
  

 

 

Show Code: #08-22 
Show Date: Weekend of May 31 - June 1, 2008 

Disc One/Hour One 
 

Opening Billboard:  :10 TV Land 
Seg. 1  Track 1 

    THEME: Canadian Acts 
Content:       #10 “SAY” – John Mayer  
    “SISTER GOLDEN HAIR” – America  
    THEME: “MAN! I FEEL LIKE A WOMAN!” – Shania Twain 
 
Commercials:      :30 Walmart/Spring     
    :30 National Assoc     
    :60 GM/Goodwrench      
Outcue:     “...thinking about it.” (sung) 

Segment Time: 14:46 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “IN MY ARMS” – Plumb  
    EXT: “FAITHFULLY” – Journey  
    THEME: “YOU LEARN” – Alanis Morissette 
 
Commercials:         :30 Ace Hardware       

:30 Country Time Le    
    :30 TV Land/She's G    
    :30 Walmart/Spring     
Outcue:     “...live better, Walmart.” 
 

Segment Time: 16:24 
Local Break 2:00 

Seg 3 Track 3               
Content:              “RUN-AROUND” – Blues Traveler  
     #8 “NO ONE” – Alicia Keys  
     THEME: “SAVE THE LAST DANCE FOR ME” – Michael Bublé 
     #7 “BLEEDING LOVE” – Leona Lewis  
 
Commercials:         :30 Match.com          
    :30 TV Land/She's G    
Outcue:     “...ten, nine Central.” 

Segment Time: 19:12 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “BETTE DAVIS EYES” – Kim Carnes 
Outcue:    “…living in Nashville, Tennessee.”   NO JINGLE 

Segment Time: 3:32 
Hour 1 Total Time: 58:54 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #08-22 
Show Date: Weekend of May 31 - June 1, 2008 

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“EVERYTHING SHE WANTS” – Wham! 
#6 “TATTOO” – Jordin Sparks 

    THEME: “SOMETIMES WHEN WE TOUCH” – Dan Hill 
    “LA ISLA BONITA” – Madonna  
 
Commercials:        :30 Country Time Le    
    :30 America's Best     
    :60 GM/Goodwrench      
Outcue:      “...thinking about it.” (sung) 

Segment Time: 20:12 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “APOLOGIZE” – Timbaland featuring OneRepublic  
    THEME: “COMPLICATED” – Avril Lavigne 
    “BIGGEST PART OF ME” – Ambrosia  
 
Commercials:        :30 National Assoc     

:30 Walmart/Spring     
:30 Country Time Le    
:30 TV Land/She's G    

Outcue:      “...got the look.” (sung) 

Segment Time: 16:02 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “TEARDROPS ON MY GUITAR” – Taylor Swift 
     EXT: “KEEP ON LOVIN’ YOU” – REO Speedwagon 
     THEME: “INSENSITIVE” – Jann Arden 
 
Commercials:        :30 Walmart/Spring     
    :30 American Interc    
Outcue:      “...866-906-4248.” 

Segment Time: 13:38 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “WALKING ON SUNSHINE” – Katrina & The Waves 
Outcue:     “…and the Nameless.”   NO JINGLE 

Segment Time: 3:56 

Hour 2 Total Time: 58:48 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Number:  #08-22 
Show Date: Weekend of May 31 - June 1, 2008 

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “ROCKET MAN” – Elton John  
    LDD: “HAVE I TOLD YOU LATELY (UNPLUGGED)” – Rod Stewart 

#3 “LOST” – Michael Bublé 
    THEME: “I WILL REMEMBER YOU” – Sarah McLachlan 
 
Commercials:        :30 TV Land/She's G    
    :30 Ace Hardware       
    :30 Walmart/Spring     
    :30 Match.com          
Outcue:     “...site for details.” 

Segment Time: 20:33 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “HURTS SO GOOD” – John Mellencamp 
    EXT: “LOSING MY RELIGION” – R.E.M. 
    THEME: “IF EVERYONE CARED” – Nickelback  
 
Commercials:   :30 Walmart/Spring     
    :30 TV Land/She's G    
    :60 GM/Goodwrench      
Outcue:      “...thinking about it.” (sung) 

Segment Time: 13:42 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “BUBBLY” – Colbie Caillat 
     THEME: “HEAVEN” – Bryan Adams 
      
Commercials:        :30 Country Time Le    
    :30 National Assoc     
Outcue:     “...a realtor today.” 

Segment Time: 8:28 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “WHEN A MAN LOVES A WOMAN” – Percy Sledge 
Outcue:     “… by Percy Sledge.”  NO JINGLE 

Segment Time: 2:46 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “THE POWER OF LOVE” – Celine Dion 

#1 “LOVE SONG” – Sara Bareilles  
Close Billboard:   :10 Nat Assoc of Realtors 
Outcue:     “…Association of Realtors.” 

Segment Time: 11:20  THEME OUT: 11:42 
 

Hour 3 Total Time: 61:49 
Total Show Time: 2:59:31 
Tracks 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 


