Show Code: #08-43
Show Date: Weekend of October 25-26, 2008

Disc One/Hour One

Seg. 1 Track 1

Open Billboards: :05 National Assoc

Content: #20 “RISE ABOVE THIS” — Seether
#19 “HOT N COLD” — Katy Perry
“BRIGHT LIGHTS” — Matchbox Twenty

Commercials: :30 National Assoc
:30 Advil Arthritis
:60 GM/Goodwrench
Outcue: “...your GM brand.”

Segment Time: 14:33
Local Break: 2:00

Seg. 2 Track 2

Content: #18 “THE LITTLE THINGS” — Colbie Caillat
EXT: “ALL THE SMALL THINGS” — Blink 182
#17 “SHAKE IT” — Metro Station
“TIL | HEAR IT FROM YOU” — The Gin Blossoms

Commercials: :30 Rite Aid Pharma

:30 Clear Eyes Fami

:30 Geico Auto Insur

:30 R&W Eating-Chic
Outcue: “...good possibilities, mmmm.”

Segment Time: 17:40

Local Break 2:00

Seg 3 Track 3

Content: #16 “GOTTA BE SOMEBODY” — Nickelback
#15 “ONE STEP AT A TIME” — Jordin Sparks
“NEVER TEAR US APART” — INXS
#14 “BETTER IN TIME” — Leona Lewis

Commercials: :30 Chapstick
:30 Centrum Silver
QOutcue: “...diet and exercise.”

Segment Time: 17:37
Local Break 1:00
Seg 4 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “SHADOWS OF THE NIGHT” — Pat Benatar
Outcue: “...female rock vocal.” NO JINGLE
Segment Time: 4:22
Hour 1 Total Time: 59:12
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE



Show Code: #08-43
Show Date: Weekend of October 25-26, 2008

Disc Two/Hour Two

Seg. 5 Track 1 Insert local ID over :06 jingle bed

Content: #13 “BLEEDING LOVE” — Leona Lewis
EXT: “TAKE IT ON THE RUN” — REO Speedwagon
#12 “COME ON GET HIGHER” — Matt Nathanson
“HAVE A NICE DAY” — Bon Jovi

Commercials: :30 Clear Eyes Dry
:30 Geico Auto Insu
:60 Loral Langemeir

Outcue: “...800-937-6164.”

Segment Time: 18:31

Local Break 2:00

Seg. 6 Track 2

Content: “WHERE THE STREETS HAVE NO NAME” — U2
#11 “THE TIME OF MY LIFE” — David Cook
“SPIDERWEBS” — No Doubt
#10 “POCKETFUL OF SUNSHINE” — Natasha Bedingfield

Commercials: :30 Robitussin
:30 Rite Aid Pharma
:60 Flip and Grow R
Qutcue: “...800-725-9478.”
Segment Time: 17:27
Local Break 2:00
Seg. 7 Track 3
Contents: #9 “BROKEN" — Lifehouse
EXT: “YOU GET WHAT YOU GIVE” — New Radicals
#8 “IT'S NOT MY TIME” — 3 Doors Down

Commercials: :30 Geico Auto Insu
:30 National Assoc
Outcue: “...a realtor today.”

Segment Time: 15:11
Local Break 1:00
Seg 8 Track 4

***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “SPIRITS IN THE MATERIAL WORLD” — The Police
Outcue: “...the material world.” NO JINGLE
Segment Time: 3:07

Hour 2 Total Time: 59:16
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE



Show Number: #08-43
Show Date: Weekend of October 25-26, 2008

Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed
Content: #7 “SO WHAT” — Pink
“BABYLON” — David Gray

Commercials: :30 Campbells/R&W E
:30 Clear Eyes Fami
:60 Success Rules B

Outcue: “...888-730-2801.”

Segment Time: 10:22
Local Break 2:00

Seg. 10 Track 2
Content: #6 “ALL SUMMER LONG” — Kid Rock
LDD: “ABRACADABRA” — Steve Miller
#5 “SHATTERED (TURN THE CAR AROUND)” — O.A.R.

Commercials: :30 Centrum Perform
:30 American Interc
:30 National Assoc
:30 Geico Auto Insu

Outcue: “...on car insurance.”

Segment Time: 15:40

Local Break 2:00

Seg. 11 Track 3

Content: “DREAMING WITH A BROKEN HEART” — John Mayer
#4 “WHAT ABOUT NOW” — Daughtry
“ZOMBIE” — The Cranberries
#3 “VIVA LA VIDA” — Coldplay

Commercials: :30 Rite Aid Pharmacy
:30 Clear Eyes Dry
Outcue: “...use as directed.”

Segment Time: 17:11
Local Break 1:00
Seg 12 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “BECAUSE THE NIGHT” — 10,000 Maniacs
Outcue: “...titled 2,000 maniacs.” NO JINGLE
Segment Time: 3:41

Seg. 13 Track 5

Content: #2 “LOVE REMAINS THE SAME” — Gavin Rossdale
#1 “I'M YOURS” — Jason Mraz

Close Billboards: None

QOutcue: “...Whereitis.”

Segment Time: 9:57 THEME OUT: 10:32

Hour 3 Total Time: 61:51

Total Show Time: 3:00:19

***American Top 20 show promos are on Tracks 6 & 7***
END OF DISC THREE



