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owCode: #01-26
ow Date: Weekend of June 3O-July 1,2001
sc One/Hour One

Track 1

seg. 'l

Open Billboards:
Content:

Commercials:

Outcue:

Segment Time: 11l.'17
-Local,Break: 1:30

GENERIC
#20'WHAT lT FEELS LIKE FOR A GIRL'- Madonna
#1 9 "BREATHLESS' - Corrs
:30 Lifetime/Unsolved
:30 Atlantic/Edwin McCain
:30 Pampers
"...every step of the way."

Seg.2
Track 2
Content:

Commercials:

Outcue:

Segment time: 17:02
Local Break 1:00

#18'IMITATION OF LIFE'- REM
EXT:"ALL IWANNA DO" - SherylCrow
#17 "DREAM ON" - Depeche Mode
:30 Jezees
:30 CoolWhip
:30 Greyhound
:30 Dell/Move to Stri
'...an lsland Paperback."

Seg. 3
Track 3
Content:

Commercials:

Outcue:

Segment time: 11:22
Local Break 1:30

EXT: ..EVERY LITTLE KISS,
#16'YELLOW'- Coldplay
:30 Clearasil
:30 Pampers
:30 Lifetime Television
'...only on Lifetime."

- Bruce Hofnsby and the Range

Seg.4
Track 4
Content:

Commercials:

Outcue:
Segment time: 11:38
Local Break 1:00

#15'l HOPE YOU DANCE" - Lee Ann Womack
#14|LDD: 'THERE YOU'LL BE'- Faith Hill
:30 lce Breakers
:30 Ford/FQC-Used
:30 AOL / You've Got
:30 Xetalean
"... anything like Xetalean."

- Seg.5
Track 5
Content: #13 "HERE'S TO THE NIGHT'- Eve 6

Outcue: Jingle out

Segment time:4t32
lnsert local lD over :06 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT SIX
***America's Top Hits for Monday (Jann Arden)is Track 6"**
*t*America's Top Hits for Tuesday (Prince ) is Track 7***
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ShowCode: #01-26
Show Date: Weekend of June 3OJuly 1,2001

Disc Two/Hour Two
Seg.6
Track 1

Content:

Commercials:

Outcue:

Segment time: 10:18
Local Break 1:30

#12 "SOUTHSIDE" - Moby
EXT:.YOU GOTTA BE'- Des'ree
:30 Greyhound
:30 Lifetime/Unsolved
:30 Atlantic/Edwin McCain
"...at Sam Goody.'(music out)

Seg. 7
frack2
Content:

Commercials:

Outcue:

Segment time: 11l.10
Local Break 1:00

#11 'THE SPACE BETWEEN' - The Dave Matthews Band
EXT: 'TORN'- Natalie lmbruglia
:30 AOL / You've Got
:30 Clearasil
:30 Jerzees
:30 Lifetime Television
'...only on Llfetime.'

Track 3
Contents:

Commercials:

Outcue:

Segment time: 13:33
Local Break 1:30

#10 "AGAIN' - Lenny Kravilz
LDD: 'BUTTERFLY KISSES" - Bob Carlisle
:30 Xetalean
:30 Dell/Move to Stri
:30 State Farm lnsura
"...your native tongue."

Track 4
Content:

Commercials:

Outcue:

Segment time: 10:35
Local Break 1:00

#9 "lF YOU'RE GONE" - Matchbox 20
EXT: TIME" - Culture Club
:30 Cool V/hip
:30 Lifetime Television
:30 Pampers
:30 AOL / You've Got
"...1-800-40NLlNE."

Seg.10
Track 5
Content:

Outcue:

Segment Time: 10:51

#8'l'M LIKE A BIRD'- NellY Furtado
#7 "WHEN ITS OVER'- Sugar RaY

Jingle out

lnsert local lD over :06 jingle bed

SC THEND OFtr,|\lJ vt- lJlov lYvv - ulgv llll\LL vr^r\rv,
*'*America's Top Hits for Wednesday (Crowded House) is Track 6"**
***America's Top Hits For Thursday (Jimmy Buffet) ls Track 7"'



T 5260 \/ENTIJRA BOIJLEVARD

sHERr\dAN oAKs, cALrFor{NrA HII?irt
TELEPT{.NE 

[ili] ili:i333
'Website: http://w.preaieremdio.com

ShowCode: #01-26
Show Date: Weekend of June 30-July 1,2001
Disc Three/Hour Three

Seg.11
Track 1

Content:

Commercials:

Outcue:

Segment time: 10:33
LocalEreak 1:30 -

#6'MAD SEASON'- Matchbox 20
EXT: "FLY LIKE AN EAGLE" - Seal
:30 Dell/Move to Strike
:30 lce Breakers
:30 Lifetime/Unsolved
"...only on Llfetime."

Track 2
Content:

Commercials:

Outcue:

Segment time: 9:43
Local Break 'l :00

#5 'DRIVE'- lncubus
EXT: 'l'LL BE THERE FOR YOU" - The Rembrandts
:30 State Farm lnsurance
:30 AOL / You've Got Pictures
:30 CoolWhip
:30 Clearasil
"...results may vary.'

Track 3
Content:

Commercials:

Outcue:
Segment time: 11:11
Local Break 1:30

#4 "THANKYOU'' - DidO
LDD: 'l COULD NOT ASK FOR MORE'- Edwin McCain
:30 Pampers
:30 Lifetime/Unsolved
:30 Dell/Move to Strike
'...an lsland Paperback."

Seg. 14
Track 4
Content:

Commercials:

Outcue:
Segment time: 11:1O
Local Break 1:00

#3 "FOLLOW ME'- Uncle Kracker
EXT: "HIGHER" - Creed
:30 Ford/FQC-Used
;30 Jezees
:30 Xetalean
:30 Lifetime Television
'...only on Lifetime."

- Seg.15
Track 5
Content:

Close Billboards:
Outcue:

Segment Time: 10:24
END OF DISC THREE
***American Top 20 show prom,
**"America's Top Hits for Friday

#2 'DROPS OF JUPITER'- Train
#1 'HANGING BY A MOMENT" - Lifehouse
None
'...TM Century Hit Disc's."

***American Top 20 show promos are on Track 6 & 7**t
is on Track 8***
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Please refer to the disc number, track, content, outcue and
Summary of America's Top Hits

"America's Top Hits" segments are included at the ends of every disc/hour.
times listed below.

ShowCode: 01-27
Week of: July 2-6,2OO1

Disc 1, Track 6
Show 1:
lncue:
Content:
Commercial:

Outcue:

MONDAY

Jingle in
"INSENSITIVE" - Jann Arden
:30 Blue Kiwi
:30 Lifetime Television
"...I'm Casey Kasem."

TotalTime: 6:20

Disc 1,Track7
Show 2:
lncue:
Content:
Commercial:

Outcue:

Jingle in
'RASPBERRY BERET" - Prince
:30 Blue Kiwi
:30 Lifetime Television
'...1'm Casey Kasem.'

Jingle in
"SOMETHING SO STRONG'- Crowded House
:30 Lifetime Television
:30 Sears Credit Event
"...|'m Casey Kasem."

Jingle in
"MARGERITAVILLE" - Jimmy Buffet
:30 Lifetime Television
:30 Sears Credit Event
"...I'm Casey Kasem."

,o,r'-,r",U,a. 
W=DN=SD*

Disc 2, Track 6
Show 3:
lncue:
Content:
Commercial:

Outcue:
Total Time: 4:51

THURSDI

Disc 2, Track 7
Show 4:
lncue:
Content:
Commercial:

Outcue:

- Disc 3, Track 8
Show 5:
lncue:
Content:
Commercial:

Outcue:
Total Time:

Jingle in
"EVERYTHING I DO, I DO lT FOR YOU'- Bryan Adams
:30 Lifetime Television
:30 Sears Credit Event
"...I'm Casey Kasem."


