RAGIGWRETWORKS

12655 North Central Expy., Suite 800

?7, ¢ Dallas, TX 75243
- Phone 972.239.6220
5 FPourr \l'a Fax 972.239.0220
Show Code: #98-45
Date: November 7/8, 1998
__Disc One/Hour One 9w ~VEPs(
Track 1
Seg. 1
Open Billboards: AT&T (Open, Close + #1 Story)
Content: #20 "Slide" — Goo Goo Dolls
#19 "Jump Jive An' Wail" — Brian Setzer Orchestra
Commercials: :30 AT&T, Transactional

:30 Priceline.Com, Internet Discount Airline
:30 SC Johnson, Shout Wipes
Outcue: “...instant stain treater.”
Segment Time: 9:34 TYLO Lj
Local Break: 1:30
Seg. 2
Track 2
Content: #18 “Torn™ — Natalie Imbruglia
Ext “If You Love Somebody..." — Sting
#17 “Crush” - Jennifer Paige
Commercials: :30 Wrigley, EXTRA Gum
:30 Biore, Nose Strips Facial Cleanser

:30 SKB, Nicoderm Stop Smoking
:30 Procter&Gambie, Secret Deodorant / B

Outcue: “...just for us.”
Segment time: 16:14 24 "(30/
Local Break 1:00
Seg. 3
Track 3
Content: Ext “Lay Your Hands On Me" — Thompson Twins
#16 "This Kiss” — Faith Hill
Commercials: :30 Procter&Gamble, FF Folgers Franchise
:30 Pocket Books, Split Image R
:30 GEICO, Insurance I . ™~
Outcue: “...the sensible alternative.” 25
Segment time: 8:37 Uy N
Local Break 1:30 | [ M/p ) |
Seg. 4 -
Track 4 = /
Content: #15 “The Way" — Fastball
LDD “Forever" — Mariah Carey
Commercials: :30 Hoover, VacuumCleaners
:60 VISA, Magic Moments Promotion
:30 GEICO, Insurance
Outcue: “...the sensible alternative.”
Segment time: 13:02 /( 70
Local Break 1:00
Seg. 5
Track 5
Content: #14 "Jumper” — Third Eye Blind
Outcue: Jingle out

Segment Time: 5:47

Insert local ID over :06 jingle bed

END OF DISC ONE —- DISC TWO STARTS AT SEGMENT SIX
***America's Top Hits for Monday (Belinda Carlisle)is Track 6™
***America's Top Hits for Tuesday (Alanis Morissette) is Track #7**




RADIOBNNETWORANS

12655 North Central Expy., Suite 800
Dallas, TX 75243

Phone 972.239.6220

Fax 972.239.0220

Show Code: #98-45 %’

Date: November 7/8, 1998

Disc Two/Hour Two

Seg. 6

Track 1

Content: #13 “I'll Be" — Edwin McCain
Ext “Desire" - U2

Commercials: .30 AT&T, Transactional

:30 Procter&Gamble, Secret Deodorant
:30 US Navy, Recruitment
Outcue: “...by US Nawy."

Segment time: 9:53 i N
Lochreak1:30 \J‘J)( /;{ (yé’“ 5)

Seg. 7

Track 2
Content: Ext “Steppin’ Out” — Joe Jackson

#12 "Hooch” - Everything
Commercials: :30 General Mills, Hamburger Helper

:30 Wrigley, EXTRA Gum

:30 ONDCP/PDFA, ProBono Teens

:30 SC Johnson, Shout Wipes
Outcue: “...instant stain treater.”
Segment time: 10:47 PZO
Local Break 1:00 {
Seg. 8 {
Track 3
Contents: #11 “Closing Time" — Semisonic

LDD “Blessed" - Elton John
#10 “Lullaby" — Shawn Mullins
Commercials: :30 Chattem, Ban Deodorant
:30 Priceline.Com, Internet Discount Airline
:30 ONDCP/PDFA, Teens
Outcue: “...drug free America.”

Segment time: 17:07

Local Break 1:30 \\,,\/ ((3 {Sher l 5)
5

Seg. 9

Track 4
Content: #9 "Save Tonight” — Eagle-Eye Cherry
Ext “Beds Are Burning” — Midnight Oil
Commercials: :30 Procter&Gamble, FF Folgers Franchise
:60 VISA, Magic Moments Promotion
:30 GEICO, Insurance
Outcue: “...the sensible alternative.”
Segment time: 11:21
Local Break 1:00 17{5’5 0
Seg. 10
Track 5
Content: #8 “Real World" — Matchbox 20
Outcue: Jingle out

Segment Time: 5:51

END OF DISC TWO — DISC THREE STARTS AT SEGMENT 11
***America's Top Hits for Wednesday (Breathe) is Track 6**
**America's Top Hits for Thursday (Thompson Twins)is Track 7***
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Show Code: #98-45
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RADIOBNETWORKS

12655 North Central Expy., Suite 800
Dallas, TX 75243

Phone 972.239.6220

Fax 972.239.0220

Date: November 7/8, 1998
Disc Three/Hour Three

Seg. 11
Track 1
Content:

Commercials:

Outcue:

Segment time: 11:27

#7 “Hands” - Jewel

#6 “| Don’t Want To Miss A Thing" - Aerosmith
:30 US Navy, Recruitment

:30 GEICO, Insurance

:30 Chattem, Ban Deodorant

“...all day long.”

Local Break 1:30 W X ( 6”‘1 ag @ \
Seg. 12 /-
Track 2
Content: Ext “Hungry Heart” — Bruce Springsteen
#5 “I Will Wait” - Hootie And The Blowfish
Commercials; :60 VISA, Magic Moments Promotion
:30 ONDCP/PDFA, ProBono Teens
:30 AT&T, Transactional
Outcue: “...home, conditions apply.”
Segment time: 9:25
Local Break 1:00 (5 2'1
Seg. 13
Track 3
Content: #4 "One Week" — Barenaked Ladies
LDD "My Heart Will Go On” — Celine Dion
Commercials: :30 General Mills, Hamburger Helper
:30 Hoover, VacuumCleaners
:30 GEICO, Insurance
Outcue: “...the sensible alternative.”

Segment time: 12:31
Local Break 1:30

W% emy, Ao

Seg. 14
Track 4
Content: #3 "My Favorite Mistake” — Sheryl Crow
Ext “Every Little Thing She..." - Police
Commercials: :30 ONDCP/PDFA, Teens
:60 VISA, Magic Moments Promotion
:30 Biore, Nose Strips Facial Cleanser
Outcue: “...Biore clean, honest.”

Segment time: 10:24
Local Break 1:00

9[65;

Seg. 15
Track 5
Content:

Close Billboards:
Outcue:
Segment Time: 11:09

END OF DISC THREE
***Guest Host No Promos™**

#2 "Thank You" — Alanis Morissette
#1 “Iris” — Goo Goo Dolls

AT&T

“...TM Century Hit Disc’s.”

*America's Top Hits for Friday (Flack/Priest) is on Track 8***
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Summary of America’s Top Hits

“America's Top Hits” segments are included at the ends of every disc/hour. Please refer to the disc number, track, content, outcue and
times listed below.

Show Code: #98-46
Week of: November 9, 1998

MONDAY

Disc 1, Track 6
Show 1:
Incue: Jingle in
Content: Story into song “Heaven” — Belinda Carlisle
Commercial: :30 GEICO, Insurance :30 SKB, Nicoderm Stop Smoking
Outcue: "...I'm Casey Kasem."
Total Time: 6:18

TUESDAY
Disc 1, Track 7
Show 2:
Incue: Jingle in
Content: Story into song “Head Over Feet" - Alanis Morissette
Commercial: :60 VISA, Magic Moments Promotion
Outcue: “...I'm Casey Kasem.”
Total Time:-6:28 = e : e e = O Pen e Sl el

WEDNESDAY

Disc 2, Track 6
Show 3:
Incue: Jingle in
Content: Story into song “How Can | Fall” - Breathe
Commercial: :30 GEICO, Insurance  :30 SKB, Nicoderm Stop Smoking
Outcue: "...I'm Casey Kasem."
Total Time: 5:45

THURSDAY
Disc 2, Track 7
Show 4:
Incue; Jingle in
Content; Story into song “Lay Your Hands On Me" — Thompson Twins
Commercial: :60 VISA, Magic Moments Promotion
Outcue: "...I'm Casey Kasem."

Total Time: 5:51

Disc 3, Track 8
Show 5:

Incue:

Content:
Commercial:
Outcue:

Total Time: 7:04

FRIDAY

Jingle in
Story into song "Set The Night To Music” — Flack/Priest

:30 Sears, All On Sale AP3-121 :30 SKB, Nicoderm Stop Smoking

"...I'm Casey Kasem."






