Show Code: #08-37

Show Date: Weekend of September 13-14, 2008

Disc One/Hour One

Seg. 1 Track 1
Open Billboards:
Content:

Commercials:

QOutcue:

Segment Time: 14:26
Local Break: 2:00

Seg. 2 Track 2
Content:

Commercials:

Outcue:

Segment Time: 18:06
Local Break 2:00

Seg 3 Track 3

Content:

Commercials:

Outcue:

Segment Time: 16:13
Local Break 1:00
Seg 4 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment Time: 5:03
Hour 1 Total Time: 58:48

:05 Nat Assoc of Realtors
#20 “BROKEN” — Lifehouse
#19 “THE LITTLE THINGS” — Colbie Caillat

“BLACK HORSE & THE HORSE CHERRY TREE” — K.T. Tunstall

:30 National Assoc
:30 Walgreens/Gener
:60 GM/Goodwrench
“...your GM brand.”

#18 “COME ON GET HIGHER” — Matt Nathanson
EXT: “BITTER SWEET SYMPHONY” — The Verve
#17 “I KISSED A GIRL” — Katy Perry

“SHE BOP” — Cyndi Lauper

:30 PetSmart

:30 Riders Jeans

:60 GM/Onstar/Femal
“...in certain areas.”

#16 “SHAKE IT” — Metro Station

#15 “BOTTLE IT UP” — Sara Bareilles
“WHAT | GOT” — Sublime

#14 “WHATEVER IT TAKES” — Lifehouse

:30 Match.com
:30 American Interc
“...866-906-4248.”

AT20 Extra: “KING OF PAIN” — The Police
“...King of Suede.” NO JINGLE

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE



Show Code: #08-37

Show Date: Weekend of September 13-14, 2008

Disc Two/Hour Two

Seg. 5 Track 1
Content:

Commercials:

Outcue:

Segment Time: 19:25
Local Break 2:00

Seg. 6 Track 2
Content:

Commercials:

QOutcue:

Segment Time: 17:45
Local Break 2:00

Seg. 7 Track 3
Contents:

Commercials:

QOutcue:

Segment Time: 12:39
Local Break 1:00
Seg 8 Track 4

Insert local ID over :06 jingle bed

#13 “FEELS LIKE TONIGHT” — Daughtry
EXT: “FOOLISH GAMES” — Jewel

#12 “STOP AND STARE” — OneRepublic
“TURN OFF THE LIGHT” — Nelly Furtado

:30 PetSmart

:30 Orbitz/Cheap Ti
:60 GM/Goodwrench
“...your GM brand.”

“JACK & DIANE” — John Mellencamp

#11 “SHATTERED (TURN THE CAR AROUND)” - O.A.R.

“JUST WHAT | NEEDED” — The Cars

#10 “IF  NEVER SEE YOUR FACE AGAIN” — Maroon 5 f/Rihanna

:30 Walgreens/Gener

:30 Riders Jeans

:60 GM/Onstar/Femal
“...and system limitations.”

#9 “WHAT ABOUT NOW” — Daughtry
EXT: “TIME OF YOUR LIFE (GOOD RIDDANCE)” — Green Day
#8 “I'M YOURS” — Jason Mraz

:30 Riders Jeans
:30 National Assoc
“...a realtor today.”

***This is an optional cut - Stations can opt to drop song for local inventory***

Content:
Outcue:

Segment Time: 4:26
Hour 2 Total Time: 59:15

AT20 Extra: “HEAD OVER HEELS” — Tears For Fears
“...we've ever recorded.” NO JINGLE

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE



Show Number: #08-37
Show Date: Weekend of September 13-14, 2008

Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed
Content: #7 “BLEEDING LOVE” — Leona Lewis
“SWEET CHILD O’ MINE” — Guns N’ Roses
Commercials: :30 Orbitz/Cheap Ti
:30 Walgreens/Gener

:30 American Interc
:30 Match.com
QOutcue: “... com for details.”

Segment Time: 10:06

Local Break 2:00

Seg. 10 Track 2

Content: #6 “THE TIME OF MY LIFE” — David Cook
LDD: “THE FIRST CUT IS THE DEEPEST” — Sheryl Crow
#5 “LOVE REMAINS THE SAME” — Gavin Rossdale

Commercials: :30 Riders Jeans
:30 National Assoc
:60 GM/Goodwrench
Outcue: “... click on Chevy.”

Segment Time: 16:27

Local Break 2:00

Seg. 11 Track 3

Content: “FAR BEHIND” — Candlebox
#4 “POCKETFUL OF SUNSHINE” — Natasha Bedingfield
“BOYS OF SUMMER” — The Ataris
#3 “ALL SUMMER LONG” — Kid Rock

Commercials: :30 PetSmart
:30 Riders Jeans
Outcue: “... instantly slim you.”

Segment Time: 15:57
Local Break 1:00
Seg 12 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “"GOODBYE TO YOU” — Michelle Branch
Outcue: “...of the year.” NO JINGLE
Segment Time: 3:58

Seg. 13 Track 5

Content: #2 “IT'S NOT MY TIME” — 3 Doors Down
#1 “VIVA LA VIDA” — Coldplay

Close Billboards: :05 PetSmart

Outcue: “...be better together.”

Segment Time: 10:11 THEME OUT: 10:40

Hour 3 Total Time: 61:39

Total Show Time: 2:59:42

***American Top 20 show promos are on Tracks 6 & 7***
END OF DISC THREE



