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Show Code: #08-36
Show Date: Weekend of September 6-7, 2008

Disc One/Hour One

Opening Billboard: :05 PetSmart

Seg. 1 Track 1
THEME: #1 Dance Hits of the 1980s
Content: #10 “LOST” — Michael Bublé
“DON'T STOP” — Fleetwood Mac
THEME: “FLASHDANCE...WHAT A FEELING” — Irene Cara

Commercials: :30 PetSmart
:30 Pepperidge Farm
:60 GM/Goodwrench
Outcue: “...your GM brand.”

Segment Time: 14:03

Local Break: 2:00

Seg. 2 Track 2

Content: #9 “AFTER ALL THESE YEARS” — Journey
EXT: “ADIA” — Sarah McLachlan
THEME: “I'M COMING OUT” — Diana Ross
“YOU SANG TO ME” — Marc Anthony

Commercials: :30 Denver Mattress
:30 Match.com
:30 National Assoc
:30 Claritin
Outcue: “...week’s Sunday paper.”

Segment Time: 19:45

Local Break 2:00

Seg 3 Track 3

Content: “AFTER THE LOVE HAS GONE” — Earth, Wind & Fire
#8 “POCKETFUL OF SUNSHINE” — Natasha Bedingfield
THEME: “CELEBRATION” — Kool & The Gang
#7 “TATTOQO” — Jordin Sparks

Commercials: :30 Pepperidge Farm
:30 Kensington/Cold
Outcue: “...on sale now.”

Segment Time: 17:02
Local Break 1:00
Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “I'M A BELIEVER” — Smash Mouth
Outcue: “...backin 1971.” NO JINGLE
Segment Time: 3:02
Hour 1 Total Time: 58:52
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Seg. 5 Track 1
Content:

Commercials:

Outcue:

Segment Time: 19:38
Local Break 2:00

Insert Local ID over :06 jingle bed
“IN A LITTLE WHILE” — Uncle Kracker
#6 “TEARDROPS ON MY GUITAR” — Taylor

Swift

THEME: “IT'S RAINING MEN” — The Weather Gitls

“MAGGIE MAY” — Rod Stewart
:30 PetSmart

:30 Denver Mattress

:60 GM/Goodwrench

“...your GM brand.”

Seg. 6 Track 2
Content:

Commercials:

Outcue:

Segment Time: 13:19
Local Break 2:00

#5 “FEELS LIKE TONIGHT” — Daughtry
THEME: “VENUS” — Bananarama

“WHEN DID YOU FALL (IN LOVE WITH ME)” -

:30 National Assoc
:30 Pepperidge Farm
:60 GM/Goodwrench
“...click on Chevy.”

Chris Rice

Seg. 7 Track 3
Contents:

Commercials:

Outcue:

Segment Time: 17:43
Local Break 1:00

“LOVE’S DIVINE” — Seal
#4 “SAY” — John Mayer

THEME: “LET THE MUSIC PLAY” — Shannon

“SATURDAY IN THE PARK” — Chicago
:30 PetSmart

:30 Denver Mattress

“...mattress, less money.”

Seg 8 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment Time: 3:57

AT10 Extra: “DON'T FORGET ME (WHEN I'M GONE)” —

“...band Glass Tiger.” NO JINGLE

Glass Tiger

Hour 2 Total Time: 59:37

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE
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Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed

Content: “LOVIN’, TOUCHIN’, SQUEEZIN’” — Journey
LDD: “EVERYBODY HURTS” — R.E.M.
#3 “THE TIME OF MY LIFE” — David Cook
THEME: “FUNKYTOWN?” — Lipps, Inc.

Commercials: :30 Claritin
:30 IAMS Dogs
:30 Match.com
:30 American Interc
Qutcue: “...866-906-4248.”
Segment Time: 20:11
Local Break 2:00
Seg. 10 Track 2
Content: “I DON'T WANT TO WAIT” — Paula Cole

EXT: “MAKING MEMORIES OF US” — Keith Urban
THEME: “| WANNA DANCE WITH SOMEBODY (WHO LOVES ME)” — Whitney Houston

Commercials: :30 PetSmart
:30 Pepperidge Farm
:60 GM/Goodwrench

Outcue: “...click on Chevy.”

Segment Time: 14:01

Local Break 2:00

Segment 11 Track 3

Content: #2 “BLEEDING LOVE” — Leona Lewis
THEME: “LOVERBOQOY” — Billy Ocean

Commercials: :30 Denver Mattress
:30 National Assoc
Outcue: “...a realtor today.”

Segment Time: 8:50
Local Break 1:00
Seg. 12 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “STOP AND STARE” — OneRepublic
Outcue: “...Stop And Stare.” NO JINGLE

Segment Time: 3:52

Seg. 13 Track 5
Content: BB #1 Song: None
THEME: “INTO THE GROOVE” — Madonna
#1 “LOVE SONG” — Sara Bareilles
Close Billboard: :05 National Association of Realtors
Outcue: “...Association of Realtors."

Segment Time: 10:04 THEME OUT: 10:26

Hour 3 Total Time: 61:58

Total Show Time: 3:00:27

Tracks 6 & 7 — American Top 10 Show Promos
END OF DISC THREE




