
  

 

 

Show Code: #08-34 
Show Date: Weekend of August 23-24, 2008 

Disc One/Hour One 
 

Opening Billboard:  :05 National Assoc 
Seg. 1  Track 1 

    THEME: Hits From 1985 
Content:       #10 “IN MY ARMS” – Plumb  
    “THERE YOU’LL BE” – Faith Hill 
    THEME: “CHERISH” – Kool & The Gang 
 
Commercials:      :30 National Assoc     
    :30 Ace Hardware       
    :60 GM/Onstar/Femal    
Outcue:     “...in certain areas.” 
 

Segment Time: 15:05 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “LOST” – Michael Bublé 
    EXT: “WAKE ME UP BEFORE YOU GO-GO” – Wham! 
    THEME: “HIGH ON YOU” – Survivor  
    “EVERY HEARTBEAT” – Amy Grant 
 
Commercials:         :30 IAMS Dogs          

:30 Sherwin William    
    :30 Wal-Mart/Optica    
    :30 Claritin           
Outcue:     “...week’s Sunday paper.” 
 

Segment Time: 18:31 
Local Break 2:00 

Seg 3 Track 3               
Content:              “I FEEL THE EARTH MOVE” – Carole King 
     #8 “TEARDROPS ON MY GUITAR” – Taylor Swift 
     THEME: “EASY LOVER” – Phillip Bailey w/Phil Collins 
     #7 “TATTOO” – Jordin Sparks 
 
Commercials:         :30 Kraft/Cheese Si    
    :30 IAMS Dogs          
Outcue:     “...Iams dot com.” 

Segment Time: 17:45 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “TWO PRINCES” – The Spin Doctors 
Outcue:    “…a European tour.”   NO JINGLE 

Segment Time: 3:35 
Hour 1 Total Time: 59:56 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #08-34 
Show Date: Weekend of August 23-24, 2008 

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“THIS ONE’S FOR THE GIRLS” – Martina McBride 
#6 “FEELS LIKE TONIGHT” – Daughtry  

    THEME: “WHAT ABOUT LOVE” – Heart  
    “(EVERYTHING I DO) I DO IT FOR YOU” – Bryan Adams 
 
Commercials:        :30 Progressive Ins    
    :30 American Interc    
    :30 National Assoc     
    :30 Sherwin William    
Outcue:      “...store for details.” 

Segment Time: 19:43 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “APOLOGIZE” – Timbaland f/OneRepublic  
    THEME: “RHYTHM OF THE NIGHT” – DeBarge  
    “WE BELONG TOGETHER” – Mariah Carey 
 
Commercials:        :30 Ace Hardware       

:30 IAMS Dogs          
:30 Kraft/Cheese Si    
:30 Wal-Mart/Optica    

Outcue:      “...live better, Wal-Mart.” 

Segment Time: 14:32 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “THE TIME OF MY LIFE” – David Cook  
     EXT: “THE POWER OF LOVE” – Huey Lewis & The News 
     THEME: “EVERYDAY” – James Taylor 
     “RING MY BELL” – Anita Ward 
 
Commercials:        :30 Claritin           
    :30 Sherwin William    
Outcue:      “...store for details.” 

Segment Time: 16:40 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I LOVE YOU ALWAYS FOREVER” – Donna Lewis 
Outcue:     “…back in April.”   NO JINGLE 

Segment Time: 3:08 

Hour 2 Total Time: 59:03 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 
 



  

 

 

Show Number:  #08-34 
Show Date: Weekend of August 23-24, 2008 

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “WHERE DID OUR LOVE GO” – The Supremes 
    LDD: “WHEN I SEE YOU SMILE” – Bad English 

#3 “SAY” – John Mayer  
    THEME: “BROKEN WINGS” – Mr. Mister 
 
Commercials:        :30 Wal-Mart/Optica    
    :30 Kraft/Cheese Si    
    :30 Ace Hardware       
    :30 IAMS Dogs          
Outcue:     “...Iams dot com.” 

Segment Time: 19:38 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “I COULD NOT ASK FOR MORE” – Edwin McCain 
    EXT: “WRAPPED AROUND YOUR FINGER” – The Police 
    THEME: “SAY YOU, SAY ME” – Lionel Richie 
 
Commercials:   :30 Sherwin William    
    :30 Progressive Ins    
    :60 GM/Onstar/Femal    
Outcue:      “...and system limitations.” 

Segment Time: 14:04 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “BLEEDING LOVE” – Leona Lewis  
     THEME: “NIGHTSHIFT” – The Commodores 
      
Commercials:        :30 IAMS Dogs          
    :30 National Assoc     
Outcue:     “...a realtor today.” 

Segment Time: 9:08 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “AWAKE (LIVE)” – Josh Groban 
Outcue:     “…version of Awake.”   NO JINGLE 

Segment Time: 3:51 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “CRAZY FOR YOU” – Madonna  

#1 “LOVE SONG” – Sara Bareilles  
Close Billboard:   None 
Outcue:     “…where it is.” 

Segment Time: 9:43  THEME OUT: 10:18 
 

Hour 3 Total Time: 61:24 
Total Show Time: 3:00:23 
Tracks 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 


