AMERICAN

TOP 10

'WITH CASEY KASEM |

Show Code: #08-07
Show Date: Weekend of February 16-17, 2008

Disc One/Hour One

1 S 1y | r

FR D100 INIET WO S
15260 VENTURA BOULEVARD

5TH FLOOQR

SHERMAN OAKS, CALIFORNIA 91403-5339

TELEPHONE (818) 377-5300
FAX (818) 377-5333

Website: http://www . premicreradio.com

Opening Billboard:
Seg. 1 Track 1

Content:

Commercials:

Outcue:

Segment Time: 14:38
Local Break: 2:00

:05 Turbo Tax

THEME: Acts with the Most #1 Songs on the AC Chart
#10 “LOST” — Michael Bublé

“HEAVEN KNOWS” — Donna Summer

THEME: “LADY” — Kenny Rogers

:30 Turbo Tax

:30 Geico Auto Insu
:30 Aleve Liquid Ge
:30 Kleenex

“...out dot com.”

Seg. 2 Track 2
Content:

Commercials:

QOutcue:

Segment time: 18:21
Local Break 2:00

#9 “HOW LONG” — The Eagles

EXT: “HIPS DON'T LIE” — Shakira f/Wyclef Jean
THEME: “SO FAR AWAY” — Rod Stewart
“FOOLISH HEART” — Steve Perry

:30 National Assoc
:30 Petsmart

:60 GM/Onstar/Femal
“...right for you.”

Seg 3 Track 3
Content:

Commercials:

QOutcue:
Segment time: 17:56
Local Break 1:00

“AMAZED” — Lonestar

#8 “APOLOGIZE” — Timbaland featuring OneRepublic
THEME: “IF YOU LEAVE ME NOW” — Chicago

#7 “TAKING CHANCES” — Celine Dion

:30 Match.com
:30 Campbell's V8 R
“.had aV-8.

Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
QOutcue:

Segment time: 3:32

AT10 Extra: “FIRST TIME” — Lifehouse
“...commercial, First Time.” NO JINGLE

Hour 1 Total Time: 59:27

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Show Code: #08-07
Show Date: Weekend of February 16-17, 2008

Disc Two/Hour Two

Seg. 5 Track 1
Content:

Commercials:

Outcue:

Insert Local ID over :06 jingle bed

“NO SUCH THING” — John Mayer

#6 “WHO KNEW” — Pink

THEME: “SAID | LOVED YOU...BUT | LIED” — Michael Bolton
“NIGHT MOVES” — Bob Seger

:30 Kleenex

:30 Wal-Mart/$4 Pha
:30 Turbo Tax

:30 Petsmart
“...in-store special.”

Segment time: 18:03

Local Break 2:00

Seg. 6 Track 2
Content:

Commercials:

Outcue:

#5 “WAIT FOR YOU” - Elliot Yamin
THEME: “THE LONGEST TIME” — Billy Joel
“I'M FEELING YOU” — Santana f/Michelle Branch

:30 Aleve Liquid Ge
:30 Kleenex

:30 National Assoc
:30 Match.com
“...all the details.”

Segment time: 14:27

Local Break 2:00

Seg. 7 Track 3
Contents:

Commercials:

Outcue:

#4 “HEY THERE DELILAH” — Plain White T's

EXT: “IN YOUR EYES” — Peter Gabriel

THEME: “LIVE FOR LOVING YOU” — Gloria Estefan
“SHE’S LIKE THE WIND” — Patrick Swayze

:30 Petsmart
:30 Turbo Tax
“...majority of returns.”

Segment time: 19:56

Local Break 1:00

Seg 8 Track 4

Content:
Outcue:

***This is an optional cut - Stations can opt to drop song for local inventory***
AT10 Extra: “SOMEDAY WE'LL BE TOGETHER” — Diana Ross & The Supremes
“...And the Supremes.” NO JINGLE

Segment time: 3:31

Hour 2 Total Time: 60:57
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE



AMERICAN
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Show Number: #08-07
Show Date: Weekend of February 16-17, 2008

Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed

Content: “LIVE LIKE YOU WERE DYING” — Tim McGraw
LDD: “ACCIDENTALLY IN LOVE” — Counting Crows
#3 “HOME” — Daughtry

Commercials: :30 Geico Auto Insu
:30 Kleenex
:60 GM/Onstar/Femal
Outcue: “...right for you.”

Segment time: 16:21
Local Break 2:00
Seg. 10 Track 2
Content: “DREAM WEAVER” — Gary Wright
EXT: “TAKE ME HOME” — Phil Collins
THEME: “A NEW DAY HAS COME” — Celine Dion

Commercials: :30 Campbell's V8 R
:30 Aleve Liquid Ge
:30 Petsmart
:30 Kleenex
Outcue: “...out dot com.”
Segment time: 15:04
Local Break 2:00
Segment 11 Track 3

Content: #2 “BIG GIRLS DON'T CRY (PERSONAL)” — Fergie
THEME: “YOU ARE” — Lionel Richie

Commercials: :30 Turbo Tax
:30 National Assoc
Outcue: “...market may vary.”

Segment time: 10:10
Local Break 1:00
Seg. 12 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “COULD IT BE I'M FALLING IN LOVE” — The Spinners
Outcue: “...members since 1957.” NO JINGLE

Segment time: 3:08

Seg. 13 Track 5

Content: BB #1 Song: None
THEME: “| GUESS THAT'S WHY THEY CALL IT THE BLUES” — Elton John
#1 “BUBBLY” — Colbie Caillat

Close Billboard: :05 National Assoc

Outcue: “...Association of Realtors.”

Segment Time: 10:27 THEME OUT: 10:51

Hour 3 Total Time: 60:10

Total Show Time: 3:00:34

Tracks 6 & 7 — American Top 10 Show Promos
END OF DISC THREE




