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Website: http://www.prciaicreradio.com

Show Code: #01-24
Show Date: Weekend of June 16-17, 2001

Disc TonHom Two

Seg. 6

Track 1

Content: #13 “THE SPACE BETWEEN" — Dave Matthews Band
12 “WHEN IT'S OVER” — Sugar Ray

Commercials: :30 Lifetime Television

:30 Twix Candy Bar

:30 McDonald's / Atlantis
Outcue: “,..at participating McDonalds.”
Segment time: 9:51 -
Loca! Rreak 1:30

Seg. 7
Track 2
Content: #11 "YELLOW' — Coldplay
EXT: “FOLLOW YOU DOWN" - Gin Blossoms
Commercials: :30 Dexatrim

:30 Dis/Who Wants Tc Be a Miltionaire
:30 Gold Bond Foot Powder

:30 Phisoderm
Outcue: “...starts with Phisoderm.”
Segment time: 10:58

Local Break 1:00

Seg. 8
Trac:. 3
Contents: #10 "DRIVE" - Incubus
LDD: "t DON'T WANNA MISS A THING” - Aerosmith
#9 “SOUTHSIDE" — Moby
Commercials: :30 McDonald’s / Atlantis
:30 Jerzees
:30 Lifetime Intimate
Outcue: “...only on lifetime.”
Segment time: 15:39
Local Break 1:30
Seq. 9
Track 4
Conient: #8 "“MAD SEASON" — Maichbox 20
EXT: “4 TRY” - Macy Gray
Commercials: :30 State Farm Insurance

:30 Lifetime Television -
:30 Greyhound
:30 Dis/Who Wants To Be A Millionaire

Outcue: “...phone for you.”

Segyment time: 11:46

Locai Break 1:00

Seg. 10

Track 5

Content; #7 "IF YOU'RE GONE" — Matchbox 20
Outcue: Jingle out

Segment Time: 4:54
Insert local 1D over :06 jirigle bed

END OF DI TWO -- DISC THREE STARTS AT SEGMFEHT 11
***America's i'op Hits for W inesday (Tor J3raxton) is Tre - 6***
***Americ. ~ {op Hits For T1hwursday (Goo Goo Dolls) is Track 7***



PV

Show Code: #01-24

Show Date: Weekend of June 16-17, 2001
Disc Three/Hour Three
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FAX (818)377-5333

Website: http://swww.premiercradio.com

Seg. 11
Track 1
Content:

Commercials:

Outcue:
Segment time: 11:44
Local Break 1:30

#6 “AGAIN” — Lenny Kravitz

LDD: “WONDER” — Natalie Merchant
:30 Gold Bond Foot Powder

:30 Dis/Who Wants To Be A Millionaire
:30 Twix Candy Bar

“...Reanut Butter Twix.”

Seg. 12
Track 2
Content:

Commercials:

Outcue:
Segment time: 11:05
Local Break 1:00

#5 “I'M LIKE A BIRD” - Nelly Furtado
EXT: “LITTLE JEANNIE” — Elton John
:30 Phisoderm

:30 Dexatrim

:30 Jerzees

:30 Lifetime Television

“...only on Lifetime.”

Seg. 13
Track 3
Content:

Commercials:
Outcue:

Segment time: 10:32
Local Break 1:30

#4 “THANKYOQU" — Dido

EXT: “RUN-AROUND" — Blues Traveler
:30 Dis/Who Wants To Be A Millionaire
:30 State Farm Insurance

:30 McDonald’s / Atlantis

“...at participating McDonalds.”

Seg. 14
Track 4
Content:

Commercials:

Outcue:
Segment time: 11:05
Local Break 1:00

#3 "DROPS OF JUPITER" - Train

EXT: “LIVIN LA VIDA LOCA” - Ricky Martin

:30 Greyhound

:30 Lifetime Television

:30 First Response Pregnancy
:30 Clearasil

“...results may vary.”

Seg. 15
Track 5
Content:

Close Billboards:

Outcue:

Segment Time: 9:26
END OF DISC THREE

#2 "HANGING BY A MOMENT” - Lifehouse

#1 "FOLLOW ME” — Uncle Kracker
None
“...TM Century Hit Disc’s.”

FEATURED SPONSOR: JERZEES/RUSSELL CORP.
***American Top 20 show promos are on Track 6 & 7***
***America's Top Hits for Friday (Madonna) is on Track 8***
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W EEKDAY FEATURE

Summary of America’s Top Hits

“America’s Top Hits” segments are included at the ends_of every disc/hour. Please refer to the disc number, track, content, outcue and
times listed below. ’

Show Code: 01-25
Week of: June 23-24, 2001

MONDAY
Disc 1, Track 6
Show 1:
incue: Jingle in
Content: “EVERYBODY WANTS TO RULE THE WORLD” — Tears For Fears £
Commercial: :30 Sears Biggest Michelin Tire
:30 Greyhound
Outcue: “..I'm Casey Kasem."
Total Time: 6:18
TUESDAY
Disc 1, Track 7
Show 2:
Incue; Jingle in
Content: “JESSIE'S GIRL” — Rick Springfield
. Commercial: - » 130 Xetalean . 7 T .
:30 Sears Biggest Michelin Tire
Outcue: “...I'm Casey Kasem.”
Total Time: 5:27 ’
) WEDNESDAY
Disc 2, Track 6 .
Show 3: ‘ g , Y
: Incue: Jlngle in.’ B :
i Content: " “YOU MEAN THE WORLD TO ME” — Toni BraxtakL . :
‘Commercial: :30 Xetalean - ] .. ' " .
:30 Sears Biggest Michelin T|re ,
Outcue: "...I'm Casey Kasem."
Total Time: 5:23 A A
\ 7 \ AHURSDAY
Disc 2, Tqéck 7 ! __
Show4: ! \ ‘\
Incue: i \ ‘
Content: * ADWAY™ — GogfGoo Polls
Commercial: 3 Xetalean
; 730 Lifetime Tdjevisjon
Outcue: "...I'm Casey Kasem."

Total Time: 6:17

FRIDAY
Disc 3, Track 8 ’ v

Shaow 5:
Incue; . Jingle in
Content: “LIKE A PRAYER" - Madonna
Commercial: :30 Lifetime Television
:30 Greyhound
Outcue: "...I'm Casey Kasem."

Total Time: 7:16




