
  

 

 

Show Code: #07-31 
Show Date: Weekend of August 4-5, 2007    

Disc One/Hour One 
 

Opening Billboard:  None 
Seg. 1  Track 1 

    THEME: Top Solo Women of the 1990s 

Content:       #10 “RAINCOAT” – Kelly Sweet 
    “COPACABANA (AT THE COPA)” – Barry Manilow 
    THEME: “THE POWER OF LOVE” – Celine Dion 
 
Commercials:      :30 Nano Slim          
    :30 Wal-Mart/Back t    
    :30 Match.com          
    :30 Geico Auto Insu    
Outcue:     “...you fifteen percent.” 

Segment Time: 17:00 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “STREETCORNER SYMPHONY” – Rob Thomas 
    EXT: “BEAUTIFUL DAY” – U2 
    THEME: “TOGETHER AGAIN” – Janet Jackson 
    “GLORY OF LOVE” – Peter Cetera 
 
Commercials:         :30 Office Depot/Ba    

:30 Shout Laundry      
    :30 Nano Slim          
    :30 Sherwin William    
Outcue:     “...some exclusions apply.” 
 

Segment time: 19:19 
Local Break 2:00 

Seg 3 Track 3               
Content:              “CALLING ALL ANGELS” – Train  
     #8 “CHANGE” – Kimberley Locke 
     THEME: “EVERY HEARTBEAT” – Amy Grant 
     #7 “BEFORE HE CHEATS” – Carrie Underwood  
 
Commercials:         :30 Geico Auto Insu    
    :30 Hallmark/iTunes    
Outcue:     “...October 1

st
, 2007.” 

Segment time: 16:47 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “GREASE” – Frankie Valli 
Outcue:    “…by Barry Gibb.”   NO JINGLE 

Segment time: 3:27 
Hour 1 Total Time: 61:33 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #07-31 
Show Date: Weekend of August 4-5, 2007  

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“JIVE TALKIN’” – The Bee Gees 
#6 “THE SWEET ESCAPE” – Gwen Stefani featuring Akon  

    THEME: “ANOTHER SAD LOVE SONG” – Toni Braxton 
    “MISUNDERSTANDING” – Genesis  
 
Commercials:        :30 Shout Laundry      
    :30 Office Depot/Ba    
    :30 Kensington/Almo    
    :30 Nano Slim          
Outcue:      “...label before use.” 

Segment time: 18:08 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “HOME” – Daughtry  
    THEME: “MY FAVORITE MISTAKE” – Sheryl Crow 
    “BAD DAY” – Daniel Powter 
 
Commercials:        :30 Sherwin William        

:30 Nano Slim          
:30 Geico Auto Insu    
:30 Wal-Mart/Back t    

Outcue:      “...store for details.” 

Segment time: 14:24 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “EVERYTHING” – Michael Bublé 
     EXT: “WHAT ABOUT LOVE” – Heart  
     THEME: “TURN THE BEAT AROUND” – Gloria Estefan 
     “YOU’LL NEVER FIND ANOTHER LOVE LIKE MINE” – Lou Rawls 
 
Commercials:        :30 Nano Slim          
    :30 Shout Laundry      
Outcue:      “...a family company.” 

Segment time: 17:26 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “SLOW HAND” – The Pointer Sisters 
Outcue:     “…The Pointer Sisters.”   NO JINGLE 

Segment time: 3:58 

Hour 2 Total Time: 58:56 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Number:  #07-31 
Show Date: Weekend of August 4-5, 2007  

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “DON’T GO BREAKING MY HEART” – Elton John With Kiki Dee 
    LDD: “BLESS THE BROKEN ROAD” – Rascal Flatts 

#3 “CHASING CARS” – Snow Patrol  
    THEME: “IRONIC” – Alanis Morissette  
 
Commercials:        :30 Hallmark/iTunes    
    :30 Sherwin William    
    :30 Geico Auto Insu    
    :30 Office Depot/Ba    
Outcue:     “...Depot dot com.” 

Segment time: 20:30 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “FOOLED AROUND AND FELL IN LOVE” – Rod Stewart 
    EXT: “ONLY WANNA BE WITH YOU” – Hootie & The Blowfish 
 
Commercials:   :30 Wal-Mart/Back t    
    :30 Geico Auto Insu    
    :30 Nano Slim          
    :30 Shout Laundry      
Outcue:      “...a family company.” 

Segment time: 10:45 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “WAITING ON THE WORLD TO CHANGE” – John Mayer  
     THEME: “TAKE A BOW” – Madonna  
      
Commercials:        :30 Match.com          
    :30 Nano Slim            
Outcue:     “...label before use.” 

Segment time: 9:19 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “EYE OF THE TIGER” – Survivor  
Outcue:     “…Tiger by Survivor.”   NO JINGLE 

Segment time: 3:49 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “HERO” – Mariah Carey  

#1 “HOW TO SAVE A LIFE” – The Fray  
Close Billboard:   None 
Outcue:     “…where it is.” 

Segment Time: 10:24   THEME OUT: 11:01 
 

Hour 3 Total Time: 59:47 
Total Show Time: 3:00:16 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 


