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Show Code: #07-22
Show Date: Weekend of June 2-3, 2007

Disc One/Hour One

Opening Billboard: None
Seg. 1 Track 1

tHeme: Big Hits by Girl Groups
Gontent: #10 “IRREPLACEABLE" — Beyonce

“BIGGEST PART OF ME" — Ambrosia

THEME: “BEST OF MY LOVE" — The Emotions

Commercials: :30 Campbell's/Red
:30 Bath & Body Wor
:30 Bounty Mach 4
:30 Wal-Mart/$4 Gen

Outcue: “...for high prices.”

Segment Time: 15:01

Local Break: 2:00

Seg. 2 Track 2

Content: #9 “CHANGE” — Kimberley Locke
EXT: “SWEET DREAMS (ARE MADE OF THIS)” — Eurythmics
THEME: “I'LL NEVER GET OVER YOU GETTING OVER ME” - Exposé
“YOU'LL THINK OF ME” — Keith Urban

Commercials: :30 Walmart/Grillin
:30 Bounty Mach 4
:60 Stockinvestor.c

QOutcue: “...800-953-9968."

Segment time: 17:49
Local Break 2:00

Seg 3 Track 3

Content: “l WISH IT WOULD RAIN DOWN” — Phil Collins
#8 “STREETCORNER SYMPHONY” — Rob Thomas
THEME: “FLY ROBIN FLY” — The Silver Convention
#7 “HURT” — Christina Aguilera

Commercials: :30 Geico Auto Insu
:30 Wal-Mart/$4 Gen
Outcue: “...for high prices.”

Segment time: 19:31
Local Break 1:00
Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “LET'S HEAR IT FOR THE BOY” — Deniece Williams
Outcue: “...the Footloose soundtrack.” NO JINGLE

Segment time: 4:12

Hour 1 Total Time: 61:33
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Disc Two/Hour Two

Seg. 5 Track 1
Content:

Commercials:

Outcue:

Segment time: 17:16
Local Break 2:00

Insert Local ID over :06 jingle bed

“AIN'T NO MOUNTAIN HIGH ENOUGH” — Michael McDonald
#6 “FAR AWAY” — Nickelback

THEME: “CRUEL SUMMER” — Bananarama

“SISTER GOLDEN HAIR” — America

:30 Bounty Mach 4

:30 Match.com

:30 Walmart/Grillin

:30 Bath & Body Wor
“...while supplies last.”

Seg. 6 Track 2
Content:

Commercials:

Outcue:

Segment time: 13:56
Local Break 2:00

#5 “UNWRITTEN” — Natasha Bedingfield
THEME: “WATERFALLS” - T.L.C.
“WHEN IT'S OVER” — Sugar Ray

:30 National Assoc

:30 Wal-Mart/$4 Gen

:30 Campbell's/Red

:30 Bounty Mach 4
“...quicker picker upper.”

Seg. 7 Track 3
Contents:

Commercials:

Outcue:

Segment time: 18:02
Local Break 1:00

#4 “EVERYTHING” — Michael Bublé

EXT: “STILL THE ONE” — Orleans

THEME: “WE ARE FAMILY” — Sister Sledge
“LIVE TO TELL” — Madonna

:30 Bath & Body Wor
:30 Walmart/Girillin
“...barbeques start here.”

Seg 8 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment time: 3:50

AT10 Extra: “MORE THAN WORDS” — Extreme
“...Westlife and Frankie J.” NO JINGLE

Hour 2 Total Time: 58:04

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE
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Seg. 9 Track 1
Content:

Commercials:

Outcue:

Insert local ID over :06 jingle bed
“EVERYTHING SHE WANTS” — Wham!

LDD: “KIND & GENEROUS” — Natalie Merchant

#3 “WAITING ON THE WORLD TO CHANGE” —
The Pointer Sisters

THEME: “I'M SO EXCITED” —

:30 Wal-Mart/$4 Gen
:30 Bounty Mach 4
:60 No More Mortgag

“...800-261-1051.”

Segment time: 20:20

Local Break 2:

00

John Mayer

Seg. 10 Track
Content:

Commercials:

Outcue:

2
“ONE MORE DAY” — Diamond Rio
EXT: “THE BEST” — Tina Turner

THEME: “WHEN WILL | SEE YOU AGAIN” —

:30 Match.com

:30 Geico Auto Insu

:30 Bath & Body Wor

:30 Walmart/Grillin
“...barbeques start here.”

Segment time: 12:42

Local Break 2:

00

The Three Degrees

Segment 11 T
Content:

Commercials:

Outcue:

rack 3
#2 “HOW TO SAVE A LIFE” — The Fray
THEME: “YOU KEEP ME HANGIN’ ON” —

:30 Bounty Mach 4
:30 National Assoc
“...Association of Realtors.”

Segment time: 9:01

Local Break 1:

00

The Supremes

Seg. 12 Track

Content:
Outcue:

4

***This is an optional cut - Stations can opt to drop song for local inventory***

AT10 Extra: “TEQUILA SUNRISE” —
“...with Tequila Sunrise.” NO JINGLE

Segment time: 3:02

The Eagles

Seg. 13 Track
Content:

Close Billboard:

Outcue:

Segment Time: 10:18

5

BB #1 Song: None

THEME: “HOLD ON” — Wilson Phillips
# 1 “CHASING CARS” — Snow Patrol
None

“...where itis.”

THEME OUT: 10:56

Hour 3 Total Time: 60:23

Total Show T
Track 6 & 7 —

ime: 3:00:00
American Top 10 Show Promos

END OF DISC THREE



