
  

 

 

Show Code: #08-38 
Show Date: Weekend of September 20-21, 2008 

Disc One/Hour One 
 

Opening Billboard:  :05 PetSmart 
Seg. 1  Track 1 

    THEME: Acts Who Scored at Least 5 #1 Hits in a Row 
Content:       #10 “VIVA LA VIDA” – Coldplay  
    “FALLIN’” – Alicia Keys 
    THEME: “UPTOWN GIRL” – Billy Joel 
 
Commercials:      :30 PetSmart           
    :30 Wal-Mart/Optica    
    :60 GM/Goodwrench      
Outcue:     “...your GM brand.” 

Segment Time: 14:14 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “AFTER ALL THESE YEARS” – Journey  
    EXT: “PINCH ME” – Barenaked Ladies 
    THEME: “DIDN’T WE ALMOST HAVE IT ALL” – Whitney Houston 
    “GOODBYE STRANGER” – Supertramp  
 
Commercials:         :30 National Assoc     

:30 Toys R Us  
    :30 Orbitz/Cheap Ti    
    :30 Ace Hardware       
Outcue:     “...the helpful place.” 
 

Segment Time: 20:18 
Local Break 2:00 

Seg 3 Track 3               
Content:              “I’LL STAND BY YOU” – The Pretenders 
     #8 “TEARDROPS ON MY GUITAR” – Taylor Swift 
     THEME: “YESTERDAY” – The Beatles 
     #7 “TATTOO” – Jordin Sparks 
 
Commercials:         :30 Sherwin William    
    :30 Match.com          
Outcue:     “...com for details.” 

Segment Time: 15:50 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “WHAT HURTS THE MOST” – Rascal Flatts 
Outcue:    “…the country chart.”   NO JINGLE 

Segment Time: 3:43 
Hour 1 Total Time: 59:05 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 



  

 

 

Show Code: #08-38 
Show Date: Weekend of September 20-21, 2008 

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“I COULD FALL IN LOVE” – Selena  
#6 “POCKETFUL OF SUNSHINE” – Natasha Bedingfield  

    THEME: “ALL NIGHT LONG (ALL NIGHT)” – Lionel Richie 
    “WHY CAN’T I” – Liz Phair 
 
Commercials:        :30 Toys R Us  
    :30 Claritin           
    :60 GM/Onstar/Femal    
Outcue:      “...in certain areas.” 

Segment Time: 18:37 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “FEELS LIKE TONIGHT” – Daughtry  
    THEME: “RAINY DAYS & MONDAYS” – The Carpenters 
    “I’M ALRIGHT” – Kenny Loggins 
 
Commercials:        :30 PetSmart           

:30 National Assoc     
:60 GM/Goodwrench      

Outcue:      “...your GM brand.” 

Segment Time: 14:51 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “SAY” – John Mayer  
     EXT: “I LOVE ROCK & ROLL” – Joan Jett & The Black Hearts 
     THEME: “GROOVY KIND OF LOVE” – Phil Collins 
     “(SHAKE, SHAKE, SHAKE) SHAKE YOUR BOOTY” – KC & The Sunshine Band 
 
Commercials:        :30 Wal-Mart/Optica    
    :30 American Interc    
Outcue:      “...866-906-4248.” 

Segment Time: 16:40 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “CARNIVAL” – Natalie Merchant 
Outcue:     “…10,000 Maniacs, Carnival.”   NO JINGLE 

Segment Time: 4:14 

Hour 2 Total Time: 59:22 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
 
 
 
 
 



  

 

 

Show Number:  #08-38 
Show Date: Weekend of September 20-21, 2008 

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “WHO’S CRYING NOW” – Journey  
    LDD: “HERO” – Mariah Carey 

#3 “BLEEDING LOVE” – Leona Lewis  
    THEME: “YOU LEARN” – Alanis Morissette 
 
Commercials:        :30 Claritin           
    :30 Ace Hardware       
    :30 Toys R Us  
    :30 Orbitz/Cheap Ti    
Outcue:     “...site for details.” 

Segment Time: 21:13 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “EVERYTHING” – Michael Bublé 
    EXT: “GENIE IN A BOTTLE” – Christina Aguilera 
    THEME: “SACRIFICE” – Elton John 
 
Commercials:   :30 Match.com          
    :30 Sherwin William    
    :60 GM/Onstar/Femal    
Outcue:      “...and system limitations.” 

Segment Time: 14:02 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “LOVE SONG” – Sara Bareilles  
     THEME: “THE WAY YOU MAKE ME FEEL” – Michael Jackson 
      
Commercials:        :30 PetSmart           
    :30 National Assoc     
Outcue:     “...a realtor today.” 

Segment Time: 8:46 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “WHO CAN IT BE NOW?” – Men At Work 
Outcue:     “…back in 2000.”   NO JINGLE 

Segment Time: 3:37 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “EMOTIONS” – Mariah Carey 

#1 “THE TIME OF MY LIFE” – David Cook  
Close Billboard:   :10 Nat Assoc of Realtors 
Outcue:     “…Association of Realtors.” 

Segment Time: 9:14  THEME OUT: 9:36 
 

Hour 3 Total Time: 61:52 
Total Show Time: 3:00:19 
Tracks 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 

 


