AMERICAN

15260 VENTURA BOULEVARD

5TH FLOOQR

SHERMAN OAKS, CALIFORNIA 91403-5339
TELEPHONE (818) 377-5300

FAX (818) 377-5333
W H CASEY ]<ASEM Website: http://www . premicreradio.com

Show Code: #07-33
Show Date: Weekend of August 18-19, 2007

Disc One/Hour One

Opening Billboard: None
Seg. 1 Track 1

THEME: Hits by Big Bands (6 Members or More)
Content: #10 “LITTLE WONDERS” — Rob Thomas

“HOW SWEET IT IS (TO BE LOVED BY YOU)” — James Taylor

THEME: “ALWAYS” — Atlantic Starr

Commercials: :30 IAMS Dogs
:30 Match.com
:30 Nano Slim
:30 Wal-Mart/Back t

Outcue: “...store for details.”

Segment Time: 14:24
Local Break: 2:00

Seg. 2 Track 2

Content: #9 “CHANGE” — Kimberley Locke
EXT: “COME UNDONE” — Duran Duran
THEME: “LADIES NIGHT” — Kool & The Gang
“PAPA DON'T PREACH” — Madonna

Commercials: :30 Hallmark/iTunes
:30 Uncrustables
:30 IAMS Dogs
:30 Nano Slim
Qutcue: “...1abel before use.”

Segment time: 17:26
Local Break 2:00

Seg 3 Track 3
Content: “I SWEAR” — All-4-One
#8 “MAKES ME WONDER” — Maroon 5
THEME: “ONE MORE DAY” — Diamond Rio
#7 “BIG GIRLS DON'T CRY (PERSONAL)” — Fergie

Commercials: :30 Wal-Mart/Back t
:30 IAMS Dogs
QOutcue: “...better on lams.”

Segment time: 18:51
Local Break 1:00

Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “WASTED ON THE WAY” — Crosby, Stills & Nash
QOutcue: “...Crosby, Stills & Nash.” NO JINGLE
Segment time: 3:04

Hour 1 Total Time: 58:45
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Disc Two/Hour Two

Seg. 5 Track 1
Content: Insert Local ID over :06 jingle bed
“STUCK ON YOU” — Lionel Richie
#6 “BEFORE HE CHEATS” — Carrie Underwood
THEME: “KEEP IT COMIN’ LOVE” — KC & The Sunshine Band
“THERE YOU'LL BE” — Faith Hill

Commercials: :30 Uncrustables
:30 Wal-Mart/Back t
:30 IAMS Dogs
:30 Nano Slim
Outcue: “...Iabel before use.”

Segment time: 17:54
Local Break 2:00

Seg. 6 Track 2

Content: #5 “HOW TO SAVE A LIFE” — The Fray
THEME: “BUILD ME UP BUTTERCUP” — The Foundations
“ROLL TO ME” — Del Amitri

Commercials: :30 National Assoc
:30 IAMS Dogs
:30 Wal-Mart/Back t
:30 Match.com
Outcue: “...site for details.”

Segment time: 12:06
Local Break 2:00

Seg. 7 Track 3

Contents: #4 “THE SWEET ESCAPE” — Gwen Stefani featuring Akon
EXT: “BIG YELLOW TAXI” — Counting Crows f/Vanessa Carlton
THEME: “HARD HABIT TO BREAK” — Chicago
“LAST DANCE” — Donna Summer

Commercials: :30 Nano Slim
:30 Kensington/Almo
Outcue: “...on sale now.”

Segment time: 18:30
Local Break 1:00

Seg 8 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “DON'T LET THE SUN GO DOWN ON ME” — Elton John
Outcue: “...by Elton John.” NO JINGLE

Segment time: 5:36

Hour 2 Total Time: 59:06
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE
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Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed
Content: “RIGHT HERE WAITING” — Richard Marx
Note: The LDD below is a home-made song from a listener
LDD: “STRAIGHT FROM MY HEART, FROM COAST TO COAST” — John Clowers
#3 “WAITING ON THE WORLD TO CHANGE” — John Mayer
THEME: “CAR WASH” — Rose Royce

Commercials: :30 Nano Slim
:30 Hallmark/iTunes
:30 Uncrustables
:30 IAMS Dogs
Outcue: “...better on lams.”

Segment time: 17:55
Local Break 2:00

Seg. 10 Track 2

Content: “WALK AWAY” — Kelly Clarkson
EXT: “ANOTHER ONE BITES THE DUST” — Queen
THEME: “RED, RED WINE” — UB40

Commercials: :30 Wal-Mart/Back t
:30 IAMS Dogs
:30 Nano Slim
:30 National Assoc
Outcue: “...Association of Realtors.”
Segment time: 15:07
Local Break 2:00
Segment 11 Track 3
Content: #2 “EVERYTHING” — Michael Bublé
THEME: “COME ON EILEEN” — Dexy’s Midnight Runners
Commercials: :30 IAMS Dogs
:30 Wal-Mart/Back t
Outcue: “...low prices. Wal-Mart.”

Segment time: 9:23
Local Break 1:00

Seg. 12 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “AIN'T NO MOUNTAIN HIGH ENOUGH” — Diana Ross
Outcue: “...by Diana Ross.” NO JINGLE

Segment time: 3:24

Seg. 13 Track 5

Content: BB #1 Song: None
THEME: “LET'S GROOVE” — Earth, Wind & Fire
#1 “HOME” — Daughtry

Close Billboard: None

Outcue: “...where itis.”

Segment Time: 10:48 THEME OUT: 11:27

Hour 3 Total Time: 61:37

Total Show Time: 2:59:28

Track 6 & 7 — American Top 10 Show Promos
END OF DISC THREE



