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Show Code: #01-2

Show Date: Weekend of June 23-24, 2001

Disc One/Hour One

Track 1

Seg. 1

Open Billboards: GENERIC

Content: #20 “WALK ON" - U2

Commercials:

Outcue:
Segment Time: 9:51
Local Break: 1:30

#19 “BREATHLESS" - Corrs
:30 SC Johnson/ Skintimate
:30 Cool Whip

:30 KCM Masterpiece
“...sauce, baby! Flavorl.”

Seg. 2
Track 2
Content:

Commercials:

Outcue:
Segment time: 17:19

T Gcal Break 1:00

#18 "“DREAM ON" — Depeche Mode

EXT: “FAST CAR” — Tracy Chapman

#17 “I HOPE YOU DANCE” ~ Lee Ann Womack
:30 Jerzees

:30 Pampers

:30 1-800-CALL-ATT

:30 Lifetime Television

“...only on Lifetime..”

Seg. 3
Track 3
Content:

Commercials:

Outcue:

Segment time: 9:52
Local Break 1:30

#16 “IMITATION OF LIFE" - REM
EXT: “LESSONS IN LOVE” — Level 42
:30 KCM Masterpiece

:30 SC Johnson/ Skintimate

:30 Twix Candy Bar

“...Peanut Butter Twix.”

Seg. 4
Track 4
Content:

Commercials:

Outcue:
Segment time: 13:39
Local Break 1:00

#15 “YELLOW" — Coldpiay

LDD. "BECAUSE YOU LOVED ME" — Cuiine Dion
:30 Listerine

:30 Atlantic/Edwin IMcCain

:30 Greyhound

:30 Xetalean

“...anything like Xetalean."

Seg. 5
Track 5
Content:

Outcue:

Segment time: 8:08

EXT: “IT MUST HAVE BEEN LOVE" —- Roxette
#14 "“THERE YOU'LL BE" — Faith Hill

Jingle out

Insert local ID over :06 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT SIX
***America's Top Hits for Monday (Ace of Base) is Track 6***
***America's Top Hits for Tuesday (Madness) is Track 7***
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Show Code: #01-25
Show Date: Weekend of June 23-24, 2001

Disc Two/Hour Two

Seg. 6

Track 1 -

Content: #13 “HERE'S TO THE NIGHT” ~Eve 6
EXT: “INSENSITIVE" — Jann Arden

Commercials: :30 Ford/FQC-Used .
:30 Twix Candy Bar
:30 Pampers

Qutcue: “...step of the way.” (baby laughs)

Segment time: 10:54

Local Break 1:30

Seg. 7

Track 2

Content: #12 “THE SPACE BETWEEN" — Dave Matthews Band
EXT: “SEARCHIN MY SOUL" - Vonda Shepard

Commerciais: :30 Greyhound

— :30 KCM Masterpiece e
:30 Lifetime Television
:30 SC Johnson/ Skintimate
Outcue: “...with your legs.:
Segment time: 9:40
Local Break 1:00

Seg. 8 —
Track 3 B - o T
Contents: #11 "WHEN IT'S OVER" - Sugar Ray
#10 "“SOUTHSIDE" ~ Moby
#9 "iIF YOU'RE GONE" — Matchbox 20
Commercials: . :30 Pampers R e
:30 1-800-CALL-ATT
:30 Jerzees
Outcue: “,..count on Jerzees."
Segment time: 14:50
Local Break 1:30
Seg. 9
Track 4
Content: #8 "DRIVE” — Incubus
LDD: “I WILL REMEMBER YOU" — Amy Grant
Commercials: :30 Xetalean
:30 MCA / Trisha Year
:30 Cool Whip
:30 Greyhound
Outcue: “...details, conditions apply.”
Segment time: 13:06
i.ocai Break 1:00
Seg. 10
Track 5
Content: #7 "AGAIN" — Lenny Kravitz
Outcue: Jingle out

Segment Time: 4:18

insert local ID over :06 jingle bed

END CF DISC TWC -- D'SC THRE=Z STARTS AT SESME™T 11
rAmerncs op Hits 1o Vec-esdav (Annie Lennox; s Traz 27
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amenc . Top Hits For Thursday (The Sangies; Is Trace 7
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Show Code: #01- 25
Show Date: Weekend of June 23-24, 2001

Disc Three/Hour Three

Seg. 11

Track 1

Content: #6 “I'M LIKE A BIRD" — Nelly Furtado
EXT: “SOMEBODY’S CRYING" — Chris lsaak

Commercials: :30 1-800-CALL -ATT -
:30 Listerine
:30 Atlantic/Edwin McCain

Outcue: “...at Warehouse Music,”

Segment time: 9:29

Lccal Break 1:30

Seg. 12

Track 2

Content: #5 "MAD SEASON" — Matchbox 20
EXT: “LOSING MY RELIGION” - REM

Commercials: :30 Twix Candy Bar

- :30 Jerzees L

:30 SC Johnson/ Skintimate

:30 KCM Masterpiece
Outcue: “...sauce baby. Flavorl.”
Segment time: 11:20

-Local Break 1:CO

Seg. 13

Track 3

Content: #4 “THANKYOU” — Dido
LDD: “IRIS” - Goo Goo Dolls

Commercials: :30 Lifetime Television

:30 Greyhound

:30 1-800-CALL-ATT
Qutcue: “...with MCI? ...calls.”
Segment time: 11:55
Local Break 1:30

Seg. 14
Track 4
Content: #3 "DROPS OF JUPITER" — Train
EXT: “THE REFLEX" — Duran Duran
Commercials: :30 SC Johnson/ Skintimate
:30 Cool Whip
:30 Ford/FQC-Used
:30 Pampers
Outcue: “...every step of the way.”
Segment time: 11:31
Local Break 1:00
Seg. 15
Track 5
Contert: #2 “FOLLOW ME" — Uncle Kracker
#1 "HANGING BY A MOMENT" - "HANGING BY A MOMENT" — Lifehouse
Close Billboards: None
Outcue: *...TM Century Hit Disc’s.”

Segment Time: 9:25
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Summary of America’s Top Hits

“America’s Top Hits” segments are included at-the ends of every disc/hour. Please refer to the disc number, track, content, outcue &i:l
times listed below.

Show Code: 01-26
Week of: June 25-29, 2001

Ve

~ MONDAV

Disc 1, Track 6 f /
Show 1: 4
Incue; Jingle:n
Content: “DON" TURN AROUNé - Ace OF Bigse .
Commercinl: :30 1 .rs Biggest Michielin Sale \

:30 G- yhound ! \
Outcue: "..I Tasey Kasemn."

, Vi \/

Total Tim~ 5:47 |

TUESDAY

/\

30 S.m s B;ggest Mic 1el|n Sale )

Disc 1, Track 7
Show 2:
incue:

e
P

301 lf” tifg/Uns ed“MVSTeWaE Az e T
i 7 asey Kasem.”
527
o ) VWEDNESDAY ) T
Disc 2, Track 6 o / \
Shovs 3: ] . \ A
fncue: ™ ein N /
Content: #/4Y" — Anni® Lennox T
Comm:r \%u Sears Biggest Micheli
N :30 1 ifelime /Unsyjved jAysteries A
utcus;, "L Uasey KasenT - A
To 5:52 -
THURSDAY i -

Disc z ‘rack 7
Show 4:
Incue: Jingte ns N
Content: Cm SHE KNEW WHAT - "HE WANTS" — The Bangles
Commercial: S Lt ae Television

30 G ound
Out "Moo sey Kasem!
Totai | v 016

o ) FRIDAY

Disc 3, ivack 8
Show 5:
Incue: Jingle in
Content: “I WANT IT THAT WAY” — Backstreet Bovs
Commercial: :30 Lifetime Tel: vision

:30 Greyhound

QOutcue: "..I'm Casey Kasem."
Total Time: 5:46 -




