TOP 2 O 12655 North Centr%;;y.;ru:t:;;o

Show Code: #00-37
Date:9/9/00-9/10/00

_Disc One/Hour One

Track 1

Seg. 1

Open Billboards: generic

Content: - #20 “CRAZY FOR THIS GIRL" - Evan and Jaron
#19 “BREATHE" - Faith Hill

Commercials: :30 Lifetime Channel, Sunday-New Series

:30 P&G, Wash Febreze
:30 AT&T, 1-800 Call ATT
Outcue: “...Let's call your mom."
Segment Time: 9:36
Local Break: 1:30
Seg. 2
Track 2
Content: #18 "THEN THE MORNING COMES" - Smash Mouth
EXT: "THE SWEETEST TABOO" - Sade
#17 “PINCH ME" - Barenaked Ladies
Commercials: :30 RadioShack, RCA DirecTV
:60 CV Real Estate, Homescape.com Websit
:30 Chrysler, Jeep

Outcue: “...Daimler Chrysler.”

Segment time: 14:56

Local Break 1:00

Seg. 3

Track 3

Content: #16 “IT'S MY LIFE" - Bon Jovi
EXT: “SHE BOP" - Cyndi Lauper

Commercials: :30 ATA&T, 1-800 Call ATT

:30 P&G, Mr Clean
:30 Lifetime Channel, Sunday-New Series

Outcue: “...only on Lifetime."
Segment time: 9:59
Local Break 1:30
Seg. 4
Track 4
Content: #15 "BROADWAY" - The Goo Goo Dolls
LDD: “THE GREATEST LOVE OF ALL" - Whitney Houston
Commercials: :30 Mars, Inc., Twix

:30 P&G, Wash Febreze
:30 Radio Shack, RCA DirecTV
:30 P&G, Pampers
Outcue: “...every step of the way.”
Segment time: 12:43
Local Break 1:00

Seg. 5

Track 5

Content: #14 “SMOOTH?" - Santana featuring Rob Thomas
EXT: “SIGN YOUR NAME" - Terence Trent D'Arby

Outcue: Jingle out

Segment time: 9:14

Insert local ID over :06 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT SIX
**America's Top Hits for Monday (Taylor Dayne)is Track 6***
**America's Top Hits for Tuesday (REM) is Track 7***
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Date: 9/9/00-9/10/00

Disc Two/Hour Two

Seg. 6

Track 1

Content: #13 "YOU'RE A GOD" - Vertical Horizon
EXT: “SMALL TOWN" - John Mellencamp

Commercials: :30 Lifetime Channel, Sunday-New Series

:30 Chattem, Ban Deodorant

:30 Ross Laboratories, Clear Eyes
Outcue: "...clear, clear eyes."
Segment time: 9:59
Local Break 1:30

Seg. 7

Track 2

Content: #12 “NEVER LET YOU GO" - Third Eye Blind
EXT: “ROUND HERE" - Counting Crowes

Commercials: :30 Chrysler, Jeep

:30 P&G, Wash Febreze

:30 RadioShack, RCA DirecTV

:30 Steel Alliance, Safety
Outcue: “...the Steel Alliance.”

Segment time: 11:53
__Local Break 1:00_

Seg. 8

Track 3

Contents: #11 “BACK HERE" - BBMak
LDD "I WILL REMEMBER YOU" - Sarah McLachlan
#10 "l TRY" - Macy Gray

Commercials: :30 Lifetime Channel, Sunday-New Series
:30 AT&T, 1-800 Call ATT
:30 GEICO, Insurance

Outcue: “...sensible alternative.”

Segment time: 14:32

Local Break 1:30

Seg. 9
Track 4
Content: #9 "KRYPTONITE" - 3 Doors Down
#8 “TONIGHT AND THE REST OF MY LIFE" - Nina Gordon
Commercials: :30 P&G, Mr Clean

:30 RadioShack, RCA DirecTV

:30 Chrysler, Jeep

:30 P&G, JIF Peanut Butter
Outcue: “...like you choose Jif."
Segment time: 11:40
Local Break 1:00

Seg. 10

Track 5

Content: #7 “"HIGHER" - Creed
Outcue: Jingle out

Segment Time: 5:35

Insert local ID over :06 jingle bed

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT 11
++*America's Top Hits for Wednesday (Sophie B Hawkins)is Track 6***
=*America’s Top Hits For Thursday (Sugar Ray) Is Track 7***
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Show Code: #00-37
Date: 9/9/00-9/10/00

Disc Three/Hour Three

RADIOMNETWORNS

12655 North Central Expy., Suite 800
Dallas, TX 75243

Phone 972.239.6220

Fax 972.239.0220

Seg. 11
Track 1
Content: #6 "WONDERFUL" - Everclear
EXT: "WHEN THE NIGHT COMES" - Joe Cocker
Commercials: :30 Lifetime Channel, Sunday-New Series

:30 Ross Laboratories, Clear Eyes
:30 P&G, Wash Febreze

Outcue; “...and oders go."

Segment time: 11:07

Local Break 1:30

Seg. 12
Track 2
Content: #5 “CHANGE YOUR MIND" - Sister Hazel
EXT: “RUN AROUND" - Blues Traveler
Commercials: :30 P&G, Mr Clean
:30 AT&T, 1-800 Call ATT
:30 Lifetime Channel, Sunday-New Series
:30 Steel Alliance, Safety
“Outcue: T “...thé Steel Alliance.” T T

Segment time: 11:09
Local Break 1:00

Seg. 13

Track 3

Content: #4 "EVERYTHING YOU WANT" - Vertical Horizon
LDD: “TEARS IN HEAVEN?" - Eric Clapton

Commercials: :30 Chrysler, Jeep

:30 RadioShack, RCA DirecTV
:30 P&G, Pampers
Outcue: “...every step] of the way."
Segment time: 12:23
Local Break 1:30

Seg. 14

Track 4

Content: #3 "DESERT ROSE" - Sting
EXT “SOMEDAY" - Sugar Ray

Commercials: :30 Mars, Inc., Twix

:30 P&G, Wash Febreze
:30 Lifetime Channel, Sunday-New Series
:30 GEICO, Insurance

Outcue: *...the sensible alternative”

Segment time: 10:08

Local Break 1:00

Seg. 156
Track 5

Content: #2 “ABSOLUTELY (STORY OF A GIRL)" - Nine Days

#1 “BENT" - Matchbox 20
Close Billboards: GENERIC
Outcue: “...TM Century Hit Disc's.”
Segment Time: 9:52
END OF DISC THREE
***American Top 20 show promos are on Track 6 & Yl
***America's Top Hits for Friday (True) is on Track 8***
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Summary of America’s Top Hits

“America’s Top Hits" segments are included at the ends of every disc/hour. Please refer to the disc number, track, content, outcue and
times listed below.

Show Code: 00-37

Week of: 9/11/00
MONDAY
Disc 1, Track:
Show 1: w}ﬁk L .
Incue: F | Jingle in L i e
Content: 4 “I'LL ALWAY'S LOVE YOU" - Tajlor Dayne
ial; :30.Tyson Foods, Chicken A Y
w730 Priceline.com, Online Services/Gore
ue: "..I'm Casey Kasem." 7
Total Time: 6:13 3‘

, 5 TUESDAY
Track 7 !f‘ \

\‘ “SHINYAHAPPY PEOPL%R.E.M

N com, %rvicesICo e

%, :30 Priceline.com, Online
%,:30Fyson Foods, Chicken %
Outcue: e ¥..I'm Casey Kasem." e

=

WEDNESDAY
Disc 2, Trac 6 \\ \

Total Time: 5:56

Disc 2, Track 7

Show 44"

Incue?’ -\i :
CO[}_?éﬂt ‘\/4/“
\ mercial:

utcue:
Total Time: 5:60

FRIDAY
Disc 3, Track 8
Show 5:
cue: e Jingle in ’
ontent: & “SPAND“EWQKE‘[ "~ True ;ﬁ"*ﬁ
A :gg’gaﬁ . Vehicle Hi Servic;ﬁ,,«w
> riceline.com, Online ore

Outcue: "W ..I'm Casey Kasem."

Total Time: 7:53






