
  

 

 

Show Code: #07-26 
Show Date: Weekend of June 30 - July 1, 2007    

Disc One/Hour One 
 

Opening Billboard:  None 
Seg. 1  Track 1 

    THEME: Book of Records Show 

Content:       #10 “BEFORE HE CHEATS” – Carrie Underwood  
    THEME: “I STILL HAVEN’T FOUND WHAT I’M LOOKING FOR” – U2 
    THEME: “DREAMLOVER” – Mariah Carey 
 
Commercials:      :30 Sherwin William    
    :30 Reddi-Wip          
    :60 Mediabase Music    
Outcue:     “...Mediabase Music Minute.” 

Segment Time: 15:11 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “CHANGE” – Kimberley Locke 
    EXT: “BE NEAR ME” – ABC  
    THEME: “OUT OF TOUCH” – Hall & Oates 
    THEME: “BEHIND THESE HAZEL EYES” – Kelly Clarkson  
 
Commercials:         :30 Reddi-Wip          

:30 Walmart/Grillin    
    :60 Center for Surr    
Outcue:     “...800 s-u-r-r-o-g-a-t-e.” 
 

Segment time: 17:55 
Local Break 2:00 

Seg 3 Track 3               
Content:              THEME: “RESPECT” – Aretha Franklin  
     #8 “HURT” – Christina Aguilera 
     THEME: “I WANT IT THAT WAY” – The Backstreet Boys 
     #7 “THE SWEET ESCAPE” – Gwen Stefani featuring Akon  
 
Commercials:         :30 Geico Auto Insu    
    :30 Sherwin William    
Outcue:     “...some exclusions apply.” 

Segment time: 17:14 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “COME BACK TO ME” – Janet Jackson  
Outcue:    “…Back To Me.”   NO JINGLE 

Segment time: 4:52 
Hour 1 Total Time: 60:12 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #07-26 
Show Date: Weekend of June 30 - July 1, 2007  

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

THEME: “NIGHT FEVER” – The Bee Gees 
#6 “STREETCORNER SYMPHONY” – Rob Thomas  

    THEME: “ONE OF THESE NIGHTS” – The Eagles    
    THEME: “I LOVE YOU ALWAYS FOREVER” – Donna Lewis 
 
Commercials:        :30 Reddi-Wip          
    :30 Walmart/Grillin    
    :60 Loral Langemeir    
Outcue:      “...800-508-5868.” 

Segment time: 17:38 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “FAR AWAY” – Nickelback  
    THEME: “IRREPLACEABLE” – Beyonce  
    THEME: “CANDLE IN THE WIND 1997” – Elton John 
 
Commercials:        :30 Bounty Mach 4          

:30 Sherwin William    
:60 No More Mortgag    

Outcue:      “...800-352-9571.” 
 

Segment time: 15:09 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “CHASING CARS” – Snow Patrol  
     EXT: “BLACK HORSE & THE CHERRY TREE” – K.T. Tunstall 
     THEME: “YOU’RE STILL THE ONE” – Shania Twain  
     THEME: “MORE THAN A FEELING” – Boston  
 
Commercials:        :30 Walmart/Grillin    
    :30 Reddi-Wip          
Outcue:      “...cream, real fun.” 

Segment time: 16:43 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “WHY GEORGIA” – John Mayer 
Outcue:     “…with Why Georgia.”   NO JINGLE 

Segment time: 4:38 

Hour 2 Total Time: 59:08 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Number:  #07-26 
Show Date: Weekend of June 30 - July 1, 2007  

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            THEME: “BEAT IT” – Michael Jackson 
    LDD: “WITH OR WITHOUT YOU” – U2  

#3 “EVERYTHING” – Michael Bublé 
 
Commercials:        :30 Geico Auto Insu    
    :30 Sherwin William    
    :60 Center for Surr    
Outcue:     “...s-u-r-r-o-g-a-t-e dot com.” 

Segment time: 16:24 
Local Break 2:00 

Seg. 10 Track 2 
Content:    THEME: “BRIDGE OVER TROUBLED WATER” – Simon & Garfunkel  
    EXT: “IT’S NOT OVER” – Daughtry  
    THEME: “I WANT TO HOLD YOUR HAND” – The Beatles 
 
Commercials:   :30 Walmart/Grillin    
    :30 Reddi-Wip          
    :60 Mediabase Music    
Outcue:      “...Mediabase Music Minute.” 

Segment time: 14:54 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “HOW TO SAVE A LIFE” – The Fray  
     THEME: “LIKE A PRAYER” – Madonna  
      
Commercials:        :30 Reddi-Wip          
    :30 Sherwin William      
Outcue:     “...some exclusions apply.” 

Segment time: 9:49 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “THE MOST BEAUTIFUL GIRL IN THE WORLD” – Prince  
Outcue:     “…In The World.”   NO JINGLE 

Segment time: 4:04 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “SUSPICIOUS MINDS” – Elvis Presley 

# 1 “WAITING ON THE WORLD TO CHANGE” – John Mayer  
Close Billboard:   None 
Outcue:     “…where it is.” 

Segment Time: 10:32   THEME OUT: 11:09 
 

Hour 3 Total Time: 60:43 
Total Show Time: 3:00:03 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 
NOTE: The song “SUSPICIOUS MINDS” begins to fade about 4 minutes into Track 5, and 
then the volume returns; this is not a production error, but how the single was recorded. 


