Show Code: #08-39
Show Date: Weekend of September 27-28, 2008

Disc One/Hour One

Seg. 1 Track 1

Open Billboards: None

Content: #20 “BOTTLE IT UP” — Sara Bareilles
#19 “SO WHAT” — Pink
“AMERICAN WOMAN?” — Lenny Kravitz

Commercials: :30 Claritin

:30 IAMS Dogs

:30 Progressive Ins

:30 Wal-Mart/Optica
QOutcue: “...live better, Wal-Mart.”

Segment Time: 14:15
Local Break: 2:00

Seg. 2 Track 2

Content: #18 “THE LITTLE THINGS” — Colbie Caillat
EXT: “I'LL BE THERE FOR YOU” — Bon Jovi
#17 "“BROKEN” — Lifehouse
“I RAN (SO FAR AWAY)” — A Flock of Seagulls

Commercials: :30 IAMS Dogs
:30 Toys R Us/2 Day
:60 Select Comfort
Outcue: “...Select Comfort store.”

Segment Time: 20:39

Local Break 2:00

Seg 3 Track 3

Content: #16 “SHAKE IT” — Metro Station
#15 “COME ON GET HIGHER” — Matt Nathanson
“I DON'T WANT TO BE” — Gavin DeGraw
#14 “WHATEVER IT TAKES” — Lifehouse

Commercials: :30 Wal-Mart/Optica
:30 Orbitz/Cheap Ti
Outcue: “...site for details.”

Segment Time: 17:17
Local Break 1:00
Seg 4 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “PROMISES, PROMISES” — Naked Eyes
Outcue: “...with Promises, Promises.” NO JINGLE
Segment Time: 3:49
Hour 1 Total Time: 61:00
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE



Show Code: #08-39
Show Date: Weekend of September 27-28, 2008

Disc Two/Hour Two

Seg. 5 Track 1 Insert local ID over :06 jingle bed
Content: #13 “FEELS LIKE TONIGHT” — Daughtry
EXT: “BEAUTIFUL DAY” — U2
#12 “STOP AND STARE” — OneRepublic
“MUSIC” — Madonna

Commercials: :30 IAMS Dogs

:30 Wal-Mart/Optica

:30 Advil Cold and

:30 R&W Eating-Chic
Outcue: “...mmm good possibilities.”

Segment Time: 18:27
Local Break 2:00

Seg. 6 Track 2

Content: “THERE SHE GOES” — Sixpence None The Richer
#11 “IF I NEVER SEE YOUR FACE AGAIN” — Maroon 5 f/Rihanna
“LOVE WALKS IN” — Van Halen
#10 “BLEEDING LOVE” — Leona Lewis

Commercials: :30 American Interc

:30 Toys R Us/2 Day

:30 Compound W

:30 Wal-Mart/Optica
Outcue: “...live better, Wal-Mart.”

Segment Time: 16:59

Local Break 2:00

Seg. 7 Track 3

Contents: #9 “SHATTERED (TURN THE CAR AROUND)” - O.A.R.
EXT: “WHY CAN'T I” — Liz Phair
#8 “THE TIME OF MY LIFE” — David Cook

Commercials: :30 Progressive Ins
:30 Claritin
Outcue: “...0TC allergy products.”

Segment Time: 13:16
Local Break 1:00
Seg 8 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “YOU DROPPED A BOMB ON ME” — The Gap Band
Outcue: “...Mary J. Blige.” NO JINGLE
Segment Time: 5:12
Hour 2 Total Time: 58:54
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE



Show Number: #08-39
Show Date: Weekend of September 27-28, 2008

Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed
Content: #7 “WHAT ABOUT NOW?” — Daughtry
“CRYIN” — Aerosmith
Commercials: :30 Wal-Mart/Optica
:30 IAMS Dogs
:60 Success Rules B
Outcue: “...888-730-2801.”

Segment Time: 9:43

Local Break 2:00

Seg. 10 Track 2

Content: #6 “POCKETFUL OF SUNSHINE” — Natasha Bedingfield
LDD: “THE FLAME” — Cheap Trick
#5 “I'M YOURS” — Jason Mraz

Commercials: :30 Campbells/R&W E
:30 Clear Eyes-ltch
:30 Wal-Mart/Optica
:30 Orbitz/Cheap Ti

Outcue: “...site for details.”

Segment Time: 15:55

Local Break 2:00

Seg. 11 Track 3

Content: “WHO KNEW” — Pink
#4 “LOVE REMAINS THE SAME” — Gavin Rossdale
“EVERYTHING YOU WANT” — Vertical Horizon
#3 “IT'S NOT MY TIME” — 3 Doors Down

Commercials: :30 Toys R Us/2 Day
:30 IAMS Dogs
Outcue: “...lams dot com.”

Segment Time: 16:30
Local Break 1:00
Seg 12 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “TAKE ME HOME TONIGHT” — Eddie Money
Outcue: “...Can’t Hold Back.” NO JINGLE
Segment Time: 3:21

Seg. 13 Track 5

Content: #2 “ALL SUMMER LONG” — Kid Rock
#1 “VIVA LA VIDA” — Coldplay

Close Billboards: None

Outcue: “...where itis.”

Segment Time: 9:52 THEME OUT: 10:27

Hour 3 Total Time: 60:21

Total Show Time: 3:00:15

***American Top 20 show promos are on Tracks 6 & 7***
END OF DISC THREE



