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Show Code: #01-22
Show Date: Weekend of June 2-3, 2001

_Disc One/Hour One

Track 1
Seg. 1 - }
Open Billboards: GENERIC T
Content: #20 “IMITATION OF LIFE" - REM
#19 “HERE'S TO THE NIGHT” —Eve 6
Commercials: :30 Dis/Who Wants To Be A Millionaire
:30 Ice Breakers ’
:30 Scan Diet
Outcue: “...results may vary.”
Segment Time: 10:23
Local Break: 1:30
Seg. 2
Track 2
Content: #18 “l HOPE YOU DANCE” — Lee Ann Womack

EXT: “TIME” - Hootie And the Blowfish

#17 “THE SPACE BETWEEN" — Dave Matthews Band
Commercials: :30 Jerzees

:30 Baskin Robbins/Shrek

:30 Robitussin Cold

:30 Xetalean
Outcue: “...anything like Xetalean.”
Segment time: 16:48 o o _
Local Break 1:00 . .
Seg. 3 '
Track 3
Content: #16 “BREATHLESS" - Corrs
EXT: "UNDER THE BRIDGE" — Red Hot Chili Peppers
Commercials: :60 Kraft/Starbucks -
' : :30 State Farm Insurance
Qutcue: “...assert your independence.”
Segment time: 8:04
Local Break 1:30
Seg. 4
Track 4
Content: #15 “BEST | EVER HAD” - Vertical Horizon
LDD: “SOMEWHERE OUT THERE” - Linda Ronstadt/James Ingram
Commercials: :30 Scan Diet

:30 Avon Skin So Soft
:30 Dis/Who Wants To Be A Millionaire
. :30 Baskin Robbins/Shrek
Outcue: “...at participating stores.”
Segment time: 12:50
Local Break 1:00

Seg. 5

Track 5

Content: EXT:"SOMETHING ABOUT YOU” —-Level 42
#14 “WITH ARMS WIDE OPEN" — Creed

Outcue: Jingle out

Segment time: 8:51
Insert local ID over :08 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT SIX
***America's Top Hits for Monday (U2) is Track 6*** - 7
**America's Top Hits for Tuesday (4 Non Blondes) is Track 7***
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Show Date: Weekend of June 2-3, 2001

Disc Two/Hour Two
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Seg. 6
Track 1
Content:

Commercials:

OQutcue:

Segment time: 10:19
Local Break 1:30

#13 “DON'T TELL ME” — Madonna

EXT: “FORTRESS AROUND YOUR HEART" — Sting

:30 Ice Breakers

:30 Jerzees

:30 Baskin Robbins/Shrek
“...at participating stores.”

Seg. 7
Track 2
Content:

Commercials:
Outcue:

Segment time: 10:21
Local Break 1:00

#12 “YELLOW" - Coldplay

EXT: “MARIA MARIA” — Santana/ Product G&B
:30 Ford/FQC-Used

:30 Dis/Who Wants To Be A Millionaire

:60 Kraft / Starbucks

“...home at last.”

Seg. 8
Track 3 h :
Contents:

Commercials:

Outcue:

Segment time: 15:20
Local Break 1:30

#11 “DRIVE” - Incubus

LDD: “l WILL ALWAYS LOVE YOU” — Whitney Houston

#10 “JADED” — Aerosmith
:30 State Farm Insurance
:30 Ice Breakers

:30 Scan Diet

© “...results may vary."

Seg. 9
Track 4
Content:

Commercials:
Outcue:

Segment time: 11:09
Local Break 1:00

#9 “MAD SEASON" — Matchbox 20

#8 “SOUTHSIDE" - Moby

:60 Kraft / Starbucks

:30 Listerine

:30 Dis/Who Wants To Be A Millionaire
“...lets do 50/50."

Seg. 10
Track 5
Content:
Outcue:

Segment Time: 5:05

#7 “IF YOU'RE GONE" — Matchbox 20
Jingle out

Insert local ID over :06 jingle bed

END OF DISC TWO --DISC THREE STARTS AT SEGMENT 11
**America's Top Hits for Wednesday (Celline Dion) is Track 6***
**America's Top Hits For Thursday (Tracy Chapman) Is Track 7***
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Disc Three/Hour Three
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Seg. 11
Track 1
Content:

Commercials:
Qutcue:

Segment time: 10:35

Locai Break 1:30

#6 “I'M LIKE A BIRD" - Nelly Furtado
EXT: “I WILL BUY YOU A NEW LIFE" - Everclear

:30 Xetalean

:30 Robitussin-Cold

:30 Baskin Robbins/Shrek
“...at participating stores.”

Seg. 12
Track 2
Content:

Commercials:

Qutcue:
Segment time: 12:21
Local Break 1:00

#5 "AGAIN" — Lenny Kravitz

EXT: “SOME LIKE IT HOT" - Power Station

:30 Avon Skin So Soft
:30 Ford/FQC-Used

:30 Dis/Who Wants To Be A Millionaire

:30 Scan Diet
“...results may vary."

Seg. 13
Track 3
Content:

Commercials:
Qutcue:

Segment time: 12:15
Local Break 1:30

#4 “DROPS OF JUPITER" - Train

LDD: “AMAZED - Lonestar
:30 Baskin Robbins/Shrek
:30 Jerzees

:30 Ice Breakers

“...cinnamon and wintergreen.”

Seg. 14
Track 4
Content:

Commercials:

Outcue:

Segment time: 10:29
Local Break 1:00

#3 “HANGING BY A MOMENT” - Lifehouse
EXT: “LIFE IS SWEET" — Nathalie Merchant

:30 Dis/Who Wants To
:30 Scan Diet

60 Kraft / Starbucks
“...home at last.”

Seg. 15
Track 5
Content:

Close Billboards:

Outcue:

Segment Time: 9:50
END OF DISC THREE

#2 “THANK YOU” - Dido

#1 “FOLLOW ME" - Uncle Kracker

None
“...TM Century Hit Disc’s.”

***American Top 20 show promos are on Track 6 & 7***
***America's Top Hits for Friday (Extreme) is on Track 8***
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W E E K D AY FEATURE_' -
Summary of America’s_Top Hits

‘America’s Top Hits" segments are included at the ends of every disc/hour. Please refer to the disc number, track, content, outcue and
uimes listed below. :

N Ag AMERICAS I

Show Code:~ 01-23 -
Week of: June 4-8, 2001

MONDAY
Disc 1, Track 6
Show 1: . . - - - _
Incue: - Jingle in ’ '
Content: “WITH-OR WITHOUT.YOU” — U2
Commercial: :30 Sears Father's Day Sale
- :30 Greyhound - _
Qutcue: "...I'm Casey Kasem."
Totai Time: 7:10 - ) -
TUESDAY

Disc 1, Track 7
Show 2:
Incue: Jingle in
Content: “WHAT'S UP” - 4 Non Blondes
Commercial: :30 Sears Father's Day Sale

:30 Greyhound
Qutcue: v “...I'm Casey Kasem.”
Total Time: 7:04

WEDNESDAY

Disc 2, Track 6
Show 3:
Incue: Jingle in
Content: “IF YOU ASKED ME TO” — Celine Dion
Commercial: :30 Sears Biggest Michelin Sale

:30 Greyhound
Outcue: “...I'm Casey Kasem."
Total Time: 5:39

THURSDAY

Disc 2, Track 7
Show 4:
Incue: Jingle in
Content: “GIVE ME ONE REASON" - Tracy Chapman
Commercial: :30 Sears Biggest Michelin Sale

.30 Lifetime Television
Qutcue: "..I'm Casey Kasem."
Total Time: 8:13

FRIDAY

Disc 3, Track 8
Show &:
Incue: Jingle in
Content: ‘MORE THAN WORDS" — Extreme
Commercial: :30 Sears Biggest Michelin Sale

:30 Lifetime Television
Outcue: "..I'm Casey Kasem."

Total Time: 5:36




