Show Code: #09-03
Show Date: Weekend of January 17-18, 2009

Disc One/Hour One Guest Host: Mike Kasem
Seg. 1 Track 1

Open Billboards: :05 PetSmart/Nestle

Content: #20 “LOVERS IN JAPAN” — Coldplay

#19 “‘HUMAN” — The Killers
“BIG GIRLS DON'T CRY (PERSONAL)” — Fergie

Commercials: :30 PetSmart/Nestle
:30 Wal-Mart Value
:30 Campbell's/R&W
:30 Clear Eyes Dry

Outcue: “...use as directed.”

Segment Time: 15:37
Local Break: 2:00

Seg. 2 Track 2

Content: #18 “LET IT ROCK” — Kevin Rudolf f/Lil Wayne
EXT: “HIT ME WITH YOUR BEST SHOT” — Pat Benatar
#17 “CRUSH” — David Archuleta
“IS THIS LOVE” — Whitesnake

Commercials: :30 IAMS Dogs
:30 P&G/Sam's Club
:30 Turbo Tax
:30 Progressive Ins
Outcue: “...on every buyer.”

Segment Time: 18:01

Local Break 2:00

Seg 3 Track 3

Content: #16 “LET ME BE MYSELF” — 3 Doors Down
#15 “FALL FOR YOU” — Secondhand Serenade
“MYSTERIOUS WAYS” — U2
#14 “LOVE STORY” — Taylor Swift

Commercials: :30 PetSmart
:30 Smart Mouth
Outcue: “...mouth dot com.” (music out)

Segment Time: 17:00
Local Break 1:00
Seg 4 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “LONELY NO MORE” — Rob Thomas
Outcue: “...is Mike Kasem.” NO JINGLE
Segment Time: 3:59

Hour 1 Total Time: 59:37
END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT FIVE



Show Code: #09-03
Show Date: Weekend of January 17-18, 2009

Disc Two/Hour Two

Seg. 5 Track 1 Insert local ID over :06 jingle bed
Content: #13 “ADDICTED” — Saving Abel
EXT: “WHITE FLAG” — Dido
#12 “VIVA LA VIDA” — Coldplay
“KEEPS GETTIN’ BETTER” — Christina Aguilera

Commercials: :30 Turbo Tax
:30 Progressive Ins
:30 Wal-Mart Value
:30 IAMS Dogs
Outcue: “...lams dot com.”

Segment Time: 17:35
Local Break 2:00

Seg. 6 Track 2

Content: “HOLD MY HAND” — Hootie & The Blowfish
#11 “LIGHT ON” — David Cook
“TALKING IN YOUR SLEEP” — The Romantics
#10 “YOU FOUND ME” — The Fray

Commercials: :30 PetSmart/Nestle
:30 Clear Eyes Fami
:30 Match.com
:30 Campbell's/R&W
Outcue: “...possibilities, mmm.”

Segment Time: 18:24

Local Break 2:00

Seg. 7 Track 3

Contents: #9 “BETTER IN TIME” — Leona Lewis
EXT: “WHEN YOU WERE YOUNG” — The Killers
#8 “BROKEN” — Lifehouse

Commercials: :30 PetSmart
:30 Chloraseptic
QOutcue: “...use as directed.”

Segment Time: 14:08
Local Break 1:00
Seg 8 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “BREAKFAST AT TIFFANY’S” — Deep Blue Something
Outcue: “...Breakfast At Tiffany’s.” NO JINGLE
Segment Time: 4:25
Hour 2 Total Time: 59:32
END OF DISC TWO -- DISC THREE STARTS AT SEGMENT NINE



Show Number: #09-03
Show Date: Weekend of January 17-18, 2009

Disc Three/Hour Three

Seg. 9 Track 1 Insert local ID over :06 jingle bed
Content: #7 “WHAT ABOUT NOW?” — Daughtry
“SANTERIA” — Sublime
Commercials: :30 Progressive Ins
:30 Smart Mouth
:30 IAMS Dogs
:30 P&G/Sam's Club
Outcue: “...com slash savings.”

Segment Time: 10:01

Local Break 2:00

Seg. 10 Track 2

Content: #6 “LOVE REMAINS THE SAME” — Gavin Rossdale
LDD: “COME AWAY WITH ME” — Norah Jones
#5 “SHATTERED (TURN THE CAR AROUND)” - O.A.R.

Commercials: :30 PetSmart

:30 Campbell's/R&W

:30 Sucrets

:30 Wal-Mart Value
QOutcue: “..live better, Wal-Mart.”

Segment Time: 15:29

Local Break 2:00

Seg. 11 Track 3

Content: “DOWN UNDER” — Men At Work
#4 “SO WHAT” — Pink
“PINCH ME” — Barenaked Ladies
#3 “I'M YOURS” — Jason Mraz

Commercials: :30 PetSmart/Nestle
:30 Turbo Tax
Outcue: “...tax dot com.”

Segment Time: 16:09
Local Break 1:00
Seg 12 Track 4
***This is an optional cut - Stations can opt to drop song for local inventory***
Content: AT20 Extra: “SMELLS LIKE TEEN SPIRIT” — Nirvana
Outcue: “...is Mike Kasem.” NO JINGLE
Segment Time: 4:43

Seg. 13 Track 5

Content: #2 “HOT N COLD” — Katy Perry

#1 “GOTTA BE SOMEBODY” — Nickelback
Close Billboards: :05 PetSmart
Outcue: “...be better together.”

Segment Time: 9:36 THEME OUT: 10:16

Hour 3 Total Time: 60:58

Total Show Time: 3:00:07

**GUEST HOST — NO PROMOS THIS WEEK***
END OF DISC THREE



