
  

 

 

Show Code: #09-23 
Show Date: Weekend of June 6-7, 2009 

Disc One/Hour One 
 

Opening Billboard:  None 
Seg. 1  Track 1 

    THEME: Hits From 1982 
Content:       #10 “CRUSH” – David Archuleta 
    “BREATHE” – Faith Hill 
    THEME: “HURTS SO GOOD” – John Mellencamp 
 
Commercials:      :60 Amberen            
    :60 GM/Onstar         
Outcue:     “...and system limitations.” 

Segment Time: 14:39 
Local Break: 2:00 

Seg. 2  Track 2   
Content:             “NO ONE” – Alicia Keys 

#9 “YOU FOUND ME” – The Fray 
    THEME: “GYPSY” – Fleetwood Mac 
    “HERE COMES GOODBYE” – Rascal Flatts 
 
Commercials:         :30 Smart Mouth        

:30 Chrysler           
    :60 Amberen            
Outcue:     “...stop flashes dot com.” 
 

Segment Time: 18:34 
Local Break 2:00 

Seg 3 Track 3               
Content:              #8 “IF YOU DON’T KNOW ME BY NOW” – Seal  
    EXT: “DAUGHTERS” – John Mayer 
    THEME: “DO YOU BELIEVE IN LOVE” – Huey Lewis & The News 
     #7 “THE CLIMB” – Miley Cyrus 
 
Commercials:         :30 Chrysler           
    :30 Clear Eyes Dry     
Outcue:     “...use as directed.” 

Segment Time: 17:50 
Local Break 1:00 

Seg 4 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “I TURN TO YOU” – Christina Aguilera  
Outcue:    “…Turn To You.”   NO JINGLE 

Segment Time: 4:09 
Hour 1 Total Time: 60:12 
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE 
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Show Code: #09-23 
Show Date: Weekend of June 6-7, 2009 

Disc Two/Hour Two 
 

Seg. 5  Track 1    
Content:            Insert Local ID over :06 jingle bed 

“TINY DANCER” – Elton John  
#6 “LOVE REMAINS THE SAME” – Gavin Rossdale 

    THEME: “SOMEBODY’S BABY” – Jackson Browne 
    “1,2,3,4” – Plain White T’s 
 
Commercials:        :30 Progressive Ins    
    :30 Chrysler           
    :60 Amberen            
Outcue:      “...stop flashes dot com.” 

Segment Time: 20:45 
Local Break 2:00 

Seg. 6  Track 2 
Content:            #5 “VIVA LA VIDA” – Coldplay  
    THEME: “HARDEN MY HEART” – Quarterflash  
    “GET CLOSER” – Seals & Crofts  
 
Commercials:        :30 Clear Eyes Dry     

:30 Night Skin         
:60 GM/Onstar         

Outcue:      “...and system limitations.” 

Segment Time: 13:56 
Local Break 2:00 

Seg. 7 Track 3 
Contents:            #4 “BETTER IN TIME” – Leona Lewis  
     EXT: “WHY DON’T YOU & I” – Santana f/Alex Band 
     THEME: “TURN YOUR LOVE AROUND” – George Benson 
     “IN TOO DEEP” – Genesis  
 
Commercials:        :30 Chrysler           
    :30 Smart Mouth        
Outcue:      “...smart mouth dot com.” 

Segment Time: 16:42 
Local Break 1:00 

Seg 8 Track 4 
  ***This is an optional cut - Stations can opt to drop song for local inventory*** 
Content:    AT10 Extra: “LET HER CRY” – Hootie & The Blowfish 
Outcue:     “…as a country singer.”   NO JINGLE 

Segment Time: 4:28 

Hour 2 Total Time: 60:51 
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE 
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Show Number:  #09-23 
Show Date: Weekend of June 6-7, 2009 

Disc Three/Hour Three 

 

Seg. 9 Track 1   Insert local ID over :06 jingle bed 
Content:            “MAYBE I’M AMAZED (STUDIO VERSION)” – Paul McCartney & Wings 
    EXT: “(YOU WANT TO) MAKE A MEMORY” – Bon Jovi 

#3 “WHAT ABOUT NOW” – Daughtry  
    THEME: “I KEEP FORGETTIN’” – Michael McDonald 
 
Commercials:        :30 Progressive Ins    
    :30 Chrysler           
    :60 Amberen            
Outcue:     “...stop flashes dot com.” 

Segment Time: 16:53 
Local Break 2:00 

Seg. 10 Track 2 
Content:    “EVERYBODY WANTS TO RULE THE WORLD” – Tears For Fears 
    EXT: “HEAD OVER FEET” – Alanis Morissette 
    THEME: “TAINTED LOVE/WHERE DID OUR LOVE GO” – Soft Cell 
 
Commercials:   :60 GM/Onstar         
    :60 Amberen            
Outcue:      “...stop flashes dot com.” 

Segment Time: 14:52 
Local Break 2:00 

Segment 11 Track 3 
Content:             #2 “I’M YOURS” – Jason Mraz 
     THEME: “HARD TO SAY I’M SORRY” – Chicago  
      
Commercials:        :30 Chrysler           
    :30 Smart Mouth        
Outcue:     “...smart mouth dot com.” 

Segment Time: 8:47 
Local Break 1:00 

Seg. 12 Track 4 
***This is an optional cut - Stations can opt to drop song for local inventory*** 

Content:    AT10 Extra: “AFTER THE LOVE HAS GONE” – Earth, Wind & Fire 
Outcue:     “…Earth, Wind & Fire.”   NO JINGLE 

Segment Time: 3:36 
Seg. 13 Track 5 
Content:    BB #1 Song: None 
    THEME: “OPEN ARMS” – Journey  

#1 “LOVE STORY” – Taylor Swift 
Close Billboard:   None 
Outcue:     “…where it is.” 

Segment Time: 9:47  THEME OUT: 10:22 
 

Hour 3 Total Time: 58:55 
Total Show Time: 2:59:58 
Tracks 6 & 7 – American Top 10 Show Promos 
END OF DISC THREE 
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