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SHERMAN OAKS, CALIFORNIA 91403-5339
TELEPHONE (818) 377-5300
FAX (818) 377-5333

Website: http://www premicreradio.com

Show Code: #01-33
Show Date: Weekend of August 18-19, 2001

Disc One/Hour One

Track 1

Seg. 1

Open Billboards: GENERIC

Content: #20 “I WANT TO BE IN LOVE” - Melissa Etheridge
#19 "BE LIKE THAT" — 3 Doors Down

Commercials: :30 Kraft Capri-Sun B

:30 Penzoil Motor Oif

:30 1-800-Call-ATT
Outcue: *...for interstate calls.”
Segment Time: 10:48

tocal Break: 1:3C

Seg. 2
Track 2
Content: #18 “"HUNTER” - Dido
EXT: "PAPA DON'T PREACH” - Madonna
#17 *FALLING FOR THE FIRST TIME" —- Barenaked Ladies
Commercials: :30 Jerzees
:30 Milky Way
60 Pringles
Qutcue: “...some more Pringles.”
Segment time: 15:26
Local Break 1:00
Seg. 3
Track 3
Content: #16 “START THE COMMOTION” - Wiseguys
EXT: “"MORE THAN THIS" -~ 10,000 Maniacs
Commercials: :30 Blue Kiwi

:30 Robitussin Cold
:30 Lifetime Television
Outcue: “...only on lifetime.”
Segment time: 8:40
Local Break 1:30

Seg. 4
Track 4
Content: #15 “AGAIN” ~ Lenny Kravitz
LDD: "CANDLE IN THE WIND" — Eiton John
Commercials: .30 Pampers
:30 Febreze Wash
:30 Tic Tac
:30 Milky Way
QOutcue: “...milky way great.”
Segment time: 12:07
Local Break 1:00
Seg. 5
rrack S
Content: EXT: “THE POWER OF LOVE" - Huey Lewis
#14 "EVERYWHERE" — Michelle Branch
Outcue: Jingle out

Segment time: 8:16
Insert local ID over :06 jingle bed

END OF DISC ONE ---- DISC TWO STARTS AT SEGMENT SIX
~**America's Top Hits for Monday (10,000 Maniacs is Track 6***
***america's Top Hits for Tuesday (Jon Secada) is Track 7 ***
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Website: http://www . premicrcradio.com

Show Code: #01-33
Show Date: Weekend of August 18-19, 2001

Disc Two/Hour Two

Seg. 6
Track 1 .
Content: #13 “IT'S BEEN AWHILE” — Staind
D e e EXT. “LOVEFQOL" - Cardigans
Commercials: :60 Pringles
:30 Sunny Delight
Outcue: “...power of the sun.”
Segment time: 10:45
Local Break 1:30
Seg. 7
Track 2
Content: #12 “MAD SEASON" — Matchbox 20
EXT:“STAY” — Lisa Loeb
Commercials: :30 Lifetime Television
:30 Jerzees
:30 Blue Kiwi
:30 Febreze Wash
Qutcue: *...goodbye to odors.”
Segment time: 10:05
Local Break 1:00
Seg. 8
Track 3
Contents: #11 “IF YOU'RE GONE" — Matchbox 20

#10 “THANKYQU" - Dido

#9 "SUPERMAN (IT'S NOT EASY)" —Five For Fighting
Commercials: :30 Milky Way

:30 Kraft Capri-Sun B

:30 Clorox/SOS
Outcue: “...practically cleans itself.”

Segment time: 14:56
Local Break 1:30

Seg. S
Track 4
Content: #8 “HERE'S TO THE NIGHT" - Eve 6
LDD: “MY EVERYTHING" — 98 Degrees
Ccmmercials: .30 Penzoil Motor Qil
:30 Nikon Digital Camera
:60 Pringles
Qutcue: *... takes me anywhere."
Segment time: 11:48
Local Break 1:00
Seg. 10
Track 5
Content: #7 "FOLLOW ME" - Uncle Kracker
Qutcue: Jingle out

Segm'ent Time: 4:22

Insert local ID over :06 jingle bed

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT 11
***America's Top Hits for Wednesday (Amy Grant)is Track 6** 5:40
***America’s Top Hits For Thursday (Sting) Is Track 7*** 6:.02
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Show Code: #01-33
Show Date: Weekend of August 18-19, 2001

Disc Three/Hour Three

Seg. 11

Track 1

Content; #6 “THE SPACE BETWEEN" -~ The Dave Matthews Band
. EXT: “DON'T SPEAK” ~ No Doubt . ..

Commercials: :30 Tic Tac PR

:30 Lifetime Television
:30 Robitussin Cold
Outcue: “...use as directed.”
Segment time: 10:40
Local Break 1:30

Seg. 12
Track 2
Content; #5 “'M A BELIEVER” — Smash Mouth

EXT: *I COULDNOT ASK FOR MORE" — Edwin McCain
Commercials: :60 Pringles

:30 Milky Way

:30 Pampers

“...of the way."
Outcue:
Segment time: 10:10
Local Break 1:00
Seg. 13
Track 2
Content: #4 “DRIVE” - Incubus

LDD: “IN THE LIVING YEARS” — Mike and the Mechanics
Commerciais: :30 Febreze Wash

:30 1-800-Call-ATT

:30 Nikon Digital Camera
Outcue: “...roadtrip to NY.”
Segment time: 12:18
Local Break 1:30

Seg. 14
Track 4
Content: #3 "WHEN IT'S OVER" — Sugar Ray
EXT: “KISS FROM A ROSE” - Seal
Commerciais: :30 Clorox/SQS
.30 Jerzees
:30 Blue Kiwi
:30 Kraft Capri-Sun B
QOutcue: “...pouch 2/3's more.”
Segment time: 10:13
Local Break 1:00
Seg. 15
Track &
Content; #2 “HANGING BY A MOMENT" —~ Lifehouse
#1 "DROPS OF JUPITER” — Train
Close Billboards: None
QOutcue: *...TM Century Hit Disc's.”

Segment Time: 10:28

FEATURED SPONSOR | JERZEES/RUSSEL CORP.

END OF DISC THREE

***American Top 20 show promos are on Track 6 & 7***
“*America's Top Hits for Friday (Natalie Imbruglia) is on Track 8™
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Summary of America’s Top Hits

‘America’s Top Hits” segments are included at the ends of every disc/hour. Please refer to the disc number, track, content, outcue and
times listed below.

Show Code: 01- 34

Week of: August 20-24, 2001 IEREEECE
. MONDAY
Disc 1, Track 6
Show 1;
Incue: Jingle in
Content: /> "MORE THAN THIS =10:000 Maniacs
Commercial: / :30 Kraft/Starpdcks
.30 Sears Kigvantage : ~—
Outcue: g "...I'm Casey Kasem." e
Total Time: 5:37 : /
TUESDAY
Dus d, Track 7
Show 2:
' Incug: Jingle in
Contgnt “IF YOU GO®” - Jon Secada
Com erchal: 30 Kraft/Starbucks \ .
‘ \30 Sears Kidvantage \ S—
Outqu Y “...I'm Cgkey Kasem.” \/ —
Totql Time: 6\1 \
= WEDNESDAY

DISC 2, Track 6

~—~Show 3: “~\ !
" Incue: \, Jirgie in
Content: AEVERY HEARTBEAT” - Amy Grant

Commercial: . " :30 Lifetime/Wdxen Docs -~

~— :30 Kraft/Starbuck \
Outcue: "..I'm Casey Kasem." .

Total Time: 5:40

THURSDAY
Disc 2 Track 7

Total Tifne: 6:02

FRIDAY

Disc 3, Track 8
Show 5; .
Incue: Jingle in h :
Content: » “TORN” - Natalie Imbruglia '
Commercial: :30 Lifetime Television "

:30 Sears Super Saturday S
Outcue: "...I'm Casey Kasem."

Total Time: 6:07




