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----rh,ee liour, each week ••• Ame,icAn ..,,.. 

,en nation•, 4 u,,enl. be 
. • nd 

eekly national survey 

A c tlnuln9 review of -ch record's 
rising an clecll I~ popularity 

In-depth, factual interpretation o f the 
l111pacf and trends of today's music 

Inside stories of the writers and artists 
that make it to the American Top 40 

0 
In three, fost-paced,entertaining hours, radio listeners find out w hat' s new 
and what' s happening in the music that's most important to the m. They hear 
the actual hit singles that are scoring top sales and top popularity from coast 
to coast played in t he ir e ntirely from ;:40 lo .:; 1 . Each new, wee kly playlist 
is the result of official survey data collected and tabulated by the Research 

Division of BILLBOARD Magazine, the music industry' s leading trade publica­
tion. BILLBOARD's weekly " Hot 100" Singles Survey hos long been recog nized 
as the most accurate, most authoritative national record tabulation in the 
ind ustry. The top 40 list is provided e xclusively to Ame rican Top 40 nearly 
one full week in advance of BILLBOARD publication. 

BILLBOAR0 Dire ctor of Chorlti, Don Ovens (below); " Hof 100" manager, Tom Williom,; AMERICAN TOP 4 0 Chief Statistician, Be n Morichol; Record & Chart Assistonh , lcmy Aitk&n, Ann Strohecker. 
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na,,aled by ,adio~ mo,l li,lened lo 
aulho,ily on 9opul~r 111u1ic. 
Ca,ey Ka,em. 

* 
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A top-rate d, top-statlo■ --••• fer ov.., 15 ye ars 
and today's top co•MOrclal YOlco 

Ono of the natl-•• 1••• --
pop musicologlds * Factual, informatlvor ltvt unl .. uoly pononaltle style 
and master of the "teasor" tech11lttu•* /-* Backe d up lty radio'• finest music r•s-rch, 
w riting and radio 'production teams 

0 
With the wild-fire success of AMERICAN TOP 40, Casey Kasem is now the 
most widely heard disc jockey in radio. But Casey himself is the chief reason 
for that success. He presents the hits with insight and information, packing 
each program with facts and stories that grab and hold the listener for three 
solid hours. Casey knows his music and he's assembled a top-flight staff of 

writers and researchers lo help prepare and polish each week' s AMERICAN 
TOP 40 script. With all his success and credits in radio, TV, commercial 
announcing and movies, Casey Kasem has retained his life-long enthusiasm 
for the exciting and ever-changing pop/rock scene . 

AMERICAN TOP 40 Produce r and Head W, it•r, Don 8usfony (b•low with t<ase m) Writer/Re searchers., Nilicki Wine, Alan Kolfmon, Fred Milstein, Mary Ann Gordon, Lindo Ko:lef'n; Pr••proclvction Ani1tont, Sue Aitken. 
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•H•r• ore ••omPn of C0My'1 "Temers" and biographical ,tot._. : 
a . "In five mtnvte, . .• o curr•nt Top 40 hit by the country nw1ic 1to, who 

w111 o memlNr of the Morine Corp, "nit thot recoptvrecl Guam hom 
the Joponne in World Wor II, when he wot borely 14 yHn oldt" 

b ''Coming "P In 10 min"'" . . . on AT40 ,peciol •. . tM b ... t Hllint 
11n9I• Ncord whach IOld mew• cop.e, than ony othet in hi1toryf" 

c. ''Ne>&I, o current h.t by the 91oup thot .. h ih IM,tton• pVIMd on 

Amer1co' 1 iulle boxH mo,. than any othe, oct." 

d. " A 1inging tta, once hod fCM.tr recon:1, in the top 10 ot the tome tifM! 

thot wo, 22 yean ogo. In 10 minufH, hi• currenr Top 40 hitt'' 

• "In five minutft, o current hit by the 1tot who UMd to 1hine 1hoe1 
ot the entrance of the A119u1to, Geo,oio rodio Uotton tt.ot, todoy, 
he owns!" 

(a. Freddie Hort, " Eo1y Lovin'"; b .8.n9 Cro6by' 1 "Silent Nigflt"; 
c. Creedenc• Clearwater Revival 1911; d . Peny Como, "tt', lmponible"; 
• Jome, lrown) 
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Reco,ded al Wa e,ma,k Studio, in llolliw• ~~ 
fully p,~duced •~' ea,y \ • · .-. ·:: '\· 
1n1111ed1ate local lroadca,t. 

3-hour format provides minimum of 11 co•111orclal 
minutes por hour • • split 1090 allows maxl111.u• flozll,Hlty * Latest recording and dupllcatlon techniques assure 
consistent, hl9host broadcast quality * Ropraduced on th .... vl■yl L P. discs w ith maximum 
fldollty and on-air pradudlon •aso. no deposit •no roturn * Guaranteed on-time delive ry 

0 
Watermark' s exclusive systems a re another reason for the success of AMERI­
CAN TOP 40. Each week some 29 people at Watermark and supplier firms 
are directly responsible for re cording, editing, mastering, duplicating, packag­
ing, routing and delivery. Watermark, Inc., has earned its high quality repu­
tation by meticulous attention to detail. Subscribing stations ore provided 

with comple te Operations Manual, personalized program promos, weekly 
cue sheets and consulting services of Watermark' s engineering and marketing 
departments. Each new weekly show is shipped to arrive no later than noon 
on Wednesday, in ample time for weekend broadcast. 

WATERMARK, INC. Chief Engine41r, David Freese; Au i, tont, , John Groper, Ryon Loc:os; Cul.tom Fidelity Corp. Moder ing Enginee r, Te-, ,y More; Anistont: Bill Wysock; Oporotions and Troffic Monoger, StewHilnar, Jone NunH . 
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A featured " special" on To 40, 
, ' Pro,ressive ancl M.O.R. ~tatlons 
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A proven succ...Jn ••• n,ark,et sizes: from Elko, Nevada to 
New York City; from•~• to Mobile, Alabama 
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CLEARTYI 

UNITED STAT 

AMERICAN TOP 40 is a phenomenon in radio. It is the first block music pro­
gram to gain acceptance, acclaim and long-te rm comme rcial success on so 
many of the nation' s dominant radio stations. Its production sound and con­
tent have fit well with a variety of programming formals. It's gained and held 
audiences and sponsors in all time slots, primarily scheduled on weekends. 
And it has overcome all of the traditional objections to so-called outside, 

packaged programs. In addition lo nea rly 20 0 world-wide commercial­
station outlets, AMERICAN TOP 40 is a top-rated feature on over 350 stations 
v ia the American Forces Radio Service. Available for exclusive licensing for 
13 weeks.Over 60% of the AMERICAN TOP 40 subscribers are currently on 
26-week or 52-week contracts. 



Sco,ing lop ,alin9,. li,lene, leGcliOn 
ancl ,ale, ,e,ull, fOI local ,p.on,or,. 

Average (A.R a.) Ndl■g 1 ....... of S2% I■ he first 
18 months•. S-...,Ir'• up 200% le 300% 

Blanket s the h11p .... nt 18•34 •••1 ..... k• 

~~~-;7 
(85% of the AT40 audleace Is I■ this a .. ~p) 

Over 850 local and reglonal-... vertlsers sponsoring anti 
mercltandlsln9 the pro,ram Ofllll'J • • • man., with ..... 
term exclusive co■tNICts * A prestige p.,..ra111•l•1 feature and 
pro J protlucer In all station sises 

0 
The test for success is results. And AMERICAN TOP 40 has delivered consis­
tently and profitably when sold and promoted properly. Gigantic ratings 
increases and loads of listener mail ore now commonpla ce. Heavy radio users 
like Sears, McDonald' s, Pepsi and others hove been quick to include AMERI-

CAN TOP 40 in their spot schedules. But local merchants and occasional radio 
advertisers also effectively tie-in with identified, weekly sponsorship of 
AMERICAN TOP 40 a nd get noticeable results on relatively small radio bud­
gets. Listeners mention the program by name and the payoff is in retail soles! 

• Audience Surve y Doto provided by ARB. Qua lifying detail, ovoiloble upon reque , t. 
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Gel in on lhe action Of ,acJio~ holle,I 
nal Dnal 1u,ic ,how ••• 

e ii y u, eaclu,ive local 

* Backed with display -,.a . 
merdlanclising materhal, * L••• •cl with promoti nal ancl 
ti• -~ possibilities * Low.cost, low-risk 
co-ltme nts * Specl■I Programming Events 
all y-r long 

) 

0 
AMERICAN TOP 40 reflects and presents the music tastes of America in an 
important new way. And in just two years it has become a fixture in weekend 
radio in nearly every state and in over 35 other nations. Today, AMERICAN 
TOP 40 also brings the radio station and advertiser a tried and tested pack­
age, complete with merchandising backup, promos, posters, publicity mater-

ial. Special program events such as " The 40 Biggest Hits of the Rock Era" and 
" The 40 All-Time Christmas Hits" are scheduled each quarter w ithin the 
AMERICAN TOP 40 service. These extra special shows add an exciting vitality 
and dimension to this unique programming concept to build and hold audi­
ence loyalty. 

For additional information regarding availability, rote. and conlroch, coll or write Watermark, Inc. Executive Producer, Tom Rounds; Marketing Director, George Sovoge; Sa lei. Coo rdinator, Steve Aitken. 
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From the Watermark system . . . 
national radio 

for local programming. 
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