
  

 

 

Show Code: #07-35 
Show Date: Weekend of September 1-2, 2007    

Disc One/Hour One 
 

Opening Billboard:  None 
Seg. 1  Track 1 

    THEME: Break-Up Songs 

Content:       #10 “LITTLE WONDERS” – Rob Thomas  
    “HIGHER LOVE” – Steve Winwood 
    THEME: “UN-BREAK MY HEART” – Toni Braxton 
 
Commercials:      :30 IAMS Dogs          
    :30 Sherwin William    
    :30 Wal-Mart/Back t    
    :30 Uncrustables       
Outcue:     “...to be good.” 

Segment Time: 14:41 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “(YOU WANT TO) MAKE A MEMORY” – Bon Jovi  
    EXT: “DREAMING WITH A BROKEN HEART” – John Mayer 
    THEME: “THE FIRST CUT IS THE DEEPEST” – Sheryl Crow 
    Note: Casey talks to Desiree from the first LDD 
 
Commercials:         :30 Wal-Mart/Back t    

:30 Uncrustables       
    :30 IAMS Dogs          
    :30 Reddi-Wip          
Outcue:     “...cream, real fun.” 
 

Segment time: 16:52 
Local Break 2:00 
Seg 3 Track 3               
Content:              “THIS USED TO BE MY PLAYGROUND” – Madonna   
     #8 “MAKES ME WONDER” – Maroon 5  
     THEME: “HEARTACHE TONIGHT” – The Eagles 
     #7 “BEFORE HE CHEATS” – Carrie Underwood  
 
Commercials:         :30 Wal-Mart/$4 Gas    
    :30 IAMS Dogs          
Outcue:     “...better on Iams.” 

Segment time: 18:31 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “SAILING” – Christopher Cross 
Outcue:    “…by Christopher Cross.”   NO JINGLE 

Segment time: 4:12 
Hour 1 Total Time: 59:16 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #07-35 
Show Date: Weekend of September 1-2, 2007  

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“THE END OF THE INNOCENCE” – Don Henley 
#6 “BIG GIRLS DON'T CRY (PERSONAL)” – Fergie  

    THEME: “WHAT BECOMES OF THE BROKEN-HEARTED” – Paul Young 
    “COME MONDAY” – Jimmy Buffett 
 
Commercials:        :30 Uncrustables       
    :30 Reddi-Wip          
    :30 Wal-Mart/Back t    
    :30 IAMS Dogs          
Outcue:      “...better on Iams.” 

Segment time: 19:27 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “HOW TO SAVE A LIFE” – The Fray  
    THEME: “DIDN’T WE ALMOST HAVE IT ALL” – Whitney Houston 
    “FEBRUARY SONG” – Josh Groban 
 
Commercials:        :30 Sherwin William        

:30 Uncrustables       
:30 Wal-Mart/$4 Gas    
:30 Reddi-Wip          

Outcue:      “...cream, real fun.” 

Segment time: 15:59 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “THE SWEET ESCAPE” – Gwen Stefani featuring Akon  
     EXT: “VENUS” – Bananarama  
     THEME: “I CAN’T MAKE YOU LOVE ME” – Bonnie Raitt 
    Casey talks to James and Desiree from first LDD 
 
Commercials:        :30 IAMS Dogs          
    :30 Wal-Mart/Back t    
Outcue:      “...low prices. Wal-Mart.” 

Segment time: 16:46 
Local Break 1:00 
Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “AFTER THE LOVE HAS GONE” – Earth, Wind & Fire 
Outcue:     “…Love Has Gone.”   NO JINGLE 

Segment time: 4:05 

Hour 2 Total Time: 61:17 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Number:  #07-35 
Show Date: Weekend of September 1-2, 2007  

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “COMPLICATED” – Avril Lavigne 
    LDD: Note: This LDD contains Casey’s vocal track from the first AT40 LDD on 
     August 26, 1978, and one minute of “Desiree” by Neil Diamond 

#3 “EVERYTHING” – Michael Bublé 
    THEME: “AIN’T NO SUNSHINE” – Bill Withers 
Commercials:        :30 Geico Auto Insu    
    :30 Wal-Mart/$4 Gas    
    :30 IAMS Dogs          
    :30 Sherwin William    
Outcue:     “...some exclusions apply.” (music fades) 

Segment time: 15:57 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “DON’T WANNA LOSE YOU” – Gloria Estefan 
    EXT: “SINCE U BEEN GONE” – Kelly Clarkson 
    THEME: “AGAINST ALL ODDS” – Phil Collins 
Commercials:   :30 IAMS Dogs          
    :30 Reddi-Wip          
    :30 Wal-Mart/Back t    
    :30 Uncrustables       
Outcue:      “...to be good.” 

Segment time: 14:47 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “WAITING ON THE WORLD TO CHANGE” – John Mayer  
     THEME: “FOOLISH GAMES” – Jewel  
Commercials:        :30 Wal-Mart/Back t    
    :30 IAMS Dogs          
Outcue:     “...better on Iams.” 

Segment time: 9:16 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “ALL OUT OF LOVE” – Air Supply 
Outcue:     “…Out of Love.”   NO JINGLE 

Segment time: 4:04 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “I WILL SURVIVE” – Gloria Gaynor 

#1 “HOME” – Daughtry  
Close Billboard:   None 
Outcue:     “…where it is.” 

Segment Time: 10:10  THEME OUT: 10:48 
 

Hour 3 Total Time: 59:14 
Total Show Time: 2:59:47 
Track 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 


