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B J TH CASEY KASEM

Show Code: #98-42

Date: October 17/18, 1998

Disc One/Hour One

Track 1

Seg. 1

Open Billboards: AT&T (Open, Close + #1 Story)

Content: #20 “Lullaby” — Shawn Mullins
#19 “Jumper” — Third Eye Blind

Commercials: :30 ATA&T, Transactional

:30 Procter&Gamble, Secret Deodorant
:30 GEICO, Insurance
Outcue: "...the sensible alternative".
Segment Time: 11:51
Local Break: 1:30
Seg. 2
Track 2
Content: #18 “This Kiss” — Faith Hill
Ext “Not The Only One” — Bonnie Raitt
#17 “Crush” — Jennifer Paige
Commercials: :30 Chili’s Grill & Bar, Restaurants
:30 ONDCP/PDFA, Teens
:30 Chattem/Sunsourc, Rejuvex Menopause
:30 GEICO, Insurance
Outcue: "...the sensible alternative".
‘Segment time: 14:28 . .
Local Break 1:00

Seg. 3

Track 3

Content: Ext “All | Wanna Do” — Sheryl Crow
#16 “Save Tonight” — Eagle-Eye Cherry

Commercials: :30 Wrigley, Juicy Fruit Gum

:30 Chattem, Ban Deodorant
:30 Red Lobster, Restaurant
Outcue: "...land is dry".
Segment time: 10:01
Local Break 1:30

Seg. 4

Track 4

Content: #15 “Kind & Generous” — Natalie Merchant
LDD “I Believe | Can Fly” — R. Kelly

Commercials: :30 Chili’s Grill & Bar, Restaurants

:30 Wrigley, EXTRA Gum

:30 Biore, Nose Strips Facial Cleanser

:30 Chattem/Sunsourc, Rejuvex Menopause
Outcue: "...rejuvex, it works".
Segment time: 13:41
Local Break 1:00

Seg. 5

Track 5

Content: #14 “Torn” — Natalie imbruglia
Outcue: dJingle out

Segment Time: 4:38

Insert local ID over :06 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT SIX
***America's Top Hits for Monday (Pretenders) is Track 6***
***America's Top Hits for Tuesday (B52’s) is Track 7 ***




AMERICAN

Show Code: #98-42

Date: October 17/18, 1998

Disc Two/Hour Two

Seg. 6
Track 1
Content:

Commercials:

Outcue:

Segment time: 11:32
Local Break 1:30
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#13 “Hooch” — Everything

Ext “My Hometown” — Bruce Springsteen
:30 Wrigley, Juicy Fruit Gum

:30 GEICO, Insurance

:30 Chattem/Sunsourc, Premsyn

“...use as directed".

Seg. 7
Track 2
Content:

Commercials:

Outcue:

Segment time: 11:16
Local Break 1:00

Ext “Fly” — Sugar Ray

#12 “Wishing | Was There” — Natalie imbruglia
:30 Chattem, Ban Deodorant

:30 Priceline.Com, Internet Discount Airline
:30 USAirforce, Recruitment

:30 ONDCP/PDFA, ProBonoTeens

*...the Ad Council".

Seg. 8
Track 3
Contents:

Commercials:

Outcue:

Segment time: 15:08
Local Break 1:30

#11 “Jump Jive An’ Wail” — Brian Setzer Orchestra

LDD “Hold On To The Nights” — Richard Marx
#10 “I'll Be" — Edwin McCain

:30 AT&T, Transactional

:30 Procter&Gamble, Folgers Coffee

:30 USAirforce, Recruitment

"...the US Airforce".

Seg. 9
Track 4
Content:

Commercials:

Qutcue:

Segment time: 11:44
Local Break 1:00

#9 “The Way” — Fastball

Ext “Because The Night” — 10,000 Maniacs
:60 ScheringPlough, Claritin Allergy Medicine
:30 ONDCP/PDFA, ProBonoTeens

:30 GEICO, Insurance

"..the sensible alternative".

Seg. 10
Track 5
Content:
Outcue:

Segment Time: 5:40

#8 “Closing Time” - Semisonic
Jingle out

Insert local ID over :06 jingle bed

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT 11
“**America's Top Hits for Wednesday (Eric Clapton) is Track 6***
***America's Top Hits for Thursday (Natalie Merchant) is Track 7***
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Show Code: #98-42

Date: October 17/18, 1998

Disc Three/Hour Three

Seg. 11

Track 1

Content: #7 “Thank U” — Alanis Morissette
LDD “rll Remember” - Madonna

Commercials: :30 Chili’s Grill & Bar, Restaurants

:30 GEICO, Insurance

:30 Chattem/Sunsource, Rejuvex Menopause
Outcue: “...that really works".
Segment time: 11:25
Local Break 1:30

Seg. 12
Track 2
Content: Ext “No Rain" — Blind Melon
#6 “My Favorite Mistake” — Sheryl Crow
Commercials: :30 Biore, Nose Strips Facial Cleanser

:30 Procter&Gamble, Folgers Coffee
:30 Chattem/Sunsourc, Rejuvex Menopause
:30 AT&T, Transactional

Qutcue: "...available in most areas".

Segment time: 10:27

Local Break 1:00

Seg. 13
Track 3
Content: #5 “Real World” — Matchbox 20
#4 “One Week" - Barenaked Ladies
Commercials: :30 Chili’s Grill & Bar, Restaurants

:30 Wrigley, EXTRA Gum
:30 ONDCP/PDFA, Teens
Outcue: "...drug free America".
Segment time: 9:54
Local Break 1:30

Seg. 14

Track 4

Content: #3 “l Will Wait” — Hootie & The Blowfish
Ext “King Of Pain” - Police

Commercials: :30 Red Lobster, Restaurant

:30 Priceline.Com, Internet Discount Airline
:30 Procter&Gamble, Secret Deodorant
:30 Chattem/Sunsource, Premsyn

Outcue: “...use as directed".

Segment time: 11:41

Local Break 1:00

Seg. 15

Track 5

Content: #2 “| Don’t Want To Miss A Thing” — Aerosmith
#1 “Iris” — Goo Goo Dolls

Close Billboards: AT&T

Outcue: “...TM Century Hit Discs.”

Segment Time: 11:51
5
END OF DISC THREE
***American Top 20 show promos are on Track 6 & 7***
***America's Top Hits for Friday (Human League) is on Track 8***
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WITH CASEY KASEM

W E E K D AY F E AT U R E

Summary of America’s Top Hits

“America’s Top Hits” segments are included at the ends of every disc/hour. Please refer to the disc number, track, content, outcue and
times listed below.

Show Code: #98-43
Week of: October 19, 1998

MONDAY
DISC 1, TRACK 6
Show 1:
Incue: Jingle in
Content: Story into song “I'll Stand By You” - Pretenders
Commercial: :60 Echostar Communicati, Dish Network
Outcue: “...I'm Casey Kasem."

Total Time: 5:58

Disc 1, Track 7
Show 2:

TUESDAY

Incue: Jingle in
Content: Story.into song ‘Love Shack” =B52's _ . = _
Commercial: 30 GEICO, Insurance :30 JCPenny, ShopSpree#2
Outcue: ..'m Casey Kasem.”
Total Time: 6:30
WEDNESDAY
Disc 2, Track 6
Show 3:
Incue: Jingle in
Content: Story into song “Layla” — Eric Clapton
Commercial: :30 GEICO, Insurance :30 Clorox, Tilex Fresh Shower
Outcue: “...I'm Casey Kasem."

Total Time: 6:26

THURSDAY
Disc 2, Track 7
Show 4:
Incue: Jingle in
Content: Story into song “Carnival” — Natalie Merchant
Commercial: :30 Sears, Fall Sears Day SW2 :30 Clorox, Tilex Fresh Shower
Outcue: “...I'm Casey Kasem."

Total Time: 6:11

FRIDAY
Disc 3, Track 8
Show 5:
Incue: dJingle in
Content: Story into song “Human” — Human League
Commercial: :30 GEICO, Insurance  :30 Sears, Fall Sears Day SW2
Outcue: "...I'm Casey Kasem."

Total Time: 5:30






