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Show Code: #08-39
Show Date: Weekend of September 27-28, 2008

Disc One/Hour One

Opening Billboard: None

Seg. 1 Track 1

THEME: Song Titles Not Found in the Lyrics
Content: #10 “TATTOO” — Jordin Sparks

“TOTAL ECLIPSE OF THE HEART” — Bonnie Tyler

THEME: “STREETCORNER SYMPHONY” — Rob Thomas

Commercials: :30 Claritin

:30 IAMS Dogs

:30 Progressive Ins

:30 Wal-Mart/Optica
QOutcue: “..live better, Wal-Mart.”

Segment Time: 16:02

Local Break: 2:00

Seg. 2 Track 2

Content: #9 “AFTER ALL THESE YEARS” — Journey
EXT: “MARGARITAVILLE” — Jimmy Buffett
THEME: “MISSING” — Everything But The Girl
“DRIVE” — The Cars

Commercials: :30 IAMS Dogs

:30 Toys R Us/2 Day

:60 Select Comfort
Qutcue: “...Select Comfort store.”

Segment Time: 19:20

Local Break 2:00

Seg 3 Track 3

Content: “THERE SHE GOES” — Sixpence None the Richer
#8 “VIVA LA VIDA” — Coldplay
THEME: “SUPERMAN (IT'S NOT EASY)” — Five For Fighting
#7 “TEARDROPS ON MY GUITAR” — Taylor Swift

Commercials: :30 Wal-Mart/Optica
:30 Orbitz/Cheap Ti
Outcue: “...site for details.”

Segment Time: 16:04
Local Break 1:00
Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT10 Extra: “PROMISES, PROMISES” — Naked Eyes
Outcue: “...with Promises, Promises.” NO JINGLE

Segment Time: 3:49

Hour 1 Total Time: 60:15
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE
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Disc Two/Hour Two

Seg. 5 Track 1
Content:

Commercials:

Outcue:

Segment Time: 18:58
Local Break 2:00

Insert Local ID over :06 jingle bed
“OH GIRL” — Paul Young

#6 “FEELS LIKE TONIGHT” — Daughtry
THEME: “DANNY’S SONG” — Loggins & Messina

“UPSIDE DOWN?" — Diana Ross

:30 IAMS Dogs

:30 Wal-Mart/Optica

:30 Advil Cold and

:30 R&W Eating-Chic

“...mmm good, possibilities.” (sung)

Seg. 6 Track 2
Content:

Commercials:

Outcue:

Segment Time: 14:12
Local Break 2:00

#5 “POCKETFUL OF SUNSHINE” — Natasha Bedingfield
THEME: “MY IMMORTAL” — Evanescence
“SOMETHING HAPPENED ON THE WAY TO HEAVEN” — Phil Collins

:30 American Interc

:30 Toys R Us/2 Day

:30 Compound W

:30 Wal-Mart/Optica
“..live better, Wal-Mart.”

Seg. 7 Track 3
Contents:

Commercials:

Outcue:

Segment Time: 17:13
Local Break 1:00

#4 “SAY” — John Mayer

EXT: “I'LL BE THERE FOR YOU” — Bon Jovi
THEME: “SUPERSTAR” — The Carpenters
“ITS ALRIGHT” — Huey Lewis & the News

:30 Progressive Ins
:30 Claritin
“...0TC allergy products.”

Seg 8 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment Time: 4:12

AT10 Extra: “YOU DROPPED A BOMB ON ME” — The Gap Band
“...Mary J. Blige.” NO JINGLE

Hour 2 Total Time: 59:35

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE
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Seg. 9 Track 1 Insert local ID over :06 jingle bed
Content: “IF 1 COULD TURN BACK TIME” — Cher
LDD: “THE FLAME” — Cheap Trick
#3 “LOVE SONG” — Sara Bareilles
“YOU ARE THE WOMAN?” — Firefall

Commercials: :30 Wal-Mart/Optica
:30 IAMS Dogs
:60 Success Rules B
Outcue: “...888-730-2801.”

Segment Time: 18:39
Local Break 2:00

Seg. 10 Track 2
Content: “WHO KNEW” — Pink

EXT: “BEAUTIFUL DAY” —
THEME: “YOUNG TURKS” —

Commercials: :30 Campbells/R&W E
:30 Clear Eyes-lich
:30 Wal-Mart/Optica
:30 Orbitz/Cheap Ti

Outcue: “...site for details.”

Segment Time: 14:09
Local Break 2:00

Rod Stewart

Segment 11 Track 3

Content: #2 “THE TIME OF MY LIFE” —

THEME: “UNCHAINED MELODY” — The Righteous Brothers
Commercials: :30 Toys R Us/2 Day

:30 IAMS Dogs
Outcue: “...lams dot com.”

Segment Time: 9:08
Local Break 1:00

Seg. 12 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content: AT10 Extra: “TAKE IT TO THE LIMIT” —
Outcue: “...by The Eagles.” NO JINGLE

Segment Time: 4:20

The Eagles

Seg. 13 Track 5
Content: BB #1 Song: None

THEME: “IRIS” — The Goo Goo Dolls
#1 “BLEEDING LOVE” — Leona Lewis

Close Billboard: None
Outcue: “...where itis.”

Segment Time: 9:07 THEME OUT: 9:42

Hour 3 Total Time: 60:23

Total Show Time: 3:00:13

Tracks 6 & 7 — American Top 10 Show Promos
END OF DISC THREE



