
  

 

 

Show Code: #08-09 
Show Date: Weekend of March 1-2, 2008 

Disc One/Hour One 
 

Opening Billboard:  :05 National Assoc of Realtors 
Seg. 1  Track 1 

    THEME: Hits from #1 Movies of the 1990’s 
Content:       #10 “(YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER” – Michael McDonald 
    “FIRE” – The Pointer Sisters 
    THEME: “CAN YOU FEEL THE LOVE TONIGHT” – Elton John 
 
Commercials:      :30 Match.com          
    :30 Campbells/R&W E    
    :30 National Assoc     
    :30 Geico Auto Insu    
Outcue:     “...save you 15%.” 

Segment Time: 13:45 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “LOST” – Michael Bublé 
    EXT: “THE SIGN” – Ace of Base 
    THEME: “UNCHAINED MELODY” – The Righteous Brothers 
    “CAN’T GET YOU OUT OF MY HEAD” – Kylie Minogue 
 
Commercials:         :30 Campbell's/R&W     

:30 Geico Auto Insu    
    :30 IAMS Porsche       
    :30 Odor Eaters        
Outcue:     “...powder and spray.” 
 

Segment time: 17:57 
Local Break 2:00 

Seg 3 Track 3               
Content:              “FATHER FIGURE” – George Michael 
     #8 “APOLOGIZE” – Timbaland featuring OneRepublic  
     THEME: “IRIS” – The Goo Goo Dolls 
     #7 “TAKING CHANCES” – Celine Dion 
 
Commercials:         :30 IAMS Porsche       
    :30 Campbell's V8 R    
Outcue:     “...had a V-8.” 

Segment time: 20:08 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “FIRE AND RAIN” – Babyface  
Outcue:    “…11

th
 album, Playlist.”   NO JINGLE 

Segment time: 4:09 
Hour 1 Total Time: 60:59 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #08-09 
Show Date: Weekend of March 1-2, 2008 

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“HAVE YOU EVER SEEN THE RAIN” – Creedance Clearwater Revival  
#6 “WHO KNEW” – Pink  

    THEME: “STREETS OF PHILADELPHIA” – Bruce Springsteen  
    “I FOUND SOMEONE” – Cher  
 
Commercials:        :30 Geico Auto Insu    
    :30 IAMS Porsche       
    :30 U.S. Postal Ser    
    :30 Match.com          
Outcue:      “...com for details.” 

Segment time: 17:11 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “WAIT FOR YOU” – Elliot Yamin  
    THEME: “IT MUST HAVE BEEN LOVE” – Roxette  
    “SEPARATE WAYS (WORLDS APART)” – Journey 
 
Commercials:        :30 National Assoc     

:30 Campbells/R&W E    
:30 Geico Auto Insu    
:30 IAMS Porsche       

Outcue:      “...five dollar coupon.” 

Segment time: 15:06 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “HEY THERE DELILAH” – Plain White T's  
     EXT: “LOVE SHACK” – The B-52’s 
     THEME: “I COULD NOT ASK FOR MORE” – Edwin McCain 
     “IN MY DAUGHTER’S EYES” – Martina McBride 
 
Commercials:        :30 Campbell's/R&W     
    :30 Geico Auto Insu    
Outcue:      “...save you 15%.” 

Segment time: 18:19 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “BUILD ME UP BUTTERCUP” – The Foundations 
Outcue:     “…on lead vocals.”   NO JINGLE 

Segment time: 3:00 

Hour 2 Total Time: 58:36 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Number:  #08-09 
Show Date: Weekend of March 1-2, 2008 

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “THE LIVING YEARS” – Mike + The Mechanics 
    LDD: “HEAVEN” – Los Lonely Boys 

#3 “HOME” – Daughtry  
 
Commercials:        :30 IAMS Porsche       
    :30 Odor Eaters        
    :30 Campbells/R&W E    
    :30 National Assoc     
Outcue:     “...a realtor today.” 

Segment time: 17:00 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “LANDSLIDE” – The Dixie Chicks 
    EXT: “KEEPING THE FAITH” – Billy Joel 
    THEME: “THIS USED TO BE MY PLAYGROUND” – Madonna  
 
Commercials:   :30 Campbell's V8 R    
    :30 Match.com          
    :30 Geico Auto Insu    
    :30 IAMS Porsche       
Outcue:      “...five dollar coupon.” 

Segment time: 15:20 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “BIG GIRLS DON'T CRY (PERSONAL)” – Fergie  
     THEME: “BECAUSE YOU LOVED ME” – Celine Dion 
      
Commercials:        :30 Geico Auto Insu    
    :30 Campbell's/R&W     
Outcue:     “...mmm good possibilities.” (sung) 

Segment time: 11:04 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “DANCING IN THE MOONLIGHT” – King Harvest 
Outcue:     “…Wal-Mart’s TV Campaign.”   NO JINGLE 

Segment time: 2:51 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “(EVERYTHING I DO) I DO IT FOR YOU” – Bryan Adams 

#1 “BUBBLY” – Colbie Caillat  
Close Billboard:   :05 Campbell’s R&W 
Outcue:     “…mmm good possibilities.” 

Segment Time: 9:35  THEME OUT: 10:03 
 

Hour 3 Total Time: 60:50 
Total Show Time: 3:00:25 
Tracks 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 


