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5TH FLOOR

SHERMAN OAKS, CALIFORNIA 91403-5339

TELEPHONE (818) 377-5300
FAX (818) 377-5333

WITH CASEY KASEM atitie! BB bt b

Show Code: #01-11
Show Date: Weekend of March 17-18, 2001

Disc One/Hour One

Track 1
Seg. 1
Open Billboards: ENERIC
Content: 40 “YELLOW" - Coldplay(mé
“Téb LITTEE §00 LATE” Barenaked Ladies

Commercials: : OGQ{ey ound ;A i ,l_..

:30 Twix andy Bar %

:3Q Rate 'HbesiMusm edm %
Outcue: «. Jmusic dot com.” !

Segment time: 10:54
Local Break 1:30

Seg. 2
Track 2
Content: fm #38,LOOK AT US" - Saring’ Paps
#37 “LOSER" 3 Doors Down
\#36 "BROKEN PROMISES” épya Mitchell
Commercials: 430 First Response Pr. .
:30 Office of Nat'|'D ij
30 Gold Bond Foot Powder
Qutcue: ..use as directed.”

Segment time: 156:46. . _ o
Local Break 1:00 )

Seg. 3 " Fs

Track 3 ‘ i

Content: #35 "‘RUT IT @N ME” Ja Rule F/L‘IL MO AND VITA
#34 “ONE MORE TIME" iDaft Punk

Commercials: 30 Rate The Music. com
:30 Greyhound ' © L ¢ %
13 Lifetime Television ", \

Outcue: only on Llfetlme ’

Segment time: 11:54

Local Break 1:30

Seg. 4

Track 4

Content: ‘RIDE WIT-ME FCITY-SPUD%= Nelly
QYP' "HQW DO| LIVE” - LeeAnn Rimes

#321 WI$H"»— R, Kelly f.}
Commercials: :30 Brlta Water Fllter :
:30 US Navy Armed Sves
:30 Dell/The Wedding
Outcue: ..hardcover coming soon.”
Segment time: 16:20
Local Break 1:00

Seg. 5 .

Content: #31 “OOHLIT'S KIND,OF €RAZY" - Souldecision
Segment Time: 4:12 AWV b

Outcue: Jingle

Insert local ID over :06 jingle bed

END OF DISC ONE ---DISC TWO STARTS AT SEGMENT SIX
***America's Top Hits for Monday (Hootie and the Blowfish) is on Track 6***
***America's Top Hits for Tuesday (Sugar Ray) is on Track 7***
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FRAMDICO NET\WORRIKKS
15260 VENTURA BOULEVARD

STH FLOOR

SHERMAN OAKS, CALIFORNIA 91403-5339

TELEPHONE (818) 377-5300
FAX (818) 377-5333

WITH CASEY KASEM R onsis e s i

Show Code: #01- 11
Show Date: Weekend of March 17-18, 2001

Disc Two/Hour Two

Seg. 6
Track 1
Content: #30,"BEST | EVER HAD" #Vertidal Ho‘rlzgla

#2904 THANK YOU FOR LOVIN ME” B %a
Commercials: 30 fficeiof Nat'l D 1

C/Me'ga Wema %

30 Gteyhound | %
Outcue: Gréyhoéind fq\r' detalls "
Segment time:10:28
Local Break 1:30
Seg. 7
Track 2
Content: igS “SOUTH,SIDE] - M byﬁ

7 I'W, LIKE;A BIRD

Commercials:

3@ Twix Candy Bar | |
Outcue: (try Peanuyt Butter Twix. il %
Segment time:10:47 v
Local Break 1:00
Seg. 8 e
Track 3
Contents: #26 “STUTTER " sdoe

. o5 uMOPE YOU g - Ko Apﬁ Womack
Commercials: 30 elliThe Wedding & | &
eyhoUnd:E; AT W

3@ Radid $hacigf/ Dlréf W
Outcue: we ve got answers.”
Segment time: 9:46
Local Break 1:30

Seg. 9

Track 4

Content: #24{BREA Eé,s" fcbr
#23 1“/\!& :%z ~ G?(
#22 CALL"- the!Backs

Commercials: gofhggnd a{)vng,gr[ b

30 Rate The Musw com
Outcue: ..music dot com.”
Segment time:14:59
Local Break 1:00

Seg. 10

Track 5

Content: #24 “HRQ@HA@E (IN MY HANDS)" = fruel e
Outcue: ngle

Segment time: 4:49

Insert local ID over :06 jingle bed

END OF DISC TWO -- DISC THREE STARTS AT SEGMENT 11
***America's Top Hits for Wednesday (Celline Dion) is on Track 6***
***America's Top Hits for Thursday (Salt N Peppa/En Vogue) is on Track 7***



A AMERICAN __

15260 VENTURA BOULEVARD

5TH FLOOR

SHERMAN OAKS CALIFORNIA 91403-5339
TELEPHONE (818) 377-5300

FAX (818) 377-5333

Website: http://www.premiereradio.com

Show Code: #01-11
Show Date: Weekend of March 17-18, 2001

Disc Three/Hour Three

Seg. 11
Track 1
Content: 120 fHANGING BY.A MOMENT” : Llfehause
19*FOLLOW ME" Uncle kracker s
Commercials: :30 Priceling. Com e e W
:30 Rate Thé Muslc com
30 Ofﬂ’%e of Nat''D
Outcue: ...just for kids.”
Segment time: 10:10
Local Break 1:30
Seg. 12
Track 2
Content: , #18 “zgREE gl [ ‘
\ #37 4 'QBJ-\BY I'MA D® RIGHT)” 3LW
Commercials: o | .30 Greyhound
:30 Lifetime Television
A :30 First Response Pr
Outcue: “...with first response.”
Segment time: 10:18
Local Break 1:00 _ L B )
Seg. 13
Track 3
Content: #16 "NEVER HAD A DREAM COME TRUE” - §y€1‘db 7

f\\ LDD{ “I'lil, BE THERE FOR YOU3* “The RemB'randt§
#15§“YOO MAKB ME SICK" F’mk % 44"
Commercials: :30/Rate The Music.com * &

130 Dell/The Wedding

30 Greyhound
Outcue: ...Greyhound for details.”
Segment time:15:14
Local Break 1:30

Seg. 14
Track 4

Content: #14 “MS JACKSON”

Outlgast
Commercials:

Outcue:

Segment time: 13:05
Local Break 1:00

Seg. 156

Track 5 ' A5

Content: : 11 SAROUND-THEWORER, - ATC
Outcue: J‘&p(ﬂy T Ty

Segment Time: 4:32

Insert local ID over :06 jingle bed

America's Top Hits for Friday (Janet Jackson) is on Track 6
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Show Code: #01- 11
Show Date: Weekend of March 17-18, 2001

Disc Four/Hour Four

1 N 1y =
RADICD NET WO S
15260 VENTURA BOULEVARD

5TH FLOOR

SHERMAN OAKS, CALIFORNIA 91403-5339

TELEPHONE (818) 377-5300
FAX (818) 377-5333

Website: http://www.premiereradio.com

Seg. 16
Track 1
Content: :b%o “IF\YOU'RE GONE’ - Msgtchbpx 2
- “ANGEL OF MINE” + Monica,
#9 “NOBODY WANTS TO BE LONEL
Commercials: :30 Twix Candy Bar' X
:30 Tampax "i¢ : % ’u
30 Rate The Muskc com
Outcue: ..music dot com.”

Segment time: 16:29
Local Break 1:30

0

\(," ' RlckyJ\Aartmnd'Chrxstma Aguilera

Seg. 17
Track 2
Content:
- Dream
Commercials:
Offlce/Of i
Outcue: N heard that.”
Segment time: 9:53
Local Break 1:00
Seg. 18
Track 3 \
Content: . #6 } A TRLL ME" - Mad
s 5“ TERALY!- -Grazy'To
© x} i
Commercials: 0 Bgnd P d rs
i eT e o"f'n
3 C/ eg Woman
Qutcue: at GNC Stores.
Segment time: 10:33
Local Break 1:30
Seg. 19
Track 4
Content: #4 "CRAZYY - K-Ci & JoJo
#3“LOQVE DON'F€OST A THING” - Jennifer Lopez
Commercials: :30 Qffice of N{Ig
%valtmé T H
; ellf’h,bﬁVeggmg “
Outcue: "1 %ardco@e‘r coning soon.”
Segment time: 9:58 -
Local Break 1:00
Seg. 20
Track 5
Content: INZ= Lenny #%\avitz
EL" ?Shagg

Close Billboards:
QOutcue: "...TM Century

Segment Time: 10:20

ﬁ‘,
ek

END OF DISC FOUR

***Dromos for American Top 40 are on Track 6, 7,and 8***
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“America's Top Hits” segments are included at the ends of every disc/hour. Please refer to the disc number, track, content, outcue and

times listed below.

Show Code: 01-12

| AMERICAS

i

'WITH CASEY KASEM |

W E E KD AY

FEATURE
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15260 VENTURA BOULEVARD
5TH FLOOR
SHERMAN OAKS, CALIFORNIA 91403-5339
TELEPHONE (81 8) 377-5300

FAX (818) 377-5333

‘Website: http://www.premiereradio.com

Summary of America’s Top Hits

Week of: March 19-23, 2001

Disc 1, Track 6
Show 1:

Incue:

Content:
Commercial:

QOutcue:
Total Time: 6:08

MONDAY

Jingle in

“HOLD MY HAND" - Hootie and the Blowfish
:30 Greyhound

:30 Fabreze Wash

"...I'm Casey Kasem."

Disc 1, Track 7
Show 2:

Incue:

Content:
Commercial:

Outcue:
Total Time: 5:22

TUESDAY

Jingle in

“EVERY MORNING" - Sugar Ray
:30 Fabreze Wash

:30 Greyhound

“...I'm Casey Kasem.”

Disc 2, Track 6
Show 3:

Incue:

Content:
Commercial:

Outcue;
Total Time: 6:40

WEDNESDAY

Jingle in

“BECAUSE YOU LOVED ME” - Celine Dion
:30 JC Penney / Shopping Spree

:30 Greyhound

"...I'm Casey Kasem."

Disc 2, Track 7
Show 4:

Incue:

Content:
Commercial:

Outcue:
Total Time: 5:52

THURSDAY

Jingle in

“WHATTA MAN” - Salt N Peppa/En Vogue
:30 Sherwin Williams Paint Stores

:30 Sears Customer Appreciation

"...I'm Casey Kasem."

Disc 3, Track 6
Show 5:

Incue:

Content:
Commercial:

Outcue:
Total Time: 4:32

FRIDAY

Jingle in

“LET'S WAIT AWHILE" - Janet Jackson
:30 Sherwin Williams Paint Stores

:30 JC Penney / Shopping Spre

"...I'm Casey Kasem."






