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f $eg 1 -1~:31 ; 
/ Track 1 · ·.· .. ·. 

Local Break 1 :30 I 
Seg 2 - 11 :26 . • 
Track 2 

I Local Break 1 :3o.] 
· --- · - -~----- ---- . 

· ·$eg 3 - 9:50 ..•. : 
Track 3 · 

Local Break 1 :30 I 
$eg 4 -10:44 
.Track4 · 

Local Break 1 :30 I 
: i::litt~l~~~,. <•• 

II\ ,, 
WESTWOOD ONE ENTERTAINMENT 

9540 WIShingtoo 8oulevlrd • Cu;,,t,, Chy, CMfomil 90232-2689 • (310) 2(),f.5000 

<, .· ··.. .·.,.··.· /r:cas~y,;:fo,p40 }I;t::. ,,.,. , , , ❖❖.• • 
. $how #97-2~ fpr broad~t ttie weekeriC, pf Jl-ln~ :~l/t997 

*** Disc One *** 
Open Bbds.: AT&T, Dr;ritos. 

Content: #40. Nubody / Keith Sweat 

Commercials: 

#39. Hole In My Soul / Aerosmith 
#38. Da Dip / Freak Nasty 

:30 Cinnaburst/Mint-a-burst 
:30 Kodak Lost World Sweeps 
:30 Clairol Herbal 

., - Trojan PSA 

Outcue: " ... for over 70 years." 

Content: #37. Sunday Morning/ No Doubt 
#36. Crash Into Me / Dave Matthews Band 
AT&T R&D Update 

Commercials: :30 AT&T/Collect 
:30 Coppertone 
:30 Dairy Mgmt/Milk 

Outcue: " ... America's dairy farmers." 

Content: 

Commercials: 

Outcue: 

Content: _ 

Commercials: 

Outcue: 

Content: 

Outcue: 

--- ~-- ------------
#35. To The Moon And Back / Savage Garden 
#34. Alone / Bee Gees 

:30 Mounds/Almond Joy 
:30 Duracell Batteries 
:30 Gatorade 

" ... too cool." 

#33. How Come, How Long / Babyface 
#32. Wannabe / Spice Girls 

:30 Starz/Encore 
:30.AT&T/Collect 
:30 Gain Detergent 

" ... passed the challenge." 

#31. Evaryday Is A Winding Road / S. Crow 

Jingle Into music bed for local ID 

ln1ert local ID over :05 Jingle bed 



Seg 6 - 10:57 
Track 5 · 

Local Break 1 :30 I 

Seg 7- 9:30 
Track 1 

Local Break 1 :30 I 
Seg B - 12:44 
Track 2 

Local Break 1 :30 I 
· Seg 9 - '11:26 
. Track 3 ·· ·· 

Local Break 1 :30 I 

IK\ 
fl 

WESTWOOD ONE ENTERTAINMENT 
95.fO WashingtOn Boulrard • Culver Cify, c.Hfomil 90232-2689 • /:110/ 2CU-5000 

Content: #30. I Don't Want To/ Toni Braxton 
R&D. Your Wildest Dreams/ Moody Blues 

Commercials: :30 Pocketbooks/Doubletake 
:30 Duracell Batteries 
:30 Countrywide Home Loans 
-Trojan PSA 

Outcue: " ... for over 70 years.• 

Content: 

Commercials: 

Outcue: 

Content: 

Commercials: 

*** Dfsr.. ·rwo *** 
#29. Can U Feel It / 3rd Party 
#28. Every Time I Close My Eyes / Babyface 

:30 Mounds/Almond Joy 
:30 Dairy Mgmt/Milk 
:30 McCormick/Schilling 

- jingle c,ut -

#27. Midnight In Chelsea/ Jon Bon Jovi 
#26. Daylight Fading / Counting Crows 
•~:25. Gi-e-!e ~ome Love / '~ina G 

:30 AT&T/Collect 
:30 .Nestle's 100 Grand 
:30 Nestle's 100 Grand Promo 

Outcue: " ••• thafs rich." 

Content: #24. Whatever / En Vogue 
#23. A 9hange Would Do You Good / Sheryl Crow 
#22. I Wanna Be There / Blessid Union Of Souls 

Commercials: :30 Doritos 
:30 Gatorade 
:30 Gain Detergent 

Outcue: • ... will yours.• 

Content: #21. 011it Playing Games With My Heart/Backstreet Boy 

Outcue: Jingle sagues to next segment 

Insert local ID over :05 Jingle bed 



Seg 11 ~-13:02 
Track 4 · 

Local Break 1 :30 I 
)\Seg 1.2 .. 13:40· 
·:. Track 5 · · 

Local Break 1 :30 I 
,•·• 
/. Seg 13 - 18:41 .• 

T.f.!'\~~ -- .. . 

Local Break 1 :30 I 
:.\ seg 14 .; _: ,4.:s2 •:·· 

· Track2 ···••·•··· 

Local Break 1:30 I 
/\ s..e 1$ ; 1;ij1 ) • •·:Track 3 ·· w·.··.• ·.•.•··· ••• 

II\ 
,(f 

WESTWOOD ONE ENTERTAINMENT 
9540 Waslw~ Boulevtrd • CuN:,'I Qty, c.lifDmil !I0232-2689 • (310/ 204-5000 

Content: #20. Barely Breathing / Duncan Sheik 
R&D. I ~ill Always Love You / Whitney Houston 

Commercials: :30 AT&T/Collect 
:30 Duracell Batteries 
:30 Dairy Mgmt/Milk 
- Nestle's Promo 

Outcue: • ... that's rich." 

Content: #19. Dpn't Leave Me / Blackstreet 

Commercials: 

Outcue: 

Commercials: · 

Outcue: 

Content: 

Commercials: 

Outcue: 

Content: 

Outcue: 

#18. Semi-Charmed Life / Third Eye Blind 
#17. All For You/ Sister Hazel 

:30 Mounds/Almond Joy 
:30 Pocketbooks/Doubletake 
:30 Ovaltine 

" ... like a.n Ovaltine." 

*** Dis~ Three *** 
#16. The Freshmen / Verve Pipe 
# .1 ~;~~utJerfly ~sses f E5ob Carlisle 
If 1~. ►:1cw Bizaare / OMC . 

:30 Gatorade 
:30 Mounds/Almond Joy 
:30 Gain Detergent 

• ... passed the challenge." 

#13. Where Have All The Cowboys Gone / Paula Cole 
#12. You Were Meant For Me/ Jewel 
#11. Hard To Say I'm Sorry/ Az. Yet 

:30 Duracell Batteries 
:30 AT&T/Collect 
:30 Dairy Mgmt/Milk 

• •. .Ameiica's dairy farmers." 

#1 O. Bitch / Meredith Brooks 

Jingle segues to next segment 

Insert local ID over :05 Jingle bed 



Seg 16 - 12:00 . 
· Track 3 · · · 

Local Break 1 :30 I 
·seg 17 - 9:14 
Track 4 ·· 

Local Break 1 :30 I 

Seg 18 - -12:20 . 
Track 1 · 

Local Break 1 :30 I 
•·· Seg 19 • 1.0:1.~ • 
Track 2 

Local Break 1 :30 I 

IK\ ,, 
WESTWOOD ONE ENTERTAINMENT 

9540 Washington 8oulwanJ • CuMr City. c.lifomia 90232-2689 • /310/ 204-5000 

. . .. __ ,._, :. ;t:f:, :: easey',·To.p 4.0 
, : Show #97~2.5 for broadcast ttle ..wekend 

Content: #9. For You I Will / Monica 
#8. Do You Know (What It Takes)/ Robyn 

Commercials: ::30 Starz/Encore 
:30 Nestle's 100 Grand 
:·30 Nestle's 100 Grand Promo 
-AT&T Promo 

Outcue: " ... call -A TT. N 

Content: #7. Sunny Came Home/ Shawn Colvin 
#6. ReJurn Of The Mack / Mark Morrison 

Commercials: :30 Cinnaburst/Mint-a-burst 
:30 Gatorade 
:30 Gain Detergent 

Outcue: " ... challenge will yours." 

*** Disc Four *** 
Content: #5. Your Woman/ White Town 

R&D. Tears In Heaven/ Eric Clapton 

Commercials: :30 Kodak Lost World Sweeps 
- ~ ... • :;., ·~·•-14'1 • ,- -1 ·-·· 

• .:JU lv'n..,U ,1 nJ~/l"'"\ll 11u1 IU '111J7 · 

:30 Duracell Batteries 

Outcue: " ••• make.it a Duracell." 

Content: #4. I Want You / Savage Garden 
#3. One Headlight / Wallflowers 

Commercials: :30 Doritos 
:30 AT&T/Collect 
:30 Dairy Mgmt/Milk 

Outcue: " .. .America's dairy farmers." 

' 



Seg 20 - 10:~9 
Track 3 

IK\ 
,(f 

WESTWOOD ONE ENTERTAINMENT 
9540 Washington &,uw,rrJ • QJNf/f Ory, c.lifornil 90232-2689 • (310) 204-5000 

Content: #2. Say You'll Be There / Spice Girls 
#1. Mnim Bop/ Hanson 

Close Bbds.: AT&T, Doritos. 

Outcue: " ... TM Century HitDiscs. • (theme bed out 11 :55) 

There are two promos on Disc 4, tracks 4 and 5. 
***** 

Casey's Biggest Hits #97-26 (week of June 23, 1997) 
begins on disc 4, track 6 (following the Casey's 

Top 40 show promos). The cue sheet Is on the next 
page. The affidavit wlll be sent separately. 

*** IMPORTANT NOTE *** 
Track 11 on Disc 4 Is a (:30) Schilling Spices 

spot that replaces ALL (:30) McCormick spots In 
notified markets. 


