
  

 

 

Show Code: #09-09 
Show Date: Weekend of February 28-March 1, 2009 

Disc One/Hour One 
 

Opening Billboard:  :05 Odor Eaters 
Seg. 1  Track 1 

    THEME: Famous B-Sides 
Content:       #10 “WHERE I STOOD” – Missy Higgins  
    “YOU ARE” – Lionel Richie 
    THEME: “I FEEL THE EARTH MOVE” – Carole King 
 
Commercials:      :30 Odor Eaters        
    :30 Progressive Ins    
    :60 Amberen            
Outcue:     “...stop flashes dot com.” 

Segment Time: 15:13 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             #9 “LOVE REMAINS THE SAME” – Gavin Rossdale  
    EXT: “SOMEDAY” – Sugar Ray 
    THEME: “BRANDY (YOU’RE A FINE GIRL)” – Looking Glass 
    “MY LOVE” – Celine Dion 
 
Commercials:         :30 Bounty Mach 5      

:30 Turbo Tax          
    :60 Night Skin         
Outcue:     “...1-800-954-0794.” 
 

Segment Time: 18:03 
Local Break 2:00 

Seg 3 Track 3               
Content:              “LIVIN’ ON A PRAYER” – Bon Jovi 
     #8 “WHAT ABOUT NOW” – Daughtry  
     THEME: “BLACK WATER” – The Doobie Brothers 
     #7 “BETTER IN TIME” – Leona Lewis  
 
Commercials:         :30 Tempur-Pedic       
    :30 Campbell's/Kraf    
Outcue:     “...improve anyone’s outlook.” 

Segment Time: 18:10 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “BARELY BREATHING” – Duncan Sheik  
Outcue:    “…finish an album.”   NO JINGLE 

Segment Time: 3:36 
Hour 1 Total Time: 60:02 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #09-09 
Show Date: Weekend of February 28-March 1, 2009 

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“LOTTA LOVE” – Nicolette Larson 
#6 “CRUSH” – David Archuleta 

    THEME: “MAGGIE MAY” – Rod Stewart 
    “TAKE A BOW” – Madonna  
 
Commercials:        :30 Turbo Tax          
    :30 Walgreens/Gener    
    :60 Amberen            
Outcue:      “...stop flashes dot com.” 

Segment Time: 19:10 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “POCKETFUL OF SUNSHINE” – Natasha Bedingfield  
    THEME: “THE LADY IN RED” – Chris DeBurgh 
    “(YOUR LOVE KEEPS LIFTING ME) HIGHER & HIGHER” – Michael McDonald 
 
Commercials:        :30 Match.com         

:30 GM/President's    
:60 Amberen            

Outcue:      “...stop flashes dot com.” 

Segment Time: 13:04 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “LOVE STORY” – Taylor Swift  
     EXT: “FREE FALLIN’” – Tom Petty  
     THEME: “THE GREATEST LOVE OF ALL” – Whitney Houston 
     “THE BEST OF MY LOVE” – The Eagles 
 
Commercials:        :30 Progressive Ins    
    :30 Bounty Mach 5      
Outcue:      “...picker upper dot com.” 

Segment Time: 18:14 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I’M WITH YOU” – Avril Lavigne 
Outcue:     “…by Avril Lavigne.”   NO JINGLE 

Segment Time: 3:54 

Hour 2 Total Time: 59:22 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #09-09 
Show Date: Weekend of February 28-March 1, 2009 

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “WHAT BECOMES OF THE BROKEN-HEARTED” – Paul Young 
    LDD: “FROM A DISTANCE” – Bette Midler 

#3 “THE TIME OF MY LIFE” – David Cook 
    THEME: “AIN’T NO SUNSHINE” – Bill Withers 
 
Commercials:        :30 Campbell's/R&W     
    :30 Senior Helpers     
    :60 Sinupret           
Outcue:     “...for kids dot com.” 

Segment Time: 19:01 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “SLIDE” – The Goo Goo Dolls 
    EXT: “HEAD OVER HEELS” – Tears For Fears 
    THEME: “I WILL SURVIVE” – Gloria Gaynor 
 
Commercials:   :30 Clear Eyes Fami    
    :30 Odor Eaters        
    :60 Amberen            
Outcue:      “...stop flashes dot com.” 

Segment Time: 14:01 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “VIVA LA VIDA” – Coldplay  
     THEME: “FOOLISH GAMES” – Jewel  
      
Commercials:        :30 Walgreens/Gener    
    :30 Turbo Tax          
Outcue:     “...Turbo Tax dot com.” 

Segment Time: 9:31 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “SAY IT RIGHT” – Nelly Furtado  
Outcue:     “…on hooks. What?”   NO JINGLE 

Segment Time: 3:29 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “UNCHAINED MELODY” – The Righteous Brothers 

#1 “I'M YOURS” – Jason Mraz  
Close Billboard:   None 
Outcue:     “…where it is.” 

Segment Time: 9:42  THEME OUT: 10:17 
 

Hour 3 Total Time: 60:44 
Total Show Time: 3:00:08 
Tracks 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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