 2 Track 2
Content:

Commercials:

QOutcue:

Segment time: 18:51
Local Break 2:00

#9 “FAR AWAY” — Nickelback

EXT: “TAKE IT ON THE RUN” — REO Speedwagon
THEME: “DUST IN THE WIND” — Kansas
“BREATHE (2 A.M.)” — Anna Nalick

:30 Match.com

:30 Lendingtree/Sma
:60 Operation HOPE
“...hope dot org.”

Seg 3 Track 3
Content:

Commercials:

QOutcue:
Segment time: 18:46
Local Break 1:00

“EVERLASTING LOVE” — Gloria Estefan

#8 “PUT YOUR RECORDS ON” — Corinne Bailey Rae
THEME: “RHYTHM OF THE RAIN/RAIN” — Dan Fogelberg
#7 “HURT” — Christina Aguilera

:30 Lee Jeans/Women
:30 Geico Auto Insu
“...service, real savings.”

Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
QOutcue:

Segment time: 3:08

AT10 Extra: “ORDINARY MIRACLE” — Sarah McLachlan
“...with Ordinary Miracle.” NO JINGLE

Hour 1 Total Time: 60:19

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Disc Two/Hour Two

Seg. 5 Track 1
Content:

Commercials:

Outcue:

Segment time: 20:27
Local Break 2:00

Insert Local ID over :06 jingle bed

“ALL | HAVE TO GIVE” — The Backstreet Boys

#6 “STREETCORNER SYMPHONY” — Rob Thomas

THEME: “NO MORE CLOUDY DAYS” — The Eagles

“WORKING MY WAY BACK TO YOU/FORGIVE ME GIRL” — The Spinners

:30 Odor Eaters

:30 Match.com

:60 Lendingtree.com
“...manage your budget.”

Seg. 6 Track 2
Content:

Commercials:

QOutcue:

Segment time: 13:15
Local Break 2:00

#5 “UNWRITTEN” — Natasha Bedingfield
THEME: “COOL NIGHT” — Paul Davis
“PLAY THAT FUNKY MUSIC” — Wild Cherry

:30 Bounty Mach 4
:30 Lee Jeans/Women
:60 GM/OnStar Syste
“...OnStar by GM.”

Seg. 7 Track 3
Contents:

Commercials:

QOutcue:

Segment time: 16:30
Local Break 1:00

#4 “WHAT HURTS THE MOST” — Rascal Flatts
EXT: “SINCE U BEEN GONE” — Kelly Clarkson
THEME: “IT'S RAINING MEN” — The Weather Girls
“TWIST & SHOUT” — The Beatles

:30 Charles Worthin
:30 Bounty Mach 4
“...quicker picker-upper.”

Seg 8 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment time: 4:23

AT10 Extra: “EMOTIONS” — Mariah Carey
“...#1 pop smash.” NO JINGLE

Hour 2 Total Time: 59:35

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE
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Disc Three/Hour Three

Seg. 9 Track 1
Content:

Commercials:

Outcue:

Segment time: 18:46
Local Break 2:00

Insert local ID over :06 jingle bed

“WHILE YOU SEE A CHANCE” — Steve Winwood

LDD: “IF YOU'RE NOT THE ONE” — Daniel Bedingfield

#3 “CHASING CARS” — Snow Patrol

THEME: “YOU ARE THE SUNSHINE OF MY LIFE” — Stevie Wonder

:30 Geico Auto Insu
:30 Home Depot Impr
:60 Operation HOPE
“...877-592-4673.”

Seg. 10 Track 2
Content:

Commercials:

Outcue:

Segment time: 14:01
Local Break 2:00

“KISS” — Prince
EXT: “SELF CONTROL” — Laura Branigan
THEME: “BRING ON THE RAIN” — Jo Dee Messina

:30 Lee Jeans/Women
:30 Bounty Mach 4

:60 Lendingtree.com
“...and your family.”

Segment 11 Track 3
Content:

Commercials:

Outcue:

Segment time: 8:23
Local Break 1:00

#2 “WAITING ON THE WORLD TO CHANGE” — John Mayer
THEME: “SUMMER BREEZE” — Seals & Crofts

:30 Match.com
:30 Lendingtree/Sma
“...information and licensing.”

Seg. 12 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment time: 4:15

AT10 Extra: “(GOD MUST HAVE SPENT) A LITTLE MORE TIME ON YOU” —
“...Time On You.” NO JINGLE

‘NSync

Seg. 13 Track 5
Content:

Close Billboard:
Outcue:

Segment Time: 10:04

BB #1 Song: None

THEME: “HERE COMES THE RAIN AGAIN” — Eurythmics
#1 “HOW TO SAVE A LIFE” — The Fray

None

“...where itis.”

THEME OUT: 10:43

Hour 3 Total Time: 60:29
Total Show Time: 3:00:23

Track 6 & 7 — American Top 10 Show Promos

END OF DISC THREE



